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Used-Car Dealers 





Organize With 





Some observers say “it’s a bear 


market, and that’s no bull.” 
* « oe 


a sried a3.2) 


to the location of more lead? 
~ * * 


National Television Week, Oct. 
7-12, reminds dealers of their plight. 
They can see and hear about new 
cars, but can’t lay their hands on 

_ them. 
* a * 

The nation has more than 340,- 
000 licensed pilots, and more are 
taking training than in any year 
before the war. Civilian plane 
registrations are hugging the 50,- 
000 mark. 

ok « 


Read, and Weep 


There have been more than 38,- 
000 strikes in the 11 years since the 
passage of the Wagner Act. In the 
same period prior to its passage 
there were less than 12,000. 

* oe * 


Take It Easy 


The Vulcan statue in Birming- 
ham, Ala., holds a torch that throws 
a green light except when a traffic 
death has occurred. For 24 hours 


after that it shows red. 
x aa * 


* 


Aftermath 


The Wallace whirligig is said in 
some quarters to have reduced 
Truman’s chances of being nomi- 
nated in 1948 without a battle. 
Some of the less friendly party men 
have other causes that cooled their 

»enthusiasm but said little publicly. 

The objectors to the President’s 
actions in handling the series of 
incidents with the former secretary 
of commerce are not so reticent 
about their feelings, it is reported. 


NADA Drops Plans 


For Service Show 

ATLANTIC CITY. —A special 
NADA convention committee 
meeting here last Thursday de- 
cided definitely against inclu- 
sion of any sort of motor or 
motor accessory equipment ex- 
hibition in connection with the 
organization’s convention. 

ile the general convention 

committee has not met on this 
subject, it was said that the ac- 
tion of the special committee 
will prevail. 





Will somebody kindly lead light 


Long-Term Goal 


National Group Plans 
Capital GHQ; Hillard 
Chief, Caldwell Aide 


By Bob Finlay 
Managing Editor 


CHICAGO.—The National 
Used Car Dealers Assn., Inc., 
was organized formally here 
at the Shoreland hotel last 
week with its wagon hitched 


solidly to long-range objectives 
rather than the falling star of 
OPA decontrol. 

Its goal will be to seek a right- 
ful and responsible place in the 
nation’s economy for the 50,000 
used-car dealers, it was empha- 
sized in statements to AUTOMOTIVE 
News by both Charles Hillard, 


J. B. Caldwell 


Charles Hillard 


first president of the organization, 
and J. B. Caldwell executive vice- 
president and manager. 
Permanent headquarters of the 
association will be set up in 
Washington, with temporary 
headquarters at the office of H. 
J. Robinson, secretary-treasurer, 
53825 N. Broadway, Chicago. 
Many had feared that the or- 
ganization would be linked almost 
completely with OPA _ decontrol 
and, therefore, would fade away 
with OPA in six months or so. 
“Our organization is not out to 
fight anybody,” asserted Caldwell. 
“Our purpose is to do everything 
we can to maintain the right of 
@ group of businessmen to stay 
in business.” 
Other officers elected at the or- 
ganizational convention — which 
was extremely well run despite 
fireworks at times—are Bert Bak- 
er, Detroit, who did much to get 











(See USED CARS, Page 28, Col. 3) 





Week’s Output 


Steel Pinch Shuts Hudson 


By Mel Humphrey 
Associate Editor 
DETROIT.—Despite curtailed 
operations last week at Chrysler 
| Corp. and Packard, U. S. produc- 
tion of cars and trucks mounted 
to an estimated 83,849, a gain of 
5,565 vehicles over the revised 





Production 


Automotive News Estimates, 
U. S. Cars, Trucks 


78,284 
: f | 
Last Prev. 1941 
For complete production totals 
by makes, see table, page 30. 

















Up to 83,849; 


count of 78,284 in the previous 
week, Automotive News estimates 
reveal. 

With only today’s (Sept. 30) 
assemblies yet to be recorded, 
final tabulations are expected to 
be around 335,000 cars and 
trucks turned out by U. S. mak- 
ers in September, which would 
be only slightly below the offi- 
cial tally of 346,808 vehicles in 
the postwar peak month of Au- 
gust. 

Through last week, an estimated 
226,174 passenger cars and 91,893 
trucks have been built on this side 
of the border in September, ac- 
cording to Automotive News fig- 
ures. 

U. S. and Canada combined pro- 
duction of cars and trucks last 
week totaled an estimated 87,085, 
compared with the revised aggre- 
gate of 81,320 in the previous week. 

Last week’s production, how- 
ever, pushed the U. S. and Can- 


federal 





Top Cars 


New car registrations reported 
in Automotive News today: 


1946 
Pos. 
1—125,099 
2— 93,223 
38— 77,721 
4— 59,373 
5— 38,543 
6— 31,119 
7— 28,504 
8— 27,855 
9— 25,868 
10— 25,235 
1i— 21,614 
12— 19,546 
18— 18,936 
14— 11,416 


1941 
Pos. 
482,691— 2 
$39,474— 3 
671,201— 1 
152,726— 7 
60,066—11 
50,535—13 
105,634— 8 
215,590— 5 
64,084—10 
Buick 233,524— 4 
Olds’bile 176,961— 6 
St’d’baker 77,661— 9 
Mercury 58,859—12 
Packard 43,342—15 
15— 5,993 Cadillac 43,944—14 
16— 2,880 Lincoln 18,186—16 
Total All Makes 
613,200 2,756,741 
For further details, see page 
27, today’s issue. 


Make 
Ford 
P?Pmouth 
Chev'let 
Dodge 
Nash 
Hudson 
Chrysler 
Pontiac’ 
De Soto 


phia. Seated, left to right, E 


Reading, 


A. Sahli, of Beaver Falls, secretary; A 
Reading, reelected treasurer; J. E. Wolfington, of presiden 

of York, retiring president, and Claude Klugh, renamed manager for the 22nd time. 
Standing, left to right, are new vice-presidents: Sam H. Parker, Bellevue; R. ©. Jones, 
NADA director from Pennsylvania; 
Frantz, Wilkes-Barre, and Guy Woodward, Washington. See 


Record 1,500 at PAA Session... 





NEW OFFICERS of Pennsylvania Automotive Assn., elected last week in Philadel- 


Allentown; BR. W. 


Leigh W. Schadt, 
other on page 26. 














Kaiser List Price 
Is Set at $1,645; 
Frazer $1,795 


WASHINGTON. — Maximum re- 
tail list prices for the Kaiser Spe- 
cial and Frazer four-door sedans 
and the Willys Jeep station wagon 
were announced Friday by OPA. 
The Kaiser Special sedan was set 
at $1,645, and the Frazer at $1,795. 
The prices were the first fixed by 
OPA for the Willow Run models. 
The Jeep station wagon will re- 
tail at $1,337 without an overdrive 
and some deluxe equipment. With 
this equipment the price will be 
$1,447. 

OPA said that the Kaiser and 
Frazer ceilings include the newly 
adopted “hardship formula,” under 
which Ford prices were recently 
increased by an average of 6 per- 
cent. General Motors and other 
manufacturers are expected to ben- 
efit from the hardship policy. 
The agency also pointed out that 
the K-F prices are temporary and 
subject to review after March 31, 
1947. The customary dealer dis- 
counts are included in the list 
prices, OPA said. 

The prices for the Kaiser and 
Frazer cars are somewhat above 
the expectations of corporation ex- 
ecutives at the time K-F was first 
organized. Then, K-F Chairman 
Henry J. Kaiser predicted that the 
Kaiser would sell for around $1,000 
and the Frazer at a price not ex- 
ceeding $1,500. 

The OPA retail list prices do not 
include charges for transportation, 
federal excise taxes, dealer han- 
dling charges or any state or local 


Assn. here last week. 
The largest PAA conven- 
tion in history, which elected 
J. E. Wolfington (De Soto - Plym- 
outh) of Philadelphia to succeed 
H. J. Fritz (Nash) of York as pres- 
ident, also heard: 
Mallon announce that NADA is 
studying a program to decon- 
trol service charges “at the proper 
time.” 
2 T. H. Keating, Chevrolet general 
sales manager, denounce “pack- 
ing,” caution dealers against ex- 
cessive building expansion plans, 
and score “quantity dealer” pro- 
grams. 
3 Rep. Franklin H. Lichtenwalter, 
chairman of a special state leg- 
islative committee, announce that 
legislation will be introduced in 
January to control financing 
abuses “by the unscrupulous.” 
4, Ray Chamberlain, former exec- 
utive vice-president of NADA, 
urge dealers to join in a sound 
public relations program. 
5 Pyke Johnson, president of the 
Automotive Safety Foundation, 
call on dealers to support a revi- 
talized safety program. 
Mallon, reviewing NADA’s past 
accomplishments and revealing 
plans for the future, declared 





taxes. 


(Continued on Page 26, Col. 1) 


NADA Is Near Decision 
On Handling Charge 


By Pete Wembhoff 
Editor, Automotive News 


PHILADELPHIA.—Further action in the handling charge 
controversy will be determined in October by NADA’s Ex- 
ecutive committee, following study of a dealer survey now 
being made, President William L. Mallon told 1,500 dealers 
at the annual convention of the Pennsylvania Automotive 








WAA to Emp 


Drastic Action 
To Move Parts 


WASHINGTON.—War Assets ad- 
ministration Friday called on re- 
gional directors to take “drastic 
measures” to dispose of surplus 
automotive parts worth $271,000,000 
at manufacturer’s list prices and 
at the same time announced new 
procedures for allocation of such 
parts. 

The new procedures were intro- 
duced to secure a wider and more 
equitable distribution of auto parts, 
accessories and assemblies and in- 
sure that priority claimants’ orders 
will be satisfied, WAA said. 

The procedures provide that: 

The entire current property list 
of the national automotive parts 





office be subject to requirements 


|of priority claimants instead of the 


that NADA would probably not | 


former 10 percent set aside. 

All orders for auto parts, acces- 
sories and assemblies received 
under WAA program No. 40 shall 
be held for two calendar weeks 
immediately following the issu- 
ance of the monthly NAPO prop- 

(See PARTS, Page 28, Col. 5) 





Repeal of U.S. 


WASHINGTON. — Following a 
plea for repeal of federal excise 
taxes by Albert Bradley, executive 
vice-president of General Motors, 
the Highway Transportation Con- 
gress sponsored by the Highway 


Users Conference unanimously 
adopted last Friday a resolution 
asserting: 


The states alone should levy 
and collect motor vehicle taxes. 
The states should allocate and 
supervise expenditures of motor 
vehicle tax revenues for roads. 

“An equitable registration fee 
and gasoline tax are the only prop- 
er measures of road use. All other 
special taxes levied of special appli- 
cation on motor vehicles, and their 


operation, should be eliminated.” 


The resolution would eliminate 


and local government 





ada car and truck total since 
(Continued on Page 30, Col. 2) 





levies. 


Other resolutions urged uniform- 


asserted “Regulation of motor ve- 
hicle 





and Local Auto Levies Urged 


ity of state and local laws on ve- 
hicles and elimination of interstate 
highway barriers, and recommend- 
ed regulation of vehicle operation 
“in the public interest and not for 
the benefit of any competing form 
of transportation.” 

A report adopted by the congress 


operations by the states 
should be confined to the regula- 
tion of intrastate commerce only, 
except such statutory laws and re- 
quirements as are a clear exercise 
of police powers.” 

Bradley said federal excise taxes 
on highway users totaled $650,166,- 
000 in 1945. 

Meanwhile, Alfred P. Sloan jr., 
General Motors chairman, told 
the congress “we are in a mess 
because we attempt to solve the 
strictly economic problems on tlie 
basis of a political formula.” d 








Other speakers covered all 
phases of the many complex prob- 
lems confronting highway trans- 
portation in ‘the 
postwar era, in- 
cluding taxation, 
finance and ad- 
ministration; 
safety, trade bar- 
riers to interstate 
commerce and 
size and weight 
restrictions. 

Bradley said 
that federal 


Albert Bradley 


highway users 
are super-imposed on various 
state taxes, such as license fees 
and gasoline taxes, which the 
motor vehicle owner pays for the 
right to use the But 

(See EXCISE, Page 
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Peace Sought at Mack, Allis. . . 


| 





Efforts Piishe 


“T 


d to Settle 


Long-Standing Strikes 























Head-Used Car Dealers . . . 























6 Makers to Halt 
Rail Shipments 
If Rates Rise 


WASHINGTON. — The dispute 
between other car manufacturers 






































and General Motors and Ford 
flared up again last week when an 
By Mac Gordon focus all possible union and pub- veel a the email moekers 
Staff Writer lic attention on the wage de- | warned thé Interstate Commerce 
DETROIT.—Intensified efforts to mands and the Chrysler situa- commission of the consequences of 
niin the tion. They feel that wiping the a proposed 25 percent boost in rail- 
settle long-standing strikes in the old strikes off the books, and Sond Touieies satan | 
or petal ibiees? ~—g gp averting an excess of strife now Parker McCollester the attorney, 
ieacth ~coreaggpedl eeaviy ties will help to accomplish this ob- told the commission that “no auto- 
of eet a jective. mobiles will move by rail from ' ¢ 

Officials of government, labor Spirit Found Lacking Detroit” if the increase is granted. / : 
and business were working around| As yet, however, the ballyhoo Automotive News photos by Toivo Kaitila | McCollester’s arguments were pre- 
the clock to effect the end of such| and propaganda which marked last | HERE ARE THE first officers of the new National Used Car Dealers Assn. which |Sented in the course of hearings 
prolonged strikes as those at Mack| year’s wage drive has been no- | sae organised In Cileago last week. Left to right are H. J. Robinson, Chicago, seere-/on the railroads’ request. ‘ 
Truck, Allis Chalmers and Can-|ticeably lacking. The union strate- | Calls. vice-president; Charles Hillard, Fort Worth, president; Oliver We Wood, East “The companies I represent,” j 
ada’s Chrysler Corp. and steel|gists have put forward no slogan Orange, N. J., vice-president; John Aldridge, Atlanta, vice-president; Richard Cesare,| he declared, “do not challenge ‘ 
mills. to match: Bir — voeagg Be ode Island, vice-president, and J. B. Caldwell, executive vice-president and manager. a — of = oo ay te i t 

means a price increase. rate increase. We do oppose the — | 
ay Moen Rg yo oy ager for several wildcat strikes, there rates on finished automobiles — 
tlement of the Briggs Outer Drive|have been few attempts to stir up shipped from the Detroit area as) | c 
walkout and the resumption of|Chrysler workers to the usual compared with those from Gen- | n 
operations at the Detroit plants|spirit engendered in UAW cru- | eral Motors and Ford assembly { v 
of Chrysler Corp. and at Packard. | Sades. points throughout the United | , 

The Outer Drive strikers re- This apathy has given rise to States.” ; 

turned to work last Monday | the belief that the union is nei- McCollester was employed to | ti 

after agreeing to proposal for | ther as determined nor as op- plead the case of Chrysler Corp. | : 
arbitration of the dispute over timistic about the chances for Nash, Packard, Hudson, Stude- 

the discharge of a UAW-CIO | the new drive. Intra-unior fac- baker, Kaiser-Frazer and Packard. 

steward. Their walkout brought | tionalism, the wage raise resis- While Ford and GM pay 45 per- ti 

about the curtailment of auto tance by Chrysler, and the public cent of first-class freight rates on d 

assembly by forcing shutdowns opposition to a. —— roped ng a = ages ies 9 cl 

are said to have disillusione e roit to New York, he pointed out, a 
> hoa Cher Saigy pues te UAW leadership. the angel ge are charged 85 ti 
P , icti OAST-TO-COAS . , _| percent of first class. 

Another short-lived strike halt-| ace tae! Pee yf egg a rN vided the initial ative for the Watonal Uses Oar Denkes Asen Bitte trom lett to, ben i “For even such a big company ‘ 
ed production of new cars at Ford|current here about the plan of Farrant, who helped to start the ball rolling from Michigan while the Southwest Used|as Chrysler,” the attorney said t 
Rouge Wednesday. Trim workers /|tack in the Chrysler negotiations. Car Dealers were pushing for the national group from the South. Left to right are “the ti y h: me when & way 
struck in protest against the fir- /Both are based on changes in the | Richard Wylie, Fort Worth, director; S. B. Jacobson, New Orleans, vice-president; Jack e time has co : y & 

_llabor picture since the General | Praser, California, vice-president; John Canane, Worchester, Mass., director; Farrant;| must be found of overcoming that P 
ing of a fellow employe, but as-/|/4@ p 20 Louis Baker, Providence, R. I., director; Don Aldridge, Atlanta, vice-president; Oliver | rate differential. Chrysler will not ; 
sembly returned to normal on the Motors battle was joined last fall. | w. wood, New Jersey, vice-president, and Louis Geller, who was a member of the hip b il if s t rates are in- ' 
afternoon shift. The first forecast is that the temporary executive committee which organized the first convention. pron § sas if present rates e : 

The brevity of these tieups ap-;,UAW will stall off a Chrysler wage pe : , , rn 
pears to be a part of the union’s: showdown until next year, when S l k S B 9 M k te same Pees ataaceiial aaa woes ho 
preparation for the second post-/the auto drive can be coordinated |* ac ees uyers ar e 9 nd rail from Detroit.” pe 
Per wage campaign, which will of- with similar drives by the CIO " Gitiece conteint et 0 

cially get underway on Oct. 21/ steel and electric unions. B H h P . S l 95 nereen oute hike would add 11 st 
ones Se Tl ue of the Chrysler; Secondly, observers doubt that ans lg ressure ates a a hundred to the GM- = 

7 the auto union will demand more ° Ford tariff and 23 cents a hun- 

UAW leaders are striving to |than a 15 percent boost, and prob- MILWAUKEE, Wis.—Lyman W.|a prospect up to the point of dem-| dred to those charged his com- a 
ably somewhat less. The amount |Slack, vice-president and general |onstrating a car and then hurry] panies. th 
C | N d of the wage demand was discussed | sales manager of the Packard Mo-|him back to the office so that the} He acknowledged, however, that be 
row ey ame by this writer last week. tor Car Co., tokd a meeting of the|sales manager can put the pros-|“in the end, the customer has to TI 
Price Fight Dropped Milwaukee Sales Managers Assn.|pect through a sweatbox session | absorb whatever increase is grant- th 
Head of Sales In spite of the current drive to , here last week that high pressure|to make him sign on the dotted|ed—it will be added to the retail srs 
clear off the old strikes in the in- | Sales tactics are a thing of the past. | line. price.” = 
For Mercury dustry, unionists are fearful that| “In the car selling game,” de-| “We are going back to funda-| The railroads told the commis- bs 

- E the Chrysler campaign will have |c/@red Slack, “it will no longer be | mentals,” said Slack. “We are go-|sion that unless the increase was 

DETROIT.—Another step in the/ig pe waged without much of the | Proper for a car salesman to work |ing after young men, preferably|awarded, many of them will face thi 
oe ear aciven . Powe punch of the GM fight. ‘|veterans, because they are the|bankruptcy because of constantly w 
" n : it 3 right age, have the right attitude,| increasing costs. pu 
tN anag ce U nae a Grae” este Studebaker Rolls - flexible and believe there is a D k I or 

“|has decided not to press the price place for them in selling.” uke Interests 

Pan gle = partion of ie wage-price propa- On Last Model pin such 7 = chosen, Sock B S h - 
ganda in his public statements. . sal ey wou e given inten- n 
| pay BF Reuther, aware that the wage|| In ‘Closed’ Line sive training tor selling. “That also uy ar “ne in V 
: . : i u e ” ; 
manager. __| hikes his union gained only served |' sourH BEND.—The new Stu- said Slack “e salesman io only co/ Sack & Heintz 
T. W. Skinner, | tnat mistake again debaker Champion five-passenger | go0d as his sales manager.” CLEVELAND.—The election last | pan 
te. ne a coupe is now being shipped to Slack ithout lli h week of Angier Duke as a director ' ee 
an. oe . Saas a oe oo fe Se dealers, K. B. El- itic 2d “th "a les field ie cook of Jack & Heintz Precision Prod- SpE 
were contem-| rise in the cost of living. But liott,  vice-presi- criticize e sales field for past oe imeinenil few tae feat th oad the 
plated in the| if the union gears its demand dent in charge of | 4¢!inauency. ucts Glsclosed for the iret time sisi 
z structure of the| to this, many have argued, won’t pre val le, alo! The time is not many months entrance of the tobacco family into del 
A. H. Crowley Lincoln - Mercury| the manufacturers be able to use last week. off when it will be a buyers’ in-|the firm. ; tel ol c 
field or dealer| the same premise to reduce The five-pas- stead of a sellers’ market,” Slack| It was reported in financial cir- tod 
organization. wages when the cost of living senger coupe is|#S8¢Tted. He predicted that sell- ~ pny 2 a ae a 

Plans for the future development| %9¢8 down? the last in the rad ae ae get worse be- He is president A. B. Duke & vol 
of the division makes necessary Waging the Chrysler battle on company’s line of a> 7 See Gene: Co. New York, and Duke Interna- cen 
specialized administrative control|SUCh 4 flimsy basis, it is apparent, four closed bod- As the market for new cars|,” hs sinction § . the 

will bring the UAW little in pub- ; shrivels,” he said, “and prices get | tional Corp. His election increase 

at the plant, Skinner said. gran Ae a h i ies to enter pro- hich "th os P ge" |the board to 11 members, Byron C. s 
Since the inception of the Lin-|);% SY™@Patny and much in po duction. Previ-|higher, there will be a cry for/.. chairman, stated. f 6th 
” y, cnal ’ | e 
* coln-Mercury division in July, 1945, litical and financial loss. ously, two and | Salesmanship. : } i the 
sales administration of both cars| By coordinating the drive with | K. B. Elliott four-door sedans| He added that he did not think Wilburs Open Firm 7 ae 
has been handled by Frank J. Den-|that in the steel industry, how- and a three-pas-|Present prices would drop for : P irey 
ney as divisional sales manager.|¢ver, the UAW hopes to bolster |senger business coupe had been | Some time and he expected that; Wilbur Motors (Ford), West Un- il Des 
Denney continues as Lincoln sales|its forces more than it could ex-|placed on the retail market. the country was in for permanent | ion, Ia., has been opened by Albert || = 
manager exclusively, while Crowley pect by commenting 8 anthers we seas aeewnt fa dong Pw ster inflation. and Earl Wilbur. 1 tior 

will direct Mercury sales adminis- | tle. uto unionists recall wi udebaker types, e five- W 
tration. gloom the settlements of brother | passenger coupe carries a glassed- am 

Crowley is a veteran of 20 years CIO unions last winter for 18%]in rear passenger compartment H } 
with the Ford organization. (Continued on Page 29, Col. 3) that, Elliott said, is unlike that oe 

on any other automobile. This ex- the 

panse of window area totals 965 e 
square inches, compared with 265 q va 
square inches in the rear window 4 ps 
of the conventional coupe, he said. i OF 
From the standpoint of visibil- : ‘ 
ity, Studebaker designers say the ; a 
model is as near perfection as can ‘ ea 
be safely achieved with a _ solid F — 
top. Measured from interior eye ' an, 
level, the perimeter of the pas- te: 
senger compartment is 236 inches. ts Ww 
Of this distance only 35 inches is ge cust 
jbroken by panels and supports. gua 
The visibility factor of 85 per- sees 
cent represents a decrease in oY 
; “blind areas” of 40 percent from 4 Fo 
more standardized body types, ac- : “gua 
cording to Studebaker. Whe 
era . AT ITS LOS ANGELES PLANT, where Plymouth passenger cars and Dodge trucks ceili 
. ern have been and still are being produced, Chrysler Motors of California last week rolled [ the « 

Adds Service Facilities from its assembly lines the first California-bullt Dodge passenger car. On hand to — 
celebrate the occasion are: left to right, James Bone, manager of industrial department, ~ plan: 
FIRST CAR te come of the ensembly line at the ga lea aie eae nt department, 60 by Sas Anertes Chamber of Commence Gosege rs otaten, chairman of Chamber's indus t it is 
! N. Y.) plant o eet, has been completed by Mc- | t development department; J. M. Hunt, supervisor of planning, purchasing and © fee] | 

Chev. t after a of more than f years. L. Wright, plant manager, y , ; G on , 

the wheel, and W. 5, Orovesca, Atiaatie Const regional masager of Chevrolet, During Connell & DeBordenave (Chrysler), | tm anscies sity: council; At Miller” secretarrivensates, Chisnien ot Caliteraisn, ant to he 





Fort Myers, Fla. John P. Mansfield, Dodge regional manager. 


regional 
the war plant was devoted te production of aircraft parts. 
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Dealers tell me 


By John 0. Munn 
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Deena prohibition days it was 
a public pastime to brag about 
how much one paid his bootlegger. 
I’m afraid it’s becoming all too pop- 
ular to brag about the price one 
pays for a new car. 

Misunderstanding about price 
might not have been a deterrent in 
the bootlegging business. It is seri- 
ous, however, when it involves an 
established, permanent, essential 
trade such as retailing automobiles. 

Public reaction to car prices has 
changed during the last nine 
months. When the first 1946 cars 
were being delivered, automobile 
buyers were so happy to get de- 
liveries the price was seldom men- 
tioned. Now there are rumors in 
most localities that automobile 
dealers are gouging the public. 

I have made careful investiga- 
tions in many towns. I am confi- 
dent there is \ittle truth in the ac- 
cusation that enfranchised dealers 
are taking advantage of the situa- 
tion. 

We must accept, however, con- 
ditions as they are and not as 
they ought to be. These stories 
about automobile dealers gouging 
customers are going the rounds 
in every community. Even if they 
are not true, we must scotch 
them. 

It is important to avoid the ap- 
pearance of evil as well as the evil 
itself. Therefore, we must take 
steps individually and collectively 
to promote public understanding. 

In the first place a great many 
automobile buyers do not realize 
that the price of automobiles has 
been increased by OPA regulations. 
This is no fault of the dealer or of 
the manufacturer. These new prices 
simply reflect a part of the in- 
creased cost of doing business. 
They are more than justified. 


We must constantly explain to 
the public why they are justified. 
We can’t afford to indicate to the 
public that this is the price—take it 


or leave it. 
* * 4 


Only Third of Sales 
Involve Tradeins 


Most of the price misunder- 
‘ standing comes from the 
amount of allowance for the used 
car. Now, im the first place, let me 
speak for the trade by saying that 
the majority of dealers aren’t in- 
sisting on a trade-in before they 
deliver a new car. 

One dealer, for instance, told me 
today that on all the 1946 cars he 
has delivered only 34 percent in- 
volved tradeins. I think that per- 
centage would average throughout 
the entire industry. 

Such dealers deliver new cars to 
their priority holders even though 
the purchaser has recently sold his 
used car direct to an individual or 
to an independent used-car dealer. 
Dealers who maintain this policy 
are considering long term opera- 
tions and are bending over back- 
ward to be fair with their cus- 
tomers. 

But even owners who do not 
trade in used cars complain at 
the price of the new cars. In this 
case, obviously the dealer hasn’t 
gone out of his way to explain 
the list prices are controlled by 
OPA and that prices have ad- 
vanced since the. 1942 listings. On 
clean deals, dealers, therefore, 
must explain to the customers 
each item billed and show evi- 
dence that the price is not padded. 

Where a tradein is involved, the 

customer is familiar only with the 
“guarantee” price of the tradein. He 
sees cars like his advertised every 
day in the paper. 

For instance, on a given car the 
“guarantee” price may be $1,000. 
When a dealer allows the “as is” 
ceiling, $750, the new owner thinks 
the dealer is gouging unless an ex- 
planation is made. Any customer, if 
it is brought to his attention, will 
feel that it is worth the 25 percent 
to handle the used car, which bare- 





ly covers the cost of overhead and 
salesmen’s commissions. 
a + * 


Dealers Should Explain 
Tradein Deductions 


—_ when a dealer legitimately 
deducts another $150 from the 
“as is” price to pay for recondi- 
tioning, the price of the tradein is 
reduced to $600. If there is no ex- 
planation, the new car buyer feels 
that the dealer is not only making 
money on the new car, but has al- 
lowed the customer $400 less than 
the value of his used car. 

Any buyer, if it was explained, 
would realize that his dealer has 
two customers to serve in a deal of 
this kind, the new-car buyer and 
the used-car customer. It is certain- 
ly correct to have the previous 
owner pay for the cost of putting 
the used car in a saleable condition. 


This difference between’ the 
“guarantee” ceiling price and the 
actual allowance is what is cre- 


ating our difficulties. We should be 
careful to explain it on each deal. 

But the real hazard that auto- 
mobile dealers are facing is that 
automobiles are being black mar- 
keted by people other than auto- 
mobile dealers. The public doesn’t 
differentiate between the curb- 
stone and the legitimate dealer. 
Therefore, the onus of all the 
black market operations falls on 
the enfranchised dealers’ shoul- 
ders. 

Bessie Ballentine, manager of the 
North Carolina Automobile Deal- 
ers Assn., recently warned her 
dealers of the necessity of legiti- 
mate automobile dealers convincing 
the public they are not engaged 
in black marketing practices. She 
says that newspapers throughout 
the land continually have trum- 
peted forth stories regarding black 
market operations. 

The newspapers a little while 
back were running stories on black 
market meat operations. But for 
the last few months the black mar- 
ket stories have centered on auto- 
mobiles. 

Mrs. Ballentine says legitimate 
automobile dealers innocent of 
black market practices run the risk 
of being caught in the backwash 
of public resentment which is 
bound to follow such publicity. She 
urges dealers individually or as a 
group to call on the editors of the 
newspapers published in their re- 
spective territories. 

* of * 


Durham Editorial © 
Cited As Example 


QHE gives as an illustration of 

what dealers can accomplish in 
this respect an editorial that re- 
cently appeared in the Durham 
(N. C.) Sun which reads as follows: 

“Arrest of six men and the rev- 
elation that a purported 75-million- 
dollar black market ring oper- 
ating in automobiles has _ been 
broken up will create a _ great 
deal of interest in Durham. It 
happens to coincide with a public 
expression of concern by Durham 
automobile dealers who are finding 
the black market in cars a prob- 
lem. 

“Durham dealers are contem- 
plating a united appeal to the pub- 
lic to protect themselves by re- 
fraining from giving support to the 
black market. As the black mar- 
ket grows, the chances of citizens 
who will not deal through illicit 
channels for getting automobiles, 
new or used, declines. The prices 
mount to the skies and the public, 
naturally, does the paying through 
the nose. 

“It is pointed out that transfers 
of automobile titles at Raleigh are 
being filed at 10 times the normal 
rate. The state is so swamped with 
applications that it may take two 
or three weeks to get a title trans- 
fer back from the state capital. 
That, say the dealers, means a 
brisk buying and selling activity 

(Continued on Page 8, Col. 3) 
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Drachman Heads 


Evansville Assn. 


EVANSVILLE, Ind.—Phil E. 
Drachman, of City Chevrolet, has 
been elected president of the 
Evansville Auto Trade Assn. 

E. E. Nolan, of Bennighof-No- 
lan, was named vice-president, and 
Henry Baranowsky, secretary- 
treasurer. John Walton, W. T. 
Wheaton and J. E. O’Daniel were 
elected directors. 





Mallon Tells Kentucky Assn... . 





Dealers Need Not Deliver 


New Cars in Sequence 


LOUISVILLE, Ky.— William L. 
Mallon, NADA president, told mem- 
bers of the Kentucky Automobile 
Dealers Assn. at a luncheon con- 








JAMES A. AYERS, Ayers Motor Co., Chattanooga, new president, Tennessee Auto- 
motive Assn., discusses state dealer convention activities with two speakers. Left to 


, right: Leonard J. Smith, management and labor relations counsel for Prentice Hall, 


Inc., New York; Horace H. Hull, Memphis, president, Hull-Dobbs Co. and Ayer. 





Maine Dealers 


Pick 


MacLeod for President 


POLAND SPRING, Me.—Donald 
W. MacLeod, of Bar Harbor, was 
elected president of the Maine Au- 
tomobile Dealers Assn. at its annu- 


New Car Dealers 
Urged to Check 
Unfilled Orders 


CHICAGO.—New car dealers 
should check unfilled orders to 
make sure delivery can be counted 
on “when the car is available,” 
was the advice issued last week 
by the Chicago Automobile Trade 
Assn. 

Further guidance to dealers was 
contained in a CATA bulletin, 
which stated: 

“Endeavor to make sure that the 
car will not pass into the black 
market. When extending priorities 
to ex-service people, it is desirable 
that you deliver available cars 
where they are most needed for 
essential transportation. 

“As a long-run goodwill opera- 
tion, we doubt the advisability of 
loading the few available cars with 
added accessories beyond those the 
purchaser may desire.” 

Referring to reports that CPA 
is giving consideration to the ne- 
cessity of issuing an order limit- 
ing inventories on the premise that 
dealers have been holding cars to 
benefit from further advance in 
price, the association commented: 

“With the scarcity of new cars 
we feel sure all dealers are 
promptly delivering such cars as 
are available just as quickly as 
they can be made ready for de- 
livery.” 

Announcement was made _ by 
CATA that eight members have 
been added to the roster, bringing 
the total into new high ground at 
420. 


AAA Urges Price Rise 


To Aid Lead Output 

WASHINGTON. — Immediate 
increase in the ceiling price of 
lead to speed up secondary re- 
covery and to avert a battery 
shortage that threatens to cause 
widespread immobilization of 
automobiles during the winter 
months was urged by American 
Automobile Assn. last week. 

In a telegram to Paul A. Por- 
ter, OPA administrator, H. J. 
Brunnier, president, AAA, 
charged that movement of scrap 
lead through the various chan- 
nels has now virtually ceased 
because of the reimposition of 
the ceiling price of 8% cents a 
pound, and that battery sup- 
plies the becoming critically 
scarce. 














al session here last week. He suc- 
ceeds Lloyd B. Morton, of Farm- 
ington. 

Other officers named were Olin 


_|l. Berry, Presque Isle, vice-presi- 


dent; George F. Davis, Lewiston, 
second vice-president; Howard F. 
Ingraham, Augusta, treasurer, and 
William V. Hood, Auburn, execu- 
tive secretary. 

Gov. Hildreth, chief speaker at 
the session, told members that 
“few states in the snow areas pro- 
vide the same broad snow removal 
service as the State of Maine.” 
Hildreth added that snow removal 
would cost $1,600,000 of Maine’s 
general highway funds. 


NADA Board Elects 


Sutter for Indiana 

COLUMBUS, Ind.—Frederick M. 
Sutter has been elected Indiana 
member of the board of directors 
of NADA, according to Herman 
Schaefer, state manager of the or- 
ganization. 

He succeeds C. H. Wallerich, In- 
dianapolis, who has held the post 
for the past three years. The 
change takes place early in 1947. 
Sutter is president of Automobile 
Dealers Assn. of Indiana. 


Seattle Office Opened 


By Wash. Dealers 

SEATTLE. — Washington Auto- 
motive Trade Assn. state dealers’ 
association has started its program 
of expansion, with opening of 
offices in the Vance Bldg., adjoin- 
ing those of its counsel Ed. L. 
Rosling. 








ference here last week, “There is 
no known regulation or formula 
whereby the dealer must fill ac- 
cepted orders in sequence.” 

Further, he declared that if all 

orders were filled in sequence it 
might work a hardship on doc- 
tors, salesmen and others need- 
ing their cars in business or pro- 
fessional enterprises: 

However, Mallon cautioned deal- 
ers against telling prospective new 
car buyers a direct “no.” He added 
that it would be better for the 
dealer to answer affirmatively and 
qualify that it might be a year be- 
fore delivery could be made. 

Mallon advised the Kentucky 
dealers to stand on their rights 
when OPA men investigate orders 
filled out of sequence, and imme- 
diately assume that some sort of 
bonus is involved. 

Due to the large turnover of 
OPA personnel, Mallon stated that 
he thought dealers ought to get 
OPA interpretations in writing and 
file them away in a safe place for 
future reference. He said that new 
OPA representatives sometimes 
have an entirely different interpre- 
tation of what dealers can or can- 
not do than their predecessors. 

Mallon also urged dealers to 
build reserves during prosperity 
and strongly advocated a more ac- 
tive public relations program to 
combat possible future legislation 
which might be detrimental to both 
dealers and the motoring public. 

He said that state govern- 
ments have “sort of laid off” the 
automobile industry and auto 
owners for the past four or five 
years, but would probably be 
back again “shortly” with detri- 
mental legislation. 

In recollection, Mallon cited the 
formation of NADA in 1917 for the 
protection of dealers during the 
first world war. He then reviewed 
NADA’s continued work and sub- 
sequent growth to a membership 
of 27,000 dealers. 

The 265 in attendance at the 
luncheon set a new high for any 
meeting of automotive industry 
members ever held in Kentucky. 


Car Bites Dealer 
Seller of New Cars 
Forced to Buy 


DENVER.—A man en route from 
Pueblo to Denver has an unusual 
complaint—he is the confused pos- 
sessor of two new 1946 autos. 

H. M. Jones, dealer from Bloom- 
er, Wis., was in Denver this week 
on a vacation trip from Wisconsin 
to Missouri. He parked his new 
car on a downtown street and, 
when he returned to pick it up, 
found it missing. 

He went to a Denver dealership 
and purchased another new car 
;and proceeded to Pueblo, where 
; police informed him his original 
, car had been recovered. He will 
drive back to Denver in car No. 
{2 to retrieve car No. 1. 
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them .. 
. . . Give Sam Elber and George 


Mrs. W. the sights in “unusual” 








On the House .. . 


Notes on the Pennsylvania dealer convention: Best convention to 
date; fewer, but topnotch, speakers; sessions cut to 1% days, instead 
of two full days (something for other states to adopt) 
and headtable eliminated from annual 
topflight entertainment kept 1,450 of the 1,500 
dealers at convention enthused until 11 p.m. and 
away from shenanigans... 


Cleary of Chicago; Earl Burrows of Cleveland, 
“Doc” Whelchel of Tennessee. Also Jim Mc- 
Manus, head of Chicago dealers; Ben Wright, 
NADA director from Chicago; and Lee Moran, 
NADA’s executive vice-president 
reported NADA’s 
. Keating quotes: “We sell transpor- 


can as Valley Forge”... 

Sam Parker urges dealers to keep preciously-short batteries off 
cement floors; drains ’em, he says, ‘stiggesting you put boards under 
. Also thinks dealers should resume budget plan on repairs 


pondents in Philly and Harrisburg, respectively, a lot of credit for 
helping this mugg cover the PAA convention... 
Eustace Wolfington, new PAA president, for loan of his car to show 


.. . Speakers 
banquet; 


were out in force, including Ed 


. Mallon 


membership is now over 


only to food and clothing in im- 
“the auto industry is as Ameri- 


Shelley, Automotive News corres- 
Also thanks to 


Philly weather. 
—Perte WEMHOFF 
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WE STAND FOR: 

11. Fair and equitable contracts between manufac- 
turers and dealers in motor vehicles, parts and ac- 
cessories. 1 2. A fair profit to the dealer on every 
used vehicle accepted in partial payment for a new 
car or truck. 1 3. Every dollar of gasoline taz eol- 
lected by state or federal governments applied to 
the building and maintenance of highways. 1 4. The 
elimination of governmental and bureaucratic con- 
trols over this industry. 1 5. A return to the pre- 

ts of and the rewards of applied 
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NEWS cep 
energy and ability, which made America and gave more of her ctticens 
more of the better things of life than anywhere else in the world. 











A Second Look 


ee eee from many new-car dealers indicate that 
changing prospects have altered the outlook on dealer 
building expansion. 

From its experience in trying to aid dealers on building 
plans before the war ended, AUTOMOTIVE NEWS is aware 
that individual dealers initiated the expansion program to 
some extent in an effort to improve their buildings, particu- 
larly their service shops, in line with wartime experience. 


Now we believe it is time to consider the expansion pro- 
gram with greater discrimination. 

' The government has so muddled the car-production pic- 
ture that dealers, who once saw several years of prosperity 
in which to pay off their building debt, are no longer so sure 
of the outlook. 


Prices are going up. Where are they going to stop? Will 
*buyers’ resistance develop soon? Will the dealers have to 
trade away their profits in order to keep cars moving? 


We think dealers should improve their service operation 
and facilities as much as possible. That helps them in good 
times and bad. They have an opportunity now to build for 
the future. But all dealers are not in the same position. 
They must consider plans carefully and guard against over- 
expansion on which they may not be able to follow through. 


Today every dealer could handle a 500-car contract. But 
what about tomorrow? 


The present offers an opportunity for expansion, but also 
a danger of overexpansion. Dealers should take careful stock 
lest they rush, or are rushed, over the brink. 


Materials, Too? 


OOKS like the federal government is going into the auto 

4 business, judging from terms of the 10-year lease of the 

Dodge-Chicago plant to the Tucker Corp., which says in part 

that rentals call for a yearly minimum payment of $500,000 

for the first two years and $2,400,000 thereafter, or 3 percent 
of the gross sales, whichever is greater. 


Maybe this means help from the government on materials, 





to boost gross sales. 








for which it was set up is occur- 
ring as I write this. In the short 
breathing space when OPA was 
out of control, meat became a com- 
mon commodity all over the Unit- 
ed States. Prices went up for a 
few days and then competition set 
in and they were gradually de- 
scending until OPA was again put 
in the saddle. As of today, I’'ll' 
wager meat is as scarce in your 
markets as it is here in Detroit. 
Am I right? 
. +” * 

THE PROPONENTS of OPA 
made all sorts of dire predictions 
if price ceilings were removed but 
none of them showed the intes- 
tinal fortitude to give the elimina- 
tion a time to demonstrate its 
practicability. Of course with elec- 
tions only six weeks away, it was 
political strategy dictated by labor 
threats which forced the hodge- 
podge law back on the statutes. 
I have an idea, however, that more 
votes were alienated from farmers 
and other non-union members than 
labor can deliver on Nov. 4. Even 
some of the members whom you 
would expect to vote in solid ac- 
cordance with their leader’s dic- 
tates are being hit right now in 
the neighborhood of their tummies 
and are willing to wave their al- 
legiance for the prospect of getting 
a good steak, without quibbling, 
when and if they want it. 

+ * 


SOMETIMES I think there are 
more belly-laughs in the news 
items coming out of our new bu- 
reaucracies than you will find in 
the cartoon strips. Recently I read 
that, to level out the employment 
curve in the straw hat industry, 
it had been suggested to the man- 
ufacturers that in the off-season, 
they make ear-muffs! Well, I live 
in a fairly cold part of this United 


States and, although all my life} 


I have had to buy one or two straw 
hats each season, I do not recall 
ever having worn ear-muffs since 
I left the perambulator. I wonder 
sometimes if these long-haired 
boys, still wet behind the ears, 
completely lack the sense of hu- 
mor which all other Americans 
seem to possess. 
* as * 

WELL, I HOPE none of our 
readers got caught badly in the 
recent stock market break. For 
years I have said that, had I a 
son approaching maturity, I would 
advise him seriously to forego 
gambling in the stock market. In 
lieu of which, I would advise that 
he learn the art of coaxing the 
rolling dominoes and take a post- 
graduate course in how to beat 
the roulette wheel! Fortunately for 
me, I got burned in the very early 
days and I can still see the scar, 
if I examine my memory carefully 
enough. Several of my best friends 
have tried to beat the game and, 
without exception, they have even- 
tually been taken to the cleaners— 
in one or two instances, disas- 
trously. Perhaps I don’t associate 
with those who are smart enough 
to sell out just before the big 
breaks come and buy back when 
they have hit the bottom. At least 
you get a lot of fresh air at the 
race tracks and see a nice looking 
bunch of people around the green 
tables, so you get something for 
your money even if you lose! 

_ - - 

OUR BIGGEST publishing head- 
ache right now is paper on which 
to print Automotive News. After 
Pearl Harbor, you may recall, we 
published only a news bulletin, con- 
taining no advertising, every other 
week. In June, 1945, we returned to 
full-editions every week. Our cir- 
culation began climbing at a near- 
phenomenal rate and is today near- 
ly three times as great as it was 
in February, 1943, our low point. 
All of which adds up to major cri- 
sises we have to face, with alarm- 
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ing repetition these days. —G.MS. 
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‘Next Auto Show?......’ 


This is an open forum for the discussion of any subject of interest to our 


assurance 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


unsigned 
that it will not be 








Under Study 


I have been an avid reader of 
your newspaper for some time, and 
I wish to take this opportunity to 
tell you how much I look forward 
to and enjoy reading it. I have 
found it interesting, authoritative, 
and extremely up-to-date. 

I have been wondering recently 
if there will be the usual annual 
automobile show in New York this 
year or early next year. If there is 
to be one, can you give me the 
dates and location, and general in- 
formation such as admission, ex- 
hibits, etc. If you are unable to 
supply me with this information, 
perhaps you could put me in touch 
with the proper authorities.—BeryL 
C. Smckuiey, Fairfax, Va. 

Epitor’s Note: Manufacturers 
are now studying the whole auto 
show idea, but chances are there 
won’t be a New York show until 
the fall of 1947. 

* Ok 


I would like to congratulate you 
on the Golden Jubilee supplement 
recently published by you, a copy 
of which was sent to me by the 
Champion Spark Plug Co. of To- 
ledo, this being our American of- 
fice.—H. G. Srartey, chairman, The 
Motor Industry’s Jubilee Commit- 
tee, London. 

+ * 


Fellow Feeling 


In June 10 issue you gave an 
illustration of the new Alemite cus- 
tomer control system. 

Would it be possible for you to 
have sent to us some details of 
this? It appears to be something 
we should be able to use to ad- 
vantage. 

Incidentally, we would like to 
congratulate you on your increas- 
ingly interesting news items, with 
the gradual return to peacetime ac- 
tivities, and also on the editorial 





stand you have taken on occasions 
calling for forthright speaking on 
behalf of private enterprise. 

We of course cannot trespass in 
the field of your domestic politics, 
but on one or two recent occasions 
have had a fellow feeling that has 
made us warm to you.—J. H. 
RHOpES, managing director, Rhodes 
Motor Co. Pty. Ltd. (Oldsmobile), 
Victoria, Australia. 








Coming Events 


OCTOBER 
6-8—Myrtle Beach, S. ©. Annual conven- 
tion of South Carolina Automobile Deal- 
ers Assn 


11-12—Milwaukee (Hotel Schroeder). SAB 
National Tractor meeting. 

14-16—Los Angeles (Biltmore Hotel). 26th 
annual convention, National Assn. of In- 
dependent Tire Dealers. 

16-17—Chicago (Hotel Knickerbocker). SAE 
National Transportation and Maintenance 
meeting. 

28-30—Richmond, Va. Annual convention 
of Automotive Trade Assn. of Virginia. 

29-Nov. 1—dleveland. Refrigeration and 
Air Conditioning Exposition. 

NOVEMBER 

3-4—Atiantic City (Hotel Traymore). An- 
nual meeting of New Jersey Automotive 
Trade Assn. 

3-5—Los Angeles (Biltmore hotel). 
National Aeronautic Fall Meeting 
Aircraft Engineering Display. 

7-8—Tulsa, Okla. (Mayo hotel). SAE Na- 
tional Fuels and Lubricants meeting. 

7-8—Chicago (Palmer Hotel). Assn. 
American Battery Makers fall session. 

12-15—St. Paul (Auditorium). Trade show 
of Minnesota Automobile Dealers Assn. 

18-22—Atiantic City (Auditorium). 28th 
annual National Metal Congress and Ex- 
position. 

19-21 — San Francisco (Hotel Fairmount). 
Annual meeting, American Assn. of Mo- 
tor Vehicle Administrators. 
26—Chi Hotel). Auto 


6 (Congr 
Parts Show, National Auto Wreckers 
Assn. 4th annual NAWA convention. 
28-30— » Va. (John Marshall 
hotel). Annual convention of Automotive 
Trade Assn. gM 


ER 
9-14—Atiantic Clty (Auditorium). 
ASI Show. 
12-15—-El Pase (Anderson field). 
annual International Aviatien 
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Deceiving 


Car dealers can deceive themselves about tire sales and service, too. Combining tires with other sales 
and repair work may look like a good trick. But only with a separate, well-planned department can 
dealers be sure they're getting the most out of their tire operation. * Goodyear has developed a 
tire merchandising program that assures maximum profits. It’s the Goodyear Proved Profit Plan for 
Car Dealers. Under the plan, marketing specialists will help dealers set up and equip a tire department 
... aid in picking and training men for sales and service . . . advise dealers on sound methods of attracting 
and holding customers. * A big advantage of the plan is the popularity of the Goodyear line. Goodyear 
Tires are the best-advertised in the industry. People have confidence in the Goodyear goal . . . to make 
Goodyear products better today than they were yesterday, better tomorrow than they are today. The 
Proved Profit Plan is available. Alert dealers want to get details now. Write to the Goodyear District 


Office or to Goodyear, Car Dealer Department, Akron 16, Ohio. 


GOODFSYEAR 


THE GREATEST NAME IN RUBBER 


CO OPERATING FOR PROGRESS 


419 dealers have flown the Goodyear flag for 25 years or 
more ... 1269 for 20 years or more . . . 2594 for 15 years 
or more ... 4268 for 10 years or more .. . a record of 
long and successful association unmatched in the industry. 
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Signing the television advertising contract. Left to right, rear row: Henry Ford II, 
president, and Ernest R. Breech, executive vice-president, of Ford Motor Co., Wm. S. 
Paley, president, Columbia Broadcasting Co. Front row: Frank Stanton, vice-president, 
CBS; J. R. Davis, vice-president in charge of sales and advertising, Ford Motor Co.; 
Ned Irish, executive vice-president, Madison Square Garden Corporation. 


FORD TAKES AMERICAN SPORT 


FANS TO MADISON SQUARE GARDEN 
SPORTS EVENTS, via TELEVISION! 


Many a stirring spectacle has thrilled thousands at “The Garden,” 
and here’s a typical one: Royal Canadian “Mounties,” with the 
splendor of glistening horseflesh and scarlet tunics, turn the 
arena into a gymkhana during a National Horse Show. 


A bit of “rough-house” sometimes enlivens a critical big-time 
hockey match at Madison Square. One of the swiftest and most 
exciting of all sports, for spectators as well as players, hockey 
promises rare television appeal. 


SALI EN 
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Television, in Ford Motor Company’s opinion, is here to stay... 
a vivid, growing part of the American scene... a powerful sell- 
ing medium that will be of direct and increasing benefit to Ford 
Dealers in promoting good will and sales. 


- 


Men and women who are “out front’ in their thinking are natural 
prospective Ford customers of today and tomorrow. They’re modern- 
minded. They’re alert. They go for what’s fresh and new. They like 
to see the news happen, as well as hear and read about it. Television 
is right down their alley. 


That’s why Ford has stepped “out front” with exclusive sponsorship 
of telecasts of sports events from Madison Square Garden. 


Covering all such major events except boxing, this newest Ford program 
is a milestone in television. This is the first time any advertiser has 
sponsored a series of sports telecasts on an exclusive basis. 


The wide West invades Manhattan on occasion, too. Viewing 
a rodeo, complete with critters and cayuses, by television from 
the comfort of one’s home, will be an appreciated experience 
for thousands who would otherwise never see such a spectacle. 
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Television, the magic of modern electronics, is a tangible reality 
to thousands today, available for their entertainment on regular, 
scheduled programs... and the number of set-owners is grow- 
ing swiftly. That’s why it’s the newest “Ford First.” 











THE BIG THINGS HAPPEN AT FORD! 


Another audience—and a mighty influential one—will see and hear 
the short, simple, persuasive business messages of Ford Motor 
Company in a new and attention-compelling way. Added to 
magazines, newspapers, radio, billboards and many other media, this 
pioneering Ford publicity will reach and influence new thousands to 
a new appreciation, and respect, and desire, for Ford, Lincoln and 
Mercury cars and Ford Trucks. 


FOR D MOTOR cOMPAN Y 
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A red-hot big-time basketball game, with its lightning- 
fast modern tempo and unexpected changes of situation, will 
promote many an impromptu home rooting-section, via Ford 
television. Basketball should be a wonderful television subject. 
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An Editorial... 





Here’s What ‘Production by Politics’ Has Brought 





Jobless get paid as jobs go begging. 
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—Automotive News photo by Marty Pierce 
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Production: Half of ’41 despite mighty efforts. 





Plants close as supply lines bog down. 
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—Acme Photo 





OPAer Assaults Small Business 


The year since V-J Day has proved beyond any shadow of a doubt 
that the complicated industrial system that has made this country the 
greatest on earth cannot be run by government agencies. 

What the bureaucrats call “planning for plenty” is simply “produc- 
tion by political expediency.” 

At best, it is ill-planning; at worst, chaos. 

Bureaucrats are clinging lovingly to their power on the plea that 
all would be chaos without them. Yet they have created most of 
the chaos. 

The men who want to run American business and individuals, without 
having any stake of responsibility for their actions, will not give up 
easily. Knowing little about business, the task of running it seems 
amazingly simple to them. They will yield their power only when a 
sufficient number of Americans realize how they have botched the job 
of “production for plenty.” 

* * + 
Output Reflects Muddle 

A glance at the production record of the auto industry gives some 
idea of the muddle. Here are some of the actions which helped hold 
auto production to half of what it should be: 

The political sop to unions of relaxing the lid on wages while holding 
it on prices. 

The phony report approved by Henry A. Wallace, then Commerce 
secretary, to the effect that wages could be raised without price 
increases. 

With ears closely tuned to the mouthings of the CIO vote-getters, 
so-called labor and government officials predicted millions unemployed 
and deflation. So they swung the pressure of President Truman behind 
the drive to shove wages up. 

Protests of sound businessmen were lost in the hubbub. 

Industry after industry was struck down. Steel, Coal, General Motors. 
Then a wave of supplier strikes. Railroads. Truckers. Electrical. 

And the auto industry, which uses something of almost everything to 
build cars, was hurt by every one of the strikes. 

The deflation did not materialize. Instead of millions of unemployed, 
jobs are going begging in the auto industry. 

* + ok 


Misguided by their leaders, workers are restless. Turnover at the auto 
plants is terrific. 

And the workers are reaping the rewards of the strikes their 
unions launched. Strikes in supplier plants are forcing curtailed 
operations. Often workers average as little as 30 hours a week. 

The union leaders and bureaucrats, who made so much noise about 
keeping take-home pay up, have actually forced it down. 

+ * * 
Supplies Gummed Up 

Meanwhile, as the auto industry was just getting started on auto 
production, OPA gummed up the supply situation with an inane policy 
which, in some cases, would not let an old supplier sell a part for 56 
cents while permitting a new supplier to charge 84 cents. Later it re- 
moved ceilings on original parts, but now it is periling production by 
holding down the lead price. A factor in the current lead shortage is 
that one government agency, Metals Reserve Corp., sold lead to refiners 
at 9% cents a pound during the price holiday, and another government 
agency, OPA, wants the buyers to absorb the loss down to 8% cents. 

OPA has moaned about inflation, holding itself up as the great white 
hope. But OPA has done more than anyone to promote inflation. 

* * ” 

Lead again is an example. The demand, says the bureaucrats, is much 
greater than the supply, so price ‘control cannot come off. Yet OPA 
is creating much of the demand by holding down the lead price to such 
a low figure that it is attractive to toymakers and other nonessential 
users who would use something else if lead were not so cheap. 

Granted that the lead price would go up if controls were off, 
but the demand would go off, too. Less pressure would cause a 
leveling off of price. 

The replacement-parts situation offers another example of OPA pro- 
moting inflation. Thousands who could not get parts for their cars, 
vacuum cleaners and other appliances rushed into the new-product 
market, increasing the inflationary pressure. 

* * * 
The Greatest Sin 

But the greatest inflationary sin of the bureaucrats was in ham- 
stringing production, usually not meaning to, but hamstringing it 
nevertheless. They tried to tie controls around every little facet of a 
tremendously complicated production machine. They tried to do a job 
that would have appalled the smartest men in industry. 

They have failed miserably. But they will not step out of their own 
free will. Industry will be free of the bureaucrats only through its 


own efforts. 
+ = x 


These are but a few instances of how bureaucrats have muddled 
the production picture. There are thousands of others. There will 
be thousands more until at last people learn that sound business 
cannot be run by political expediency. 

If business is to be strong, it must be reasonably free. 
It is past time that industry began the fight for freedom on a solid 
front. 


Dealers tell me 





dealers can accomplish when work- 
ing with newspaper editors. I am 
sure if other dealers but try to cul- 





tivate editors, they would be equal- 
ly successful. 


Youngren, Crusoe 


On Ford Policy 


DEARBORN. — Appointment of 
Harold T. Youngren and Lewis D. 


(Continued from Page 3) 


which is far beyond that reflected 
in legitimate sales. 

“The dealers point out that 
sales in the black market are 
against the law; that, under the 
law, severe penalties are provid- 
ed, including imprisonment as 
well as fines. They remind Dur- 





ham, too, that the automobile |Crusoe to the policy committee of 
dealer can and will give as much {the Ford Motor Co. was an- 
for a used car as anyone legally | nounced Friday by Henry Ford II, 
can offer.” president. 


This columnist was in South 
Bend last week and talked to Bill 
Nichols, president of the dealers’ 
association. Nichols says that the 
dealers in South Bend are raising 
a fund of $2,500 to conduct a cam- 
paign in the local newspaper and 
on the local radio to overcome this 
hazard. 

This is a good example of what 





Youngren is director of engineer- 
ing and Crusoe heads the recently- 
created planning and control di- 
vision. 

Other members of the policy 
group are: Henry Ford II; Benson 
Ford; Ernest R. Breech, executive 
vice-president; John S. Bugas, vice- 
president, industrial relations; M. 
L. Bricker, vice-president, manu- 





|| Tucker Ready 


To Launch 


Finance Setup 


CHICAGO. — Preston Tucker, 
president, said last week that pre- 
liminary steps in the public fi- 
nancing of Tucker Corp., new Chi- 
cago automobile company, are ex- 
pected to be taken next Tuesday. 

He said he would file with the 
Securities and Exchange Commis- 
sion a statement providing the 
necessary figures and information 
to form the basis for the eventual 
registration of $20,000,000 of deben- 
tures and common stock, propor- 
tionate amounts of each have not 
been decided, but it is expetted 
the stock will comprise the larger 
part. 

Proceeds of the sale will be used 
for the purchase of materials and 
machinery, financing, tooling, costs 
and providing working capital for 
other purposes. The issues are ex- 
pected to be handled by a large 
group of the smaller underwriters, 
Tucker said. 

Financing plans have been facil- 
itated through concessions made 
by the War Assets Administration 
in connection with the war surplus 
Dodge-Chicago plant, which Tucker 
leased last July for the manufac- 
ture of his car, it was said. 

Tucker expects to have the first 
hand-made models of his car, to be 
known as the Torpedo, ready by 
Christmas, and assembly-line pro- 
duction under way between next 
March and June. Production will 
be concentrated on one model, a 
sedan. 

Tucker hopes eventually to pro- 
duce 1,000 to 1,500 cars a day and 
employ 35,000 to 42,000 workers. 
The first 4,000 to 5,000 cars will be 
reserved for purchase by employes, 
thereby insuring that the first cars, 
on which the public will form its 
impression, will be carefully built 
and inspected, Tucker said. 


Sales Figures 
Show Continued 


Output Lag 


DETROIT.— Continued produc- 
tion lags in the summer months 
are reflected in latest passenger 
car sales figures, it was announced 
last week by George Romney, gen- 
eral manager of the Automobile 
Manufacturers Assn. 

While August passenger car sales 
were the highest recorded in post- 
war operations, Romney pointed 
out that the cumulative totals for 
the first eight months of 1946 were 
only 38.5 percent of totals for 1941, 
last full year of production. The 
1946 sales total through August 
was 1,097,065, compared to 2,849,879 
recorded in the first eight months 
of 1941. 

August passenger car sales to- 
taled 247,261 units, compared to 
208,180 for July, an 18 percent in- 
crease. 

August sales of motor trucks and 
coaches were 12 percent higher 
than July sales. A total of 98,948 
units were sold in August, com- 
pared to 88,316 in July. 


Ceiling Removed 
On Import Cars 


WASHINGTON.—Imported auto- 
mobiles, furniture, motorcycles, bi- 
cycles, cameras and photographic 
equipment, industrial machinery, 
chinaware, glassware and house- 
hold utensils and appliances have 
been suspended from price control, 
OPA announced last week. 

These imports are the main lines 
freed of price ceilings as the result 
of an overall action, effective Sept. 
25, that sets forth just what im- 
ported products continue subject to 
price control. The action has no 
effect on any of these items pro- 
duced in the United States, but 
applies exclusively to imports. 











facturing; J. R. Davis, vice-presi- 
dent, sales and advertising; H. L. 
Moekle, vice-president, finance; A. 
J. Browning, vice-president, pur- 
chases. 


Seaboard Adds Space 
Seaboard Sales Corp. (Chrysler), 
Perth Amboy, N. J., has acquired 
an additional building for its parts 
department. 
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The Man Who’s Known as “Your Chevrolet Dealer 
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is also known as a leader in the business 
and civic life of his community 


We of the Chevrolet Motor Division feel that we have every 
right to be proud of the members of the Chevrolet dealer 


organization. 


Many of them have been associated with Chevrolet for 
ten—fifteen—twenty-five years or longer; and, in a large 
number of cases, the sons of former dealers are “carrying 
on” the original Chevrolet dealership. 


First of all, of course, these men are leaders in the 
automotive industry . . . merchants who have earned and 
returned the friendship and goodwill of car and truck buyers 


. holders of America’s preferred automotive franchise. 
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They are also leaders in other branches of civic and 
social life, doing everything in their power to serve the 
best interests of their communities. 


And, on more than a few occasions, this has meant 
serving on a committee for civic betterment, or as the mayor 
of a town, as an officer of a state, or as a member of the 
Congress of the United States. 


For not only is “your Chevrolet dealer” a mighty good 
automobile dealer—he is also a mighty good citizen of his 
community and of the nation. 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN 





CHE VROLET 
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FOB FACTORY 








steel scrap to mills and foun- 
dries. The OPA, with the as- 
sistance of a scrap industry 
advisory committee, had been 
working out the new rules along 
with the CPA, which handles such 
matters as allocations of material 
to various users. 

At first it appeared the recom- 
mendations of the advisory com- 
mittee, calling for a relaxation of 
price control on various grades of 
material, were going to be followed. 
Then, for some still unexplained 
reason, these proposals were tossed 


Metal Firms Muddled 
By Scrap Policy 


By A. H. Allen 


EVERY DAY more evidence piles up that the American 
economy just will not work under the severe and inequitable 
load of wartime controls confounded into the worst mess it 
is possible to imagine. Latest jumble is a new set of regula- 
tions supposedly aimed at improving the flow of iron and 








out the window 
in favor of a pol- 
icy which can 
probably best be 
described as “get- 
ting tough” with 
the industry. 
Prices were held 
generally at a 
1941 level, steel 
mills were pre- 
vented from using 
higher price 
grades of scrap 





A. H. Allen 





in their open-hearth furnaces, tiein 





Pike- 
tries the 


d. A. AUXIER (Kaiser-Frazer), 


ville, Ky., weight 314 pounds, 
trunk room for size at the showing of new 
models by Buck Conrad Motors, Hunting- 
ton, W. Va. A preview luncheon for deal- 
ers preceded the public showing. 
sales of scrap for finished steel 
were forbidden, some easing off was 
permitted on prices of cast scrap 
which goes primarily to foundries, 
and a reported 600 new investi- 
gators and checkers were being 
sent into the field to police the new 
regulations. 

Almost immediately, a number of 
the larger steel mills were given 


special CPA permission to place 
open orders for premium scrap to 
be used in open hearths, just as 
many of them had been doing right 
along. Meanwhile, the scrap indus- 
try reports foundries are howling 
just as loudly as ever for scrap, 
tie-in saies of one sort or another 
continue and will continue even 
if there should be 60,000 investi- 
gators “sent into the field.” 

The whole thing just will not 
work, and the longer complete 
suspension of all forms of arti- 
ficial regulation and allocation is 
deferred the worse the ultimate 
readjustment is going to be. 
What is needed is a realistic ap- 
preciation of where the nation’s 
disjointed economy now stands 
by the Washington control ex- 
perts and an early decision to 
fet back to the normal processes 
of supply and demand. 


A good many business people are 
going to have to realize this, too. 
The opinion often is expressed by 
a business man, “Yes, I am in 
favor of dropping all controls, but 
in my case it is a little different 
so I want controls affecting my 
costs kept in force.” This will not 
= either. It’s all or nothing at 
all. 





As it now stands, with the price 
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hing Missing 


... like California without the 


BILLION DOLLAR VALLEY OF THE BEES 
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*Sales Management's 1946 
Copyrighted Survey 


NATIONAL REPRESENTATIVES ...O’MARA & ORMSBEE, INC. 
NEW YORK + LOS ANGELES - 


Only the dominant local news- 
papers tap this rich and isolated 
market 


=THE SACRAMENTO BEE 


is home delivered to 94 out of every 
100 families in the ABC city zone 


—me—="THE MODESTO BEE 


offers 91% coverage in the ABC city 
zone; 57% of the trading area 


““""STHE FRESNO BEE 
with the largest circulation 
between San Francisco and 
Los Angeles, gives 90% cov- 
erage in the ABC city zone 


DETROIT - CHICAGO - 


SAN FRANCISCO 


KATING without skates is easy compared to captur- 
ing the California market without the Billion Dollar 


Valley of the Bees. 


Because you’re missing a huge and prosperous chunk 
of California... where Retail Sales, now more than a 
billion dollars, are bigger than those of any U. S. city 
except the first five... where per family food expendi- 
tures are almost a third higher than the U. S. average.* 

Nearly three-quarters of this buying power is concen- 
trated in an area dominated by The Sacramento Bee, 
The Modesto Bee and The Fresno Bee. These three 
McClatchy newspapers take you into more Valley homes 
than you possibly could reach with any other combina- 
tion of daily newspapers—local or Coast. 


M°CLATCHY NEWSPAPERS 


THE SACRAMENTO BEE 
THE MODESTO BEE 
THE FRESNO BEE 





control act scheduled to terminate 
June 30, it will probably be March 
31 before these controls will in 
effect go into the ash can. That 
means another six months of the 
present topsy-turvy situation, and 
probably another three months or 
more after that before a balance 
can be struck and some sort of 
natural parity restored. 

Why look any further for an ex- 
planation of. the tumble in security 
values over the past month? 

* + 7 


Subsidies Continue 


To Fool Taxpayers 

ANOTHER PLAN of the familiar 
Washington variety to stimulate 
the supply of pig iron, principally 
for foundries, involves the payment 
of subsidies of $8 per ton above 
base period quotas for furnaces 
now operating and producing so- 
called. “merchant” iron, and $12 
per ton for furnaces not now op- 
erating. 

There are about 10 furnaces in 
the latter category. These units are 
all high-cost stacks which cannot 
be operated economically under 
present ceiling prices for pig iron. 

Here again it is the old reverse 
English of paying out taxpayers’ 
money in the form of subsidies, 
rather than removing price ceil- 
ings and letting overall demand 
for iron determine how many 
blast furnaces can be operated 
profitably. Funds for the new pig 
iron subsidy program, are author- 
ized by the Veterans Emergency 
Housing Act, and the plan was 
detailed recently by Housing Ex- 
pediter Wyatt. 

Presumably the iron so produced 
would not necessarily have to be 
allocated entirely to the housing 
program, but would also be avail- 
able for automotive requirements 
in some degree. 

+ * 


Chevrolet Halt on Light Car 
Said to Have Stop Order 
TOOLING PROGRAMS of appre- 
ciable size on the Chevrolet light 
car project have been held up but 
it is not at all certain they have 
been cancelled. One version of the 
latest GM action says it is a 60-day 
stop order which could be rein- 
stated around Nov. 15. 

However, if the present situation 
on materials and costs is no better 
by that time there would appear 
little chance of a resumption of this 
Cleveland manufacturing program. 
At least the Chevrolet planning 
seems to stand a better chance of 
reactivation than the low-price 
Ford which has been put on the 
shelf indefinitely. 


Shipyards’ Aid 
Offered by U. S. 


In Scrap Drive 


WASHINGTON. — Two moves 
designed to help alleviate scrap 
metal shortages now hampering 
the production of steel urgently 
needed for industrial activities 
were announced last week by 
WAA. 

Minimum rentals, set at about 
40 percent of those that could be 
expected normally, have been es- 
tablished by the WAA Office of 
Real Property Disposal for the use 
of all surplus shipyard facilities 
to be used by shipbreakers in the 
scrapping of surplus ships. 

WAA Regional offices have been 
authorized to deal directly with 
qualified contractors in the leas- 
ing of these surplus marine indus- 
trial properties. Local practices 
will be followed in drawing up 
the contracts in various sections 
of the country, but these instru- 
ments will also conform to the 
overall “minimum rentals” plan. 
All surplus shipyards, WAA states, 
are being held in reserve until the 
needs of the ship scrapping pro- 
gram have been determined. 
When ship scrapping activity 
needs have been determined the 
“temporary freeze” will be lifted 
from the balance of the surplus 
shipyards facilities and these again 
will become available for purchase 
or lease commercially. 


Dursi to Build 


John A. Dursi, Chrysler dealer in 
the Bronx section of New York 
city, has announced plans to build 
on a lot adjoining his present fa- 
cilities when labor and materials 











become available. 
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Dallas Dealers Worried 


Public’s Misconception About ’46 Shortage 
Causes Concern, Cates Says 








Vancouver Tests 
43,200 Vehicles 
In Six Months 


VANCOUVER.—More Vancouver 
cars were safety-tested during the 
past six months than during any 
period since 1941. Inspector H. S. 
Gray, head of Motor Vehicle Test- 
ing Station, reopened after semi- 
annual overhaul, reported a total 


DALLAS.—Dealers are becoming | dealer’s own company and added 
more concerned each day as to| that the deal cost him $1,000. 
how to combat what they believe | Sensing that such a statement 
is still a misconception on the part | might possibly be interpreted as 
of too many persons regarding the | payment of $1,000 extra, the deal- 
true situation about new car de-| er pressed the man for an ex- 

















liveries, according to Charles Cates, 
esto editer, in & recent issue of planation. He replied that the HARRIS MOTORS, Inc. (Nash), Norfolk, Va., recently opened this new building of 43,200 vehicles inspected during 
the Dallas "Times-Herald. dealer allowed him $1,000 less for | which has 20,000 square feet of floor space—14,000 devoted to service, 1,300 to parts | the period. ‘ 

“A growing impatience at the his old car on the trade-in than oon tae i Suslin, geodon. ond & 0 Goleman. are Michael Klein, general man-| Figures now being compiled are 
snail’s pace at which orders for he could have gotten elsewhere. fe oo wg “ parse decrease in the 

“ g j o 5 

automobiles are being filled is This dealer says he allowed the | the unfairness of having to share | ual offers of $1,000 a car to make | pees a ees 
being manifest by a considerable | ceiling on the trade-in, which is | illwill with the customer when his|new cars available to legitimate | Seievbetiing ome in tu eiae’d a 
segment of buyers, Dallas dealers | a]] he could legally, but points out !company is also refusing individ- | purchasers at legal prices.” tising column. + 





report,” Cates’ article states. 
“Many on waiting lists are be- 
coming impetuous—and some 
even abusive. 

“Dealers are worried that they 
may have to bear for a long time 
the blame for a condition over 
which they have no control. They 
have made long-range estimates as 
to when individual purchasers 
might expect deliveries, only to be 
frustrated by much slower produc- 
tion pace than was anticipated— 
and consequent continual reduc- 
tions in their own quotas.” 

He points out that dealers are 
now clearing up deliveries on their 
waiting lists placed last Novem- 
ber and early December for cars 
which they expected to deliver in 
about 90 days. By and large, he 
says, dealers are willing to stake 
their integrity on the facts of the 
situation and their methods of do- 
ing business—provided the facts 
are really known. They say they 
can take it if only they don’t have 
to rest their case on rumor instead 
of facts. 


He offers the following example 
of how the lack of facts can put 
the dealer in the middle: 

“One dealer was called a plain 
liar by a woman who said she 
‘saw’ a lot of cars being unloaded 
in front of his place one day. 
The dealer says that the fact was 
that two cars were unloaded from 
a consignment, most of which 
was going to other dealers. The 
trucker refused to make delivery 
at the rear so such an erroneous 
impression could not be gained 
by passers-by.” 

The woman complainant had no 
record of ever having bought this 
make of car before and was still 
far down on the list. Dallas deal- 
ers, he adds, find their old-line cus- 
tomers exhibiting greater patience. 

One dealer, growing concerned 
over rumors of chiseling, made a 
test call on a recent customer. Giv- 
ing a fictitious name and posing 
as a person in need of a car, he 
seh dl gto ee 2° sae ia id sYo ~ACH, SCENIC PHOTOGRAPHY, DENVER 2, COLO. 


K-F Dealerships he, Vette thee 
Report Worth of 
$200,000,000 


WILLOW RUN, Mich.—The na- 
tionwide distributor and dealer or- e e 
senlantion built in the last year The fame of the Colorado Rockies is legend. 
by Kaiser-Frazer and Graham- 
Paige has a combined net worth wre , i 
of $185,632,213, Joseph W. Frazer, Millions of tourists round this curve annually, 
president, announced last week. 

Frazer disclosed that the figure, 
taken from financial statements . 
entted ty Gletributers end éeal- their safety assured because the manufacturer 
ers for franchise records, repre- 
Sents the net worth of approxi- “ 7 2 5 4 
mately 4,200 Kaiser Special and used Timken Bearings in wheels, pinion, dif- 
Frazer dealers, and the 146 dis- 
tributors of the Frazer. 

Net worth of dealers totals $173,- ° ° 
M1964 and that of distributors ferential and steering parts. The trade-mark 
$12,380,849, Frazer disclosed. In- 
cluding investments in new build- 








ings and service facilities, finan- “TIMKEN” on a bearing is assurance of the 
cial worth is well over $200,000,000, 
he said. 

Located throughout the country finest in bearing performance. 


in communities as small as Drum- 
mond, Mon., with a population of 
353, the dealers were selected from 


among 85,000 applicants for dis- TIMKE N 


ogee and aang eg and in THE TIMKEN RO LLER BEARING TRADE MARK REG. U : 
eae ae. t “ » S PAT orf 
vided us sid te oli teal enna COMPANY , CANTON 6 ’ OHIO TAPERED ROLLER VAIN AL ed 


network, he stated. 

Frazer said that the financial 
worth figures do not include 800 
Graham-Paige dealers who handle 
farm equipment exclusively. 
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AUTOMOTIVE WASHINGTON 


Quick OK by Senate 


Seen: for Harriman 


By William Ullman 
Washington Correspondent 
_ THE CHOICE of one of the nation’s foremost business 
executives, who became a top-flight diplomat, to succeed 
Henry A. Wallace as secretary of commerce, took the capital 
by complete surprise last week. It was indeed an upset for 














TIRES ARE TORTURED by United States Rubber test fleet drivers on roads and 
deserts of Arizona and Southern California. Gov. Sidney P. Osborn, Arizona, has com- 
mended the drivers for their safe driving record and cooperation with highway patrol. 





the so-called “insiders,” who were caught.way off base in 


their speculations. A former®— 

ident of the Chamber of pa <M prc se 
4 greatest 
mmerce of the United enthusiasm by 
States, railroad executive, and ad- the business 

viser to President Roosevelt, Aver- community.” 
ell Harriman was in Paris collab- The _  appoint- 
orating with Secretary of State ment is an in- 
Byrnes and other American dele- terim one which 
gates in drafting the peace treaties must be con- 
when the call came. At the White firmed by the 
House, it was said he would re- senate when the 
turn to this country shortly to take new Congress 
up his new duties. Wallace prompt- convenes Jan. 3. 
ly praised the selection: But no_ trouble 
“Mr. Harriman’s appointment on this score is 





looked for, since the senate pre- 
viously has approved his selection 
for high posts several times. 

The secretary-designate came 
into government service early in 
the New Deal, serving in varied 
important positions during the 
depression and the early war 
years before going to Russia as 
ambassador late in 1943. 

At Moscow he became a close 
personal friend of Premier Stalin. 
He resigned from the Soviet as- 
signment in March of this year 
and despite this friendship his as- 














sociates report his policy with the 
Russians “is exactly that which 
Secretary Byrnes is following.” 

Almost immediately after his re- 
turn to this country, he was named 
successor to John G. Winant as 
Ambassador to London. 

While his being a “Roosevelt 
man” might tend to salve the 
wounds of the left-wing Demo- 
cratic group which has de- 
nounced President Truman for 
asking for the resignation of 
Wallace, his collaboration with 
Byrnes and his Russian policy is 





all business is local 


You may think of yourself as a “national” advertiser. 
But doesn’t every sale you make boil down to a personal transaction 
between a local consumer and a local dealer? Multiply it 


many times in many markets ... and you have national business. 


But markets differ as people differ. No two are 
alike. In one “national” business studied recently by our 

_ Sales analysis group, the manufacturer who was advertising “nationally” 
turned out to have over two-thirds of his business in the 


local. communities of 8 states. We helped him dig up these facts. 


Advertising is efficient when it fits your particular 

pattern of sales opportunities. Newspaper advertising does 

that. With an all-time high circulation of 51,000,000 copies daily, 
newspapers are the biggest mass medium. Yet they offer 
precision control . . . build sales where you want them 

when you want them. May we help you get 


more local facts about your business? 


the bureau of advertising 


AMERICAN NEWSPAPER PUBLISHERS ASSOCIATION 


370 LEXINGTON AVENUE, NEW YORK 17 


prepared by the Bureau of Advertising and published by The Cincinnati Enquirer 
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likely to offset any advantage to 
be this. 


It was believed, however, that 
business, labor generally, and both 
Republicans and Democrats would 
approve the appointment. 

* * * 


Fresh Wave of Strikes 


Seen in WSB Failure 


WAGE STABILITY is open to 
fresh doubt as result of the over- 
turn of the Wage Stabilization 
Board in its attempt to stand firm 
on seamen’s wages. The wavering 
line on wage stabilization raises 
apprehension of another round of 
labor demands and strikes, pe- 
cially after the November elections. 
The enormous toll taken by ear- 
lier strikes is augmented by the 
huge loss from the maritime tieup, 
the New York trucking strike and 
more stoppages in the harassed 
automotive industry. The loss in 
the trucking strike is estimated 
at $400 million. 

This loss from strikes hits 
many concerns whose profits al- 
ready are caught in a squeeze 
between OPA ceilings and rising 
costs. The most conspicuous is 
the automobile industry, which 
has lost money this year in face 
of the greatest demand for mo- 
tor vehicles in history. 

The motor industry was the fa- 
vorite example cited by those in 
Washington who argued after the 
end of the war that many indus- 
tries could raise wages without 
raising prices and recover on prof- 
its on a high level of operations. 
One flaw in this argument, as 
far as the motor industry is con- 
cerned, is that it has been unable 
to achieve a high level of opera- 
tions in the face of strikes and 
material shortages, which in turn 
result partly from strikes and dis- 
tortion of prices. 

+ ~ * 
More Output, Consumption 
Challenges Nation Now 
PREDICTION IS always preca- 
rious, but there can be little doubt 
of the general dimensions of sour 
postwar problem. Giving full con- 
sideration to the availability of 
raw materials, the size of the prob- 
able labor force, productive effi- 
ciency, and the many other fac- 
tors involved, economists warn us 
that we cannot expect to enjoy 
postwar economic health and well- 
being unless we step up produc- 
tion, and therefore our consump- 
tion, to from 30 to 50 percent more 
than the best prewar volume. This, 
they say, must be our minimum 
goal. 
The challenge is clear, in the 
opinion of Economist Charles 
Isaac, of the U. S. Chamber of 
Commerce. There is no course, he 
says, except a revision in our 
standard of what constitutes a 
“normal” level of production and 
consumption. We must set a new 
floor under the American standard 
of living. There is nothing radical 
about this prescription. The only 
hurdle that is presented by pres- 
ent conditions is the mental haz- 
ard involved in planning boldly 
and acting decisively. 

* 


Competitive Bids Loosen 


Price Agency Ceilings 

COMPETITIVE bidding for sup- 
plies in the world markets has 
forced prices of the many com- 
modities above prices importers 
can afford to pay under OPA ceil- 
ings for the domestic market. As 
a result, OPA is under increasing 
pressure to raise prices to encour- 
age imports of badly needed items, 
such as metals. 

The ceiling on castor oil, urgent- 
ly needed in the automotive in- 
dustry, has been raised. Pressure 
for subsidies on imports likewise 
is increasing, as illustrated in a 
decision to use subsidy funds for | 
the purchase of 80,000,000 pounds 
of binder twine from Mexico and | 
Cuba to meet anticipated needs of 
the 1947 harvest in this country. | 





Mont. Gas Income Up 
HELENA, Mont.—An all-time | 
high for any single month was 
reached by Montana gasoline tax 
collections during August, accord- | 
ing to the State Board of Equal- 
ization. They totaled $1,063,696. 


“PLEASE BE ADVISED that new truck 
is sold. Thanks a million, will use your 
service if necessary.’’—L. G. Steiner | 








Pandora Garage, Pandora, Ohio. 
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PRODUCT OF KAISER-FRAZER 


KalIsER SPECIAL 
Qa 
NA 


The Most 
Talked-About Cars 


in America... 


BUILT AT WILLOW RUN 


FRAZER | 


PRODUCT OF 
GRAHAM. PAIGE 
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BODY STYLING BY 


Now Being Shipped to Deaters Everywhere! 


These are the cars that have set a distinctly new trend in 
automobile styling. With completely proven engineering ad- 
vancements for increased comfort, convenience and perform- 
ance... with extra-wide, deep-cushioned seats . . . with the 
smartest of interior colors, fabrics and appointments—it’s 
no wonder they are the most talked-about cars in America. 
Both the KAISER SPECIAL and the FRAZER are now in pro- 
duction at Willow Run, and shipments are being made 
daily to our more than 4,000 dealers from coast to coast. 


BODY STYiing By 
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On Wall Street... 





Significance of Decline 
Splits Interpreters 


By Dana Stuart 
Staff Correspondent 

NEW YORK.—Opinion on Wall 
Street is split on whether the re- 
cent stock market decline heralds 
a recession in business of serious 
proportions, and, if so, how long 
it will last. 

The most widely asked question 
is this: How can the country have 
a drastic slump in business when 
money is plentiful and there re- 
mains unfilled the obvious tremen- 
dous demand for such prosperity- 
making products as automobiles, 
homes, heavy industrial equipment 
of many types and the less durable 








Stock Price Averages 


Preced’g Year 

Wook Week Age 

10 cars, trucks ... 31.60 32.50 41.25 
10 parts, access. .. 32.80 33.50 43.00 
5 tires, rubbers .. 57.40 59.50 58.10 
25 automotives .... 37.16 38.40 45.32 





consumer goods such as electrical 
equipment for ‘both old and new 
homes? 


The answer given by the “bears” 
is that governmental controls and 
the demands of labor for more pay 
for less production have _ so 
shackled the manufacturing indus- 








DAHL MOTORS, Allentown, Pa., gave a clambake for its nploy 


Getend 





» their 


and relatives, with about 60 persons attending at the Sons of Veterans’ suuamer home. 
Summer outings for employes have been held annually by the dealership for several 


years. Bob Miller, general manager, is shown at the 





left, 





try that it can’t produce the goods 
to fill the consumer demands at 
prices which the consumers can 
or will pay, after the first flush of 
buying. 

Thus, the pessimists contend, 
solid prosperity cannot be achieved 
because industry as a whole is be* 


ing prevented from making money. 
Business doesn’t stand still, they 
point out, and if it can’t proceed 
with the job of increasing produc- 
tion, it most certainly will go down 
hill. 

The more-optimistic people in 
financial quarters see in the stock 











is more than pictures! 





Reproduced from PARADE Picture Story, “A Camera Outing” 


Pictures are stoppers anywhere. But in 
para de they are something extra— 
picture stories ingeniously created in a 
fresh, distinctive way to produce the 
highest page-by-page readership.* 


this is PacTure Power. 
It’s the power that demands attention, 
then holds it on every page .. . means 


more readers per million parade cir- 


culation . 
power to you. 


. extra selling power . . . more 


*Proved by extensive survey. 





The Sunday Picture Magazine 


ACU 





LEADS IN 





prot R- 


mow 3,600,000 delivered . -- every Sunday ...in 21 Key Markets 





market decline a deflation of “over- 
optimism” rather than the begin- 
ning of a protracted bear market 
such as accompanies a business 
depression. They admit that strikes 
and shortages of materials have 
caused an uneven inventory situa- 
tion, in which inventories of many 
goods have reached . abnormally 
large proportions. They do not be- 
lieve the inventory situation is 
dangerous, however, as long as 
there exists an unfilled consumer 
demand for those goods. 

Some go so far as to predict 
that most of the “correction” is 
over. They point out that the aver- 
age price of industrial stocks has 
been declining since the end of 
last May, or four months. One of 
the most widely expressed views 
is that what has happened is mere- 
ly a postponement of full produc- 
tion. 

One market commentator says: 
“Despite the ominous foreboding 
of a crumbling market, real pes- 
simism as to a lasting business 
depression is conspicuously lacking 
in informed quarters. It is stressed, 
for instance, that comparisons be- 
tween conditions today and those 
existing in 1920-21 are not very 
striking. For one thing, price in- 
flation, except for farm commodi- 
ties, has not carried anywhere near 
as far. There is not the serious 
inflation of credit either in the 
stock market or in business. 

“It is further pointed out that 
unless latest trends are reversed, 
the domestic picture may be 
summed up briefly as-follows: Au- 
tomobile shortages will require 
about five years; housing facilities 
probably close to 10, office space 
requirements at least five years; 
construction of public works, new 
roads and institutions, of one kind 
or another, five years or more; in- 
dustrial building and re-equipment 
five to 10 years.” 








| New British Car 
Hits 130 Mph. 





On Tour of U.S. 


| DENVER.—A hand-built English 
Sunbeam-Talbot convertible club 
‘coupe, prototype of a 1947 line 
which is not yet in production, has 
attracted considerable attention in 
automobile circles here. 

The car was driven into Denver 
by Hayden Talbot, who, with his 
wife, is making a 27,000-mile trip 
|for Variety, the amusement pub- 
jlication, during which he _ will 
|check public reaction to movie 
| schedules, showings and service. 

The new car is a four-cylinder, 
10 hp. job, which Talbot said he 
drives at 130 miles an hour in third 
gear. Talbot said he hasn’t yet got- 
ten up nerve to shift into fourth 
gear. 

Talbot explained that the smart, 
low-slung duraluminum body of 
his car is built on a wooden frame 
which takes out all the vibrations 
and squeaks. 

Despite its small size, the Sun- 
beam-Talbot weighs 1% tons, mak- 
ing it a heavy car for its size. The 
tiny engine under the hood is 
dwarfed by a large 12-cell battery. 

“The motor,” said Talbot, “will 
make 4,800 revolutions a minute at 
top speed. Our best car in that line 
turns over at 3,200 revolutions per 
minute. And when you’re thinking 
of that, remember that I get 45 
miles to a gallon of gas.” 





Southern Pacific 
Orders Auto Cars 


DETROIT.—Southern Pacific has 
ordered more than 3,000 freight 
cars for handling automobiles and 
parts, it is reported by Robert Mc- 
Dowell, the railroad’s general agent 
here. 

Included in the order are 750 
fifty-foot automobile freight cars 
equipped with loading devices. 
Southern Pacific executives recent- 
ly discussed the freight car short- 
age with officials of the auto in- 
dustry. 





New Charter 


Carolina Motor Stores, Inc., of 
Smithfield, N. C., has been char- 
tered with authorized capital stock 
of $100,000 to deal in automotive 
parts and accessories. Principals 
are John A. Grimes, Carl E. White 
and Inez G. Grimes. 
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LLOVE A 







WY MONEY 
GOES FOR A 
GOOD POWEKFUL 
LNGINE / 








Decision! 










Iv’s obviously true that though couples are married, 
Their buying impulses are apt to be varied. 


His heart is set on a car that will climb, 
While she prefers one she can park on a dime. 


So in selling it makes extremely good sense 
Never to leave either sex on the fence. 





Sell both men and women —there is your clue. 
The Nash people find that it’s easy to do: 


— 
MeviCall 
Magazine 


3 . DOUBLE-EXPOSES 
The American Magazine double-exposes AUTOMOTIVE ADS 
Their ads to both sexes, it’s under both noses. TO BOTH SEXES 














The double exposure you get in this book 

Is a sure-fire way to keep sales on the 
BUD SCHIRMER @ H. A. PATTERSON 
General Motors Building, Detroit 2, Michigan 


THE CROWELL-COLLIER PUBLISHING COMPANY, 250 PARK AVENUE, NEW YORK 17, N. Y. 


ep 


PUBLISHERS OF THE AMERICAN MAGAZINE, COLLIER'S, WOMAN'S HOME COMPANION 
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rolls up to the buyer’s door — eighteen 
A& feet of grace and beauty — and he’s sure 
he’s felt his lifetime’s greatest thrill. 


“He turns the key in the lock — steps on the 
starter — feels out that mighty Fireball power 
—and happy satisfaction fills his soul. 


He builds up the miles — five hundred, eight 
hundred, a thousand. Faultless miles they are, 
cradled on the gentle action of all-coil springing, 


"sparked with the lift of power in torrents any time he needs it. 


HOW WILL YOU HAVE YOUR WEATHER? Summer 
or winter, Buick’s venti-heater means 
springlike comfort inside your car. Ask your 
dealer about this temperature conditioner. 


‘He relishes the room all around him—the easy steadiness of 


‘the wheel—the way this gorgeous thing settles closer to the 


‘toad with each fresh nudge on the gas treadle. 


This, he thinks, can’t last. When does the new-car thrill wear off? 


‘It doesn’t. The velvety action of this great valve-in-head 


NEAT—AND PILFER-PROOF! You won't lose 
the wheel skirts that add so much to 
Buick’s style, either by accident or pil- 
ferage. They not only hinge firmly and 
neatly into place, but bolt on with a hid- 
den bolt that makes them a cinch to re- 
move should the need arise. 


auc.\ > 








Tune in HENRY J. TAYLOR 
on the air twice weekly 


White sidewa!'! tires, as illustr-ted, wil! be surplied at extra costas soun as available. 
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power plant seems to grow even smoother. 


The soft, floating action of BuiCoil springing 
becomes gentler, it seems, with each hour on 


the road. 


The steady-going bulk, road-wise from the 
beginning, seems to gain travel “know-how” 


as the days roll by. 


An owner is barely past his second thousand- 


mile inspection before he’s sure this is not only the best 
Buick yet but the best automobile he ever handled. 


For that, there’s good reason. 


For we didn’t waste time, in patterning this beauty, on glamour- 
boy features. We didn’t strain for the eye-catching novelty, 
the trick device, the flashy innovation. 


IRS aCe TES rete gegen 








ROWS on you 
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Instead we scanned the whole car, from bumper to bumper 


and Turret Top to tires, and poured Buick’s seasoned best 


into every part and particle. 


That's paying off now. Not in just the 
first-flush enthusiasms of people long 
hungry for new cars—but in the mount- 
ing delight of those who’ve tried this 
Buick out and know what's in it. 


They’ll tell you as they tell us: Buick’s 
the one that makes waiting worth 
while. And the number of names on 
Buick dealers’ lists is proof to the know- 
ing that this is a Buick year. 


, 





NO STOOP, NO SHOVE. Just pile the luggage 
up in this roomy compartment and bring 
the lid down. Every inch is easy to get at. 








What other car 
has so much that clicks 
for Forty-Six! 


SMARTNESS — that's destined to set the style pat- 
tern for years to come with Airfoil fenders, Body by 
Fisher and 3-person seats. 

POWER — from a Buick Fireball valve-in-head straight- 
eight engine that gets peak return from every drop of 
fuel. 

OIL SAVINGS-from non-scuffing Accurite cylinder 
bores. 

FLASHING ACTION — of light, lively Fliteweight 
pistons. 

S TEADINESS — from full-length torque-tube drive in 

. a sealed chassis. 


GLIDING RIDE — from Panthergait all-coil springing 
with only a comfort job to do. 


COMFORT — of soft Foomtex cushions with luxury- 
type springs. 
SURE FOOTING — of Broadrim wheels; maximum 


tire mileage, no heel-over on curves, and better car 
control. 


CONTROL — through Permi-firm steering which elimi- 
nates need for frequent adjustments. 


CONVENIENCE — of high-leverage StepOn parking 
brake that sets with a toe-touch and holds fast. 


PROTECTION — of fender-shielding front and rear 
bumpers, originated by Buick. Built for new bumper 
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Dealer 





Doings 








Car-Truck Renting Service 
Started by Henry Hudson 


Henry Hudson, former manager 
during the war of Downtown Chev- 
rolet Co., Tulsa, Okla. now the 
George Fuller Chevrolet Co., is 
executive head and organizer of 
Henry Hudson, Inc., for leasing of 
cars and trucks. Hudson says he 
expects to have 300 cars and trucks 
in service just as soon as they are 
available. 


: “et ae 
New Home for Smith-Neff 
Opened in Cleveland 


Smith-Neff Motors, Inc. (Ford) 
has 7 its new dealership at 
17525 rain Ave., Cleveland. The 
formal opening was conducted for 
two days. The structure is of blue 
and white enamel. A featured part 
of the service department is the 
installation of six Weaver two-post 
lifts. 


* * * 
Connolly-Robbins Modernizes 
Building in Hattiesburg 


Connolly-Robbins (Kaiser-Frazer), 
514 EB. Pine St., Hattiesburg, Miss., 
has completed renovation of its 
building. The structure covers 6,600 
square feet. A one-stop Gulf ser- 
vice station has been opened on the 
opposite corner. W. E. Connolly 
and R. E. Robbins are the partners. 

* 


* * 


Perrine’s New Showroom 
Opens in Plainfield 


Melvin A. Perrine (Chrysler), 
Plainfield, N. J., has opened his 
new showroom at 123 E. Fifth St. 
Besides the 700 square feet of dis- 
play space, the new building houses 
the service and parts departments. 
The structure is 96 by 120 feet. 





Perrine has been in the automobile 
susiness for 34 years. 


Suever-Nash Sales Opens 


New Home in Columbus 


The new home of Suever-Nash 
Sales, 536 W. North St., has been 
opened. The new building has 12,000 
square feet of floor space. Leo H. 
Carsten is general manager of the 
dealership, which is owned by A. Jd. 
Seuver of Delphos. Seuver is a for- 
mer owner of Seuver Nash Co. and 
part owner of Howell-Seuver Co. 

. * . 


Peterson Firms Operate 


Under Four Names 


Carl Peterson announced last 
week that his four car and imple- 
ment dealerships in Iowa are now 
operating under four names be- 
cause of the complicated rules of 
dealerships and modern business. 
The main business at Storm Lake 
is called Peterson Motor Co., and 
handles Oldsmobile, Pontiac and 
GMC. 

Peterson Auto & Implement Co. 
(Hudson-Willys) is also located at 
Storm Creek. The Cherokee firms 
are Peterson Motor (Oldsmobile- 
Pontiac-GMC) and Peterson Auto 
Co. (Hudson-Packard-Willys). All 
four businesses occupy different 
buildings. Ane 


Fla. K-F Dealer Moves 


To Remodeled Building 


The J. F. Morris Motors (Kaiser- 
Frazer) have moved into a newly 
remodeled building in MacClenny, 
Fla. The dealership is headed by 
J. F. Morris and managed by John 
J. Wolfe. 


Kessling Handles Nash 
In Springfield, Il. 


Bill Kessling Motors, 904 E. 











3,000 Ibs. Capacity 

12 ft. Long, 7 ft. Wide 
Dual, Truck-type Wheels 
6.00x 16 6-ply Tires 
Vacuum-Hydraulic Brakes 


Mount by Sth wheel on any 4 or Yr 
ton pick-up. All connections acces- 
sory available. 
The new MUSTANG Semi- 
Trailer fills important trans- 
rtation in farming, 
oll drilling, manufacturing, 
general hauling and every 


kind of industry. 


$811 Grand River 








Transport your goods at less cost per mile. 


LIGHT-WEIGHT ALUMINUM CONSTRUCTION 
..» MODERN-BUILT with AIRCRAFT PRECISION 


Come see the new MUSTANG Senmi-Trailers now! 
IMMEDIATE DELIVERIES 


Dealers Wanted 


IN MICHIGAN, INDIANA AND ILLINOIS 


MUSTANG DETROIT SALES 
TEmple 2-6040 





STAKE BODY MODEL 





GRAIN BODY MODEL 


Detroit 9, Mich. 




















HODGES AUTO SALES, Inc. (Dodge-Plymouth), 23000 Woodward Ave., a Mich., opened its new 


cilities Friday. The other buildings on the 355 feet of Woodward avenue frontage 
devoted to truck facilities, new car deliveries, collision work and painting. James A. Mason is president of the firm which was or- 
ganized in 1925 and became a Dodge dealer in 1932. He is a director of NADA of 


tee, Michigan Automobile Dealers Assn. Charlies A. Mason is vice-presiden 


sales 
has occupied in the past will be 


and a member of the executive commit- 


Detroit 
t and Frank J. Hill, secretary-treasurer. 





Washington St., Springfield, IIl., 
has been appointed by Nash. A 
showroom and fully equipped ser- 
vice and parts department has been 


opened. — e 
Sees Light 
Logic Used by Lynch 
In Explaining Lack 


William C. Lynch, president and 
general manager, Springfield Buick 
Co., Springfield, Mass. saw the 
light through a stack of orders for 
new Buick automobiles as he re- 
ceived word recently that the man- 
ufacturer had produced more cars 
last month than at any time since 
Pearl Harbor and that production 
schedules would increase in the 
months ahead. 

“That doesn’t mean I have any 
cars right now,” Lynch said. “I’m 
passing them out on the priority 
system and one car out of every 
four goes to a veteran. But it does 
mean that I can give a more defi- 
nite answer to those who have 
waited so patiently.” 

Although more than 20,000 Buicks 
were made last month, Lynch 
pointed out that there are almost 
that many dealers and the distri- 
bution by necessity is small to each 
dealer. 

“There will be a day,” he de- 
clared, “when someone can drop in, 
pick out a model on the floor and 
drive it away. Until then I shall 
have to keep on with the priority 
system, but it is working out pretty 
well.” 

Lynch declared that the used-car 
business is as much of a headache 
as the sale of new cars. “They are 
snapped up immediately,” he said. 
“Many times the customer prefers 
to take them ‘as is’ rather than 
take a chance on missing a good 
buy.” 

+ * * 
Texas Dealer Completes 
New $100,000 Building 

Finishing touches are being put 
to the new $100,000 plant of the 
Treadaway Motor Co. (Chrysler- 


| Plymouth) plant in Dallas, Tex. 
A. Treada 


5 way heads the new 
dealership. Hal S. Headrick has 
been named assistant manager; 
Gordon Carney, service manager; 
Bob Hull, shop foreman, and L. M. 
Carter, parts manager. 

+ * * 


Hawley Motor Purchased 


By Ives and Wycoff 


Dale Ives and Don Wycoff, Ford 
dealers at Aledo, Ill., have pur- 
chased the Hawley Motor Co. in 
Woodhull, Ill. The name of the 
dealership has been changed to 
Woodhull Motor Co. and is man- 
aged by Richard Shaw. 

~ + + 


Diamond T Names Pallotti 


Its First Hartford Dealer 
Philip F. Pallotti and his part- 
ner, Sam Motta, announce that 
Pallotti Motor Co. has been ap- 
pointed distributor of Diamond T 
trucks for Hartford county, Conn. 
This appointment gives Hartford 
its first Diamond T dealership. 
1 * * 
Conn. Tire Dealers Form 


Chapter of National Assn. 


The organizational meeting of 
the Connecticut chapter of the 
National Assn. of Independent Tire 
Dealers was held Sept. 19 in Hart- 
ford. 

Joseph V. Jacquith, of Danbury, 
was appointed temporary chair- 
man, and Louis Zarchen, of Hart- 
ford, was appointed temporary sec- 
retary. Louis F. Boitt, of New 
Haven, state director of the na- 
tional association, presided. 





5 De Soto Dealers Spending 
$500,000 in Los Angeles 


LOS ANGELES.—More than 
$500,000 is being expended by five 
De Soto-Plymouth dealers in this 
city for new buildings and other 
improvements. 

C. H. Stevenson Motor Co. is 
spending $125,000 for a new build- 
ing in the rapidly growing Leimert 
Park district. When completed, it 
will provide more than 20,000 
square feet of floor space. 

Hague & Thomas of Inglewood 
will move into its new $125,000 
home within a short time. The new 
quarters will provide 15,000 square 
feet of space for sales and service 
facilities. Installation of modern 
service equipment has been com- 
pleted. A coffee bar to serve cus- 
tomers waiting for service work 
has also been installed. 

Domenich Basso, one of the early 
automobile dealers in the United 
States and one of the oldest De 
Soto-Plymouth dealers in this city, 
is doubling his present quarters at 
an expenditure of $100,000. When 
completed, sometime in October, 
the quarters will total 35,000 square 
feet of floor space all under roof. 
Latest equipment for service and 
mechanical work is being installed. 
The floor space of the dealership’s 


Motern Builds New Home 
For Packard in Pasco 


A. W. Hooper, of Motern Motors, 
Inc. (Packard), Pasco, Wash., is 
building a $15,000 dealership. He 
will also handle tractors and farm 
machinery. While the building is 
being constructed on Columbia St., 
Hooper has leased quarters in the 
new Sinard-Johnson Bldg., which 
houses Columbia Motors. 

When construction is complete 
the Columbia street block between 
Fourth and Fifth will contain also 
a new Ford dealership, Central Mo- 
tors; a Kaiser - Frazer dealer, 
Welsh-Shaffer Motor Co., and the 
Packard firm. Elmer Smith Motors 
(Hudson) plans to open its new 
—— at Fourth and Columbia 
also. 





* * * 
Nash Firm Incorporated 
On Pittsburgh North Side 
Nash North Side Motors, 924 
Manchester Blvd., Pittsburgh, has 
been incorporated, according to 
Wm. E. Bailey, vice-president. 
Other officers are Leo Gusky, 
president; Etta Gusky, treasurer, 
and Bernadette Bailey, secretary. 
* * * 


New Home Opened by Tietjen 


In Great Falls, Mont. 


Tietjen Motor Co. (Willys) has 
moved into its new quarters, 520 





showroom, facing N. Broadway, 
will be increased from 100 foot 
frontage to 200 feet. 

Vermont Motors is spending $75,- 
000 for the construction of new 
showrooms, new car conditioning 
department and modern lighting 
equipment. When completed, the 
floor space of the establishment 
will total 20,000. 

North Star Motors, Inc., will 
shortly start construction of a 
modern establishment on the cor- 
ner of Ninth and Western Aves. 
The concern will spend $80,000 on 
the project and, when completed, 
it will give them a total of 92,000 
square feet of operating space. 





S. First Ave., Great Falls, Mont. 
The building was formerly occu- 
pied by Schroeder Oldsmobile Co. 

The dealership is headed by 
Frank Tietjen and his son, Richard. 
The firm also handles farm and 
utility attachments for the jeep. 

+ * * 


Riley Opens New Firm 
Roy L. Riley has opened a new 
Ford dealership at West Des 
Moines, Ia. He formerly operated 
the Fort Des Moines storage and 
Keeney firms in Des Moines. 
- * * 


New Home for Hinton 


Lester Hinton (Ford), Rockwell 
City, Ia. is completeing a new 
brick dealership at Court and 
Sixth Sts. 


* * * 


Monroes Handle Hudson 


Monroe Hudson Sales & Service 
has been opened at 108 W. Third 
St., North Newton, Ia., by Dan and 
Dwight Monroe. 

+ * * 

Fred Jones, Oklahoma City and 
Tulsa Ford dealer, has been elected 
a director of Oklahoma Industries, 
Inc., an organization designed to 
promote business in the state and 
bring in new industries. 

* * * 

R. E. Foil (Cadillac-Pontiac- 
GMC) has announced the opening 
of its new service and parts de- 
partment in new and larger quar- 
ters at 151 Morgan Ave., Spartan- 
burg, S. C. 

ok * + 

Clayton Motor Co., 337 Buncombe 
St., Greenville, S. C., last week an- 
nounced the appointment of E. W. 
Horton as service manager. 


Florida Motors, Inc., of Miami, 
Fla., has been granted a charter 
by the secretary of state. Author- 
ized capital stock is 10 shares, no 
par. Principals are W. K. Whitfield, 
Helen Durrance and Dorothy Rob- 
erts. 








Zz 
Z 
S 
= 
= 
Fe 


headed by G 


Hudson Estaver Motors, Inc., Biscayne Bivd., distributor at 
w ta who recently 





visional sales manager after 12 years with Hudson sales 


Another building ring 10,000 





sq feet and 
vy service and is equipped with the latest facilities for paint, 











See 1H) 1 











AUTOMOTIVE NEWS, SEPTEMBER 30, 1946 


19 





Sees Threat to Democracy .. . 





Richberg 


Calls for Curb 


On ‘Labor Dictators’ 


ATLANTIC CITY, N. J.—Out- 
lawing of strikes that cause wide- 
spread suffering and hardship, of 
strikes against public utility serv- 
ices, and of political strikes to 
coerce a public official or body has 
been suggested by Donald R. Rich- 
berg, former NRA administrator 
and one of the authors of the Ball- 
Burton-Hatch labor bill, in an ad- 
dress here at the forty-fourth an- 
nual meeting of the National Pe- 
troleum Assn. 

“The main trend in industrial re- 
lations is toward the destruction 
of a free economy by labor mo- 
nopolies,” he told a round table 
discussion on industrial relations. 
“At the same time democratic pro- 
cesses of government are being de- 
stroyed by labor dictators.” 

While most labor leaders are sin- 
cere in proclaiming their devotion 
to free enterprise and faith in de- 
mocracy, Richberg said, “they do 
not understand that legalized labor 
monopolies are far more destruc- 
tive of a free enterprise than all 
the business monopolies that ever 
tried to evade the anti-trust laws. 
They simply do not understand 
that a ruling class of labor bosses 
is just as undemocratic as a ruling 
class: of feudal lords or business 
barons.” 

Asserting that the unions have 
already won the struggle to gain 
for their workers their proper in- 
fluence in regulating the terms and 
conditions of employment, Rich- 
berg added: 

“There is no logic at all in the 
present program of labor leaders 
who seek to obtain and exercise 
dictatorial power on the assump- 
tion that the freedom and prosper- 
ity of the common man will there- 
by be advanced. A labor organiza- 





Colbert Issues 
Appeal for Scrap 
To Dealers 


DETROIT.—In a move reminis- 
cent of wartime emergencies, 
Dodge-Plymouth dealers are show- 
ing results in a nationwide cam- 
paign to keep scrap metals mov- 
ing in every hometown community. 

The dealers’ results, reported by 
letters, telegrams and telephone 
calls, are arriving at the Dodge 
factory in response to a letter from 
L. L. Colbert, president of Dodge, 
informing dealers that “unless 
more scrap iron becomes available, 
new car production may have to 
be curtailed or halted.” 

Colbert asked every dealer to go 
into his shop from day to day and 
keep scrap moving, declaring, “This 
is a very concrete way that you 
can help production of Dodge and 
Plymouth automobiles and Dodge 
trucks. 

“All scrap metals are scarce, but 
the most critical shortage at this 
time is cast iron scrap. The foun- 
dries we buy from are operating 
on a day-to-day basis, dependent 
upon receiving scrap. We have kept 
many of them going by trucking 
scrap to them,” Colbert reported. 


N. Y. Amputees 
Get Priority 


BINGHAMTON, N. Y.—At least 
five Triple Cities auto dealers have 
pledged themselves to give top pri- 
orities to veteran-amputees who 
are eligible to purchase cars at 
government expense. 

This has been reported by G. 
Floyd Cook, Broome county vet- 
erans service officer. Some dealers, 
he said, told him they will provide 
at no extra cost necessary attach- 
ments to new cars so that they 
may be driven by amputees. 


Wabash Sells Land 


ST. LOUIS, Mo.—The Wabash 
Motor Transit Co. has completed 
the sale of a plot of ground here 
to the United Biscuit Co., which 
plans the construction of a $3,000,- 
000 baking plant. 











tion, in order to gain the size, the 
discipline and the economic power 
to dictate terms to the American 
people, must become undemocratic 
in its organization, its methods and 
its influence.” 

Pointing out that the labor move- 
ment has become more and more 
of a political movement, he de- 
clared: 

“As labor’s political power has 
grown, it has become plain that if 
both the Democratic and Republi- 
can parties are going to yield on 
all issues upon which labor is un- 
ited, we are going to have class 
government no matter which party 
is in power.” 

The only practical way in which 
corrective federal legislation can 
be enacted, he added, is by a coa- 
lition of Democrats and Republi- 
cans “who want to see our free 
economy and our democratic gov- 
ernment preserved.” 
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AN ARCHITECT’S DRAWING of the new home of Shaker Motors, Inc. (Studebaker) 
Cleveland. Design was suggested by Stude- 
dealership. 


under construction at 16451 Kinsman Rd 


baker’s architectural and layout division. Alfred M. 


mabe 


ean on ne a 


Frank heads the 





Buses and Cabs Shipped 
To Honolulu, China 


NEW YORK. — Consolidated Bus 
and Equipment Co. last week an- 
nounced a shipment of Yellow 
Coach transit buses to Wahiawa 
Transport Service, Honolulu. A 
number of automobiles to be used 
as taxicabs were also included in 
the shipment. The order was han- 
dled by Col. A. S. Harrington of 
the Honolulu company. 


One of the first shipments of 





buses to China has been made 
through Johnson Chow of the Uni- 
versal Development Syndicate of 
Shanghai. Additional shipments are 
to be made as boat space is se- 
cured. 


Meter Proposal Loses 
Voters at Gainesville, Fla., dis- 
approved last week a proposal to 
install parking meters in the down- 
town area, 1,154 to 647. 








aa Want Ad Dept., inside back cover 


N. C. Sales Total 
2,239 Autos, 1,249 
Trucks in Aug. 


RALEIGH, N. C.—Sales of new 
ears in North Carolina during Au- 
gust totaled 2,239 against 11 in 
August, 1945, while new truck sales 
increased to 1,249 for August com- 
pared with 493 in the same month 
last year, North Carolina Automo- 
bile Dealers Assn. announced last 
week. Passenger sales for the year 
to date are 12,800 and truck regis- 
trations total 7,497. 


Sales by make are: Buick, 446: 
Cadillac, 76; Chrysler, 365; De Soto, 
327; Dodge, 1,000; Hudson, 622; 
Lincoln, 45; Mercury, 442; Nash, 
517; Oldsmobile, 328; Packard, 176; 
Pontiac, 581; Studebaker, 403; Wil- 
lys, 1; Ford, 3,098; Chevrolet, 2,396; 
Plymouth, 1,920; miscellaneous, 57. 

Commercial transfers: Autocar, 
63; Brown Cab, 11; Corbitt, 57; 
Diveo, 30; Dodge, 1,302; GMC, 101; 
International, 837; Mack, 153; 
Plymouth, 1; Studebaker, 326; 
White, 119; Willys, 523; Ford, 1,626; 
Chevrolet, 2,096; Reo, 108; Diamond 
T, 27; Hudson, 26; Federal, 55; 
Nash, 1; miscelianeous, 35. 








Flying costs less than dogsled travel 


DOGSLED TRAVEL in the arctic is crude, slow, a heritage of our undeveloped 
days. We think of it as cheap transportation. 
But arctic travelers today use the air route—not just because it is more lux- 
urious, more comfortable, or faster, but because it costs less. 
Similarly, advertisers today are using color in the Sunday Mirror Magazine— 
not just because it is more effective, more resultful, or better advertising, but 


because it costs less. Witness: 


Advertising in FOUR-COLOR GRAVURE in the Sunday Mirror Magazine costs 
less per unit per thousand circulation than black and white advertising in six of 
the other seven New York daily newspapers. 

In the Sunday Mirror Magazine you combine the use of dramatic color with 
the selling power of a circulation far in excess of two million, the second largest 
newspaper audience in America. That combination produces results that amaze 
first-time advertisers, and continue to amaze regular advertisers. Put it to work 


for you in America’s largest market. 








2. FULL CIRCULATION. New York City and Sub- 
urbs, plus distribution beyond fifty miles of New York 
—in excess of 2,000,000. 


The Sunday Mirror Magazine offers you a time-tested 
editorial background, balanced editorial content, all- 
family readership, scientific split-run copy testing, 
color at lower cost than in any “group,” magazine or 
roto supplement in the United States. 


Effective January 1, 1947, you may buy either— 


1. METROPOLITAN CIRCULATION. New York 
City and Suburbs—in excess of 1,100,000. 


4-color page $2300. | 


4-color page $3000. 





New York 


SUNDAY MIRROR MAGAZINE 
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Auto Personnel 


Hess Celebrates 25 Years 


As Rogers Paint Chief 
E. L. Hess last week celebrated 
his twenty-fifth anniversary as 
vice - president 
and general man- 
ager of Rogers 
Paint Products, 
Inc., formerly De- 
troit White Lead 
Works. He joined 
the organization 
in 1908 and has 
seen the firm at- 
tain prominence 
in foreign mar- 
kets as well as in 

America. 

+. > a 


Pomeroy Named President 


Of National Malleable 


Cleve H. Pomeroy, vice-president 
and secretary -treasurer, National 
Malleable & Steel Castings Co., 
Cleveland, was elected president of 
the 78-year-old foundry company 
last week. He succeeds Charles H. 


McCrea, who died suddenly here 
Aug. 24. 

He has been with National Malle- 
able since 1920. Originally credit 
manager, he was advanced to as- 
sistant treasurer, treasurer, secre- 
tary and treasurer, and was elected 
vice-president in charge of finances 
and accounting in 1944. He has also 
been a member of the board of di- 
rectors since 1938. He will retain 
his duties as treasurer, in addition 


to the presidency. 
* +. + 


Ward LaFrance Promotes 


Wiley to Distribution Post 


Wendell P. Rice, general sales 
manager, Ward LaFrance Truck 
division of Great American Indus- 
tries, Inc., Elmira, N. Y., announced 
last week the promotion of Clinton 
W. Riley from domestic sales man- 
ager to distribution manager. Wiley 
will control distribution of all prod- 
ucts, both export and domestic, in- 


tional Harvester branch office sales 
staff and saw military service with 
the Twelfth Armored division. 
> * > 

Hudson Appoints Henson 
To Los Angeles Post 

George H. Pratt, general sales 
manager, Hudson Motor Car, last 
week announced the appointment 
by W. E. Young, Pacific divisional 
sales manager, of C. L. Henson, as 
district manager at Los Angeles. 

Henson, who since 1922, has been 
connected with the automobile 
business as traveling representative 
for two large companies and then 
five years as automobile editor of 
the Los Angeles Record, followed 
by six years in automotive adver- 
tising sales work, comes to Hudson 
after three years in the United 
States Coast Guard. 

. + * 


Ill Health Causes Teetor 


To Leave Perfect Circle 
Ralph R. Teetor, Perfect Circle 
president, announced last week 
that the management has accepted 
the resignation of Macy O. Teetor, 


vice-president in charge of engi- 
neering. 
Ill health, necessitating an ex- 


cluding. commercial trucks, fire 
trucks and trolley coaches. 
He previously was with Interna- 


OCONSHOHOOKEN, October, ’*46— 
Timely service messages featured in 
current LEE of Conshohocken ad- 
vertising are commenda- 
tion from the automobile trade. 

Many of LEE’s motoring maxims 
focus attention on the driver’s im- 
portant role in highway safety and 
give him practical tips on tire 
conservation. 

The great majority of America’s 
car owners and drivers are included 
in the readership of the periodicals 
used in LEE’s intensive advertising 
campaigns. They include the Satur- 
day Evening Post, Oollier’s, the 
Christian Science Monitor, Liberty, 
The New Yorker, Newsweek, Path- 
finder, Time and the United States 
News—50 million readers. 

In expanding plant facilities LEE 
has made plentiful provision for 
truck tires. Truck operators buy 
tires as a business investment which 
must pay in low-cost and trouble- 
free mileage. Their orders have made 
it necessary for LEE to devote a 
higher proportion of its total output 
to truck tire production than any 
other manufacturer. 


BRITISH ALLARD is getting numerous American inquiries, it was announced last 


week. Designed by racing and trial drivers 
V-8 engine rated at 30 hp. 


tended period of recuperation, ter- 
minated the 23-year period of 
Teetor’s active engagement in the 
Hagerstown, Ind., firm as a mem- 
ber of the board and as an engi- 
neering consultant. 

Daniel C. Teetor has been ap- 
pointed acting vice-president in 
charge of engineering. This new 
duty has been assumed in addition 
to his present capacity as vice- 
president in charge of manufac- 
turing. ; 
* * 
Ford Appoints Claverie 


At New Orleans Plant 


A. A. Claverie jr. has been named 
assistant manager at the Ford Mo- 
tor Co. plant in New Orleans, La. 

Claverie, who joined the com- 
pany in 1924, was formerly Ford 
salesmanager in New Orleans. Pre- 
viously, he served with the War 
Production Board in Louisiana. 

* a * 


Galvin Appoints Williams 


To New England Area 


Allan G. Williams was recently 
appointed regional manager for the 
New England area of Galvin Mfg., 
makers of Motor- 
ola home and car 
radios and Mo- 
torola gasoline 
car heaters. Wil- 
liams joined the 
sales department 
of Galvin in 1935, 
after having 
graduated from 
Lafayette the pre- 
vious year. 

In 1942, he 
joined the army 
and was subse- 
quently assigned to the air forces. 
After successfully completing the 
Air Forces’ officer candidate school, 
Lt. Williams was assigned to a 
heavy bombardment squadron as 
intelligence officer. His headquar- 
ters are at 376 Lexington Ave., 
Auburndale, Mass. 

x * * 


Stokes Named Sales Head 
Of Diamond-U Products 


Fred Koester of Diamond-U 
Products, South Gate, Calif., an- 
nounces the appointment of Charles 
S. Stokes in charge of sales. The 
appointment covers the automotive, 
chemicals and brake lock divisions. 
Stokes was formerly connected with 
the Zaiger Corp. as vice-president 
in charge of sales. He recently re- 
signed. 

Diamond-U Products manufac- 


A. G. Williams 


for sports and general purposes, it has a 


blow guns, quick connecting coup- 
lers, hose fittings, automotive chem- 
icals and brake locks. 

* + . 


Walker Names Morgan 


To High Sales Post 


Appointment of Wm C. Morgan 
jr. to the position of sales man- 
ager of its Original Equipment di- 
vision is an- 
nounced by James 

. Allan, presi- 
dent of the Walk- 
er Mfg. Co. of 
Wisconsin, Ra- 
cine, Wis. 

Morgan has 
been associated 
with the automo- 
tive industry 
since 1926. From 
1935 to 1937, he 
was a sales engi- 
neer for Walker, 
following which he served in the 
same capacity for the Perfect 
Circle Co. until 1941 when he was 
called to active military duty as a 
major of infantry. Morgan was 
promoted to the rank of colonel 
and awarded the Bronze Star 
Medal, the French Legion of Honor, 
the Croix de guerre with Palm and 
honorary membership in the Corps 
Expeditionaire Francais. His head- 
quarters will be maintained at the 
company’s manufacturing division 
at Jackson, Mich. 

+” * + 


C.1.T. Names Michael Head 
Of New Phila. Branch 


Opening of a new branch office 
of Universal C.I.T. Credit Corp. at 
Philadelphia is announced by E. C. 
Nevergold, vice-president directing 
the company’s operations in that 
area. 

The new office, located at 18 W. 
Chelten Ave., will be under the 
management of George L. Michael, 
who joined the corporation’s Phila- 
delphia office in 1937 as an adjuster. 

* of + 


Bjorck, Brown Named 


By Ward LaFrance 


Nils J. Bjorck has been named 
consulting engineer for fire appar- 
atus sales for Ward LaFrance 
Truck division of Great American 
Industries, Inc., Elmira, N. Y., ac- 
cording to Wendell P. Rice, general 
sales manager. 

Frank B. Powers, vice-president 
for operations of Great American 
Industries, Inc., announced the ap- 
pointment of Guy V. Brown as fac- 
tory manager of Ward LaFrance 


Wm. C. Morgan jr 


|}tures tire inflators, radiator bibbs, | Truck division, Elmira, N. Y. 


Chrome 


SHOWROOM FURNITURE 


Beautiful « Sturdy « Comfortable 


CHAIRS e 
STOOLS e 


SETTEES « TABLES 
SMOKING STANDS 


LAMPS e CLOTHES TREES 


@ Durable Leatherette In Many Colors 
@ Highest Grade Chrome Plating 


Illustrated Literature on Request 


24”x 42” Hairpin 
Leg Style 


KAY-DAVIS COMPANY 


886-890 Gerard Ave. 
NEW YORE 52, N.Y. 
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What Phyllis wants most 
is a solitaire... 


What the Dilly 


is their name 
in lights .. . 


M... dealers, better dealers, faster public acceptance of your new 
models, a more enthusiastic sales force—regardless of your chief 
objective in Chicago, the experience of automotive and home appliance 
advertisers makes plain that you get more of what you want when you 
build your promotion around the newspaper which gives more of your 
best prospects here more of what they want. 

Make the Tribune your number one Chicago medium and you reach 
the people who account for the bulk of the sales made in auto show- 
rooms and home appliance outlets here. 

In every neighborhood and suburb of Chicago, the Tribune is the 
newspaper bought, read and bought from as is no other here. Only 
the Tribune delivers the equivalent of majority coverage of all the 
families in Chicago and suburbs. 

In addition, the Tribune is noted for its ability to move merchandise 
and win dealer support in cities and towns throughout the midwest. 

On week-days, the Tribune sells from 530,000 to 755,000 more 
copies than other Chicago daily newspapers. On Sundays, it sells from 
350,000 to 1,060,000 more than other Chicago Sunday newspapers. 

To get more of what you want in Chicago—to get it faster and 
with greater economy and effectiveness—build your advertising pro- 
gram around the Chicago Tribune. Rates per 100,000 circulation are 
among America’s lowest. 





What the ball club owner 
wants most is a pennant .:. 


Sisters want most 


August average net paid total circulation: Daily, Over 1,100,000—Sunday, Over 1,500,000 














What Butch wants most 
is sleep... 







What is it you 
want most, 
Mr. Advertiser? 






















You get more of what you want in Chicago 
when you build your promotion around the 


Chicago Tribune 





More new passenger cars were sold In Cook County (Chicago) 
In prewar years than in any other county in the United States. 
In this top market, the Tribune is the only newspaper which 


delivers the equivalent of majority coverage of all the families. 
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Plans for an annual award to 
automotive wholesalers for out- 
standing advertising activity and 
for the publishing of a guide book 
on customer meetings were formu- 
lated by the Automotive Advertis- 
ers Council at its fall meeting in 
Chicago. 

The council is composed of ad- 
vertising and sales executives of 
leading manufacturers of automo- 
tive parts, equipment and supplies 
selling in the automotive after- 
market. 

An informal poll of members 
taken at the meeting showed that 
a large majority of the members 

anticipated a continued high 
level of service business next 
year. 

At the session, the final draft of 
the Guide Book to More Profitable 
Customer Meetings was presented 





—Auto Advertising—\ 


Wholesalers’ Award 
Dealers Explain 
By Bob Finlay 





to the membership by Walter Kirk- 
patrick, manager, advertising and 
sales promotion, Wilkening Mfg. 
Co., who heads. the project. Other 
members who directéd’ the prep- 
arations of the book are R. E. 
Conley, advertising manager; R. 
M. Hollingshead Corp., Whiz Au- 
tomotive division; J. F. Apsey jr., 
advertising manager, Black & 
Decker Mfg. Co., and Burt Hot- 
vedt, sales promotion manager, 
Blackhawk Mfg. Co. 


Dealers Warn 


The Los Angeles Motor Car Deal- 
ers Assn. is considering another 
series of advertisements in local 
‘papers to protect the reputation of 
enfranchised dealers, according to 
Burt Roberts, executive secretary. 

The association has just run a 
series of four ads warning the pub- 








OPINION POLLS are being conducted by John R 


ment department of Packard. Meeting shows several Packard zone office managers in 
session at Detroit to discuss maintenance of uniform accounting procedure with factory 
representatives. The zone men suggest improvements to the system. 





Sotroate 


» business manage- 








lic against the black market and 
pledging that member dealers will 
adhere strictly to OPA prices and 
will allow fair tradein values. 
Campbell-Ewald handled. 


Montana 

It takes a Montana paper to 
reach Montanians, according to a 
presentation put on for the auto 
industry last week by the Butte 
Standard-Post, the Billings Gazette 
and the Missoulian-Sentinel. 

Pointing out that Montana is 
isolated by distance and broken 





up by mountain ranges, the speak- 
ers for the Montana papers said 
that outside papers and feature 
sections have little penetration 
while the home papers in Billings, 
Great Falls, Helena, Butte and 
Missoula have extremely high cov- 
erage of the population in the five 
Montana markets. 


It was also pointed out that auto 
ownership in Montana was 1 for 
every 2.9 persons in 1940, while 
the U. S. average was 1 for every 
4.1. 


Hosts were Henry C. Jann, pres- 








Ramco pioneered it . . . proved it . . 


THE ALL-PURPOSE RING FOR EVERY J0 



















































stabilize the piston... 20 JHE JOP RIGHT / 


Stabilizing the head of the piston is the function of 
Ramco 10-up rings—stabilizing the skirt is the work 
of Ramco Piston Expanders. Piston stabilization is 
fundamental to the Ramco method of Re-Powering. 
. engineered its 
development. Today, as never before, engines need 
complete piston stabilization as provided by Ramco 


ramco//) 





rings and expanders. Recommend and install both 
on every job; then you can be sure of doing the 
complete job, and doing the job right! Remember 
—the jobs you do right win MORE jobs to do! 
See your Ramco jobber... 
37387 Forest Park Blvd., St. Louis, Mo. Factories: 
St. Louis; Fruitport, Mich.; Toronto, Canada. 


z-PO wrAKing 


-RE-BORE OR RE-RING,,.10,000 MILE RING AND LABOR WARRANTY 











Ramsey Corporation, 


ident, and Dave Sampson, Detroit 
manager, Jann & Kelley, which 
represents the papers. Joe Mark- 
ham, manager of the Butte paper, 
and Dick Morrison, business man- 
ager and publisher of the Missoula 
paper, put on the presentation. 


Problems 


An unique approach to customer 
relations and one that offers the 
waiting auto -customer an oppor- 
tunity to look at the auto dealers’ 
current problems is the theme of 
a new Detroit radio contest. 

An actual “problem of the week” 
taken directly from the files of a 
local Chevrolet dealer is the basis 
for a letter contest conducted on 
the Detroit Chevrolet dealers’ radio 
show broadcast Monday through 
Friday from 6:45 to 7 p.m. on 
WJBK. 

Intended to broaden customer 
appreciation of the auto retailers’ 
problems in today’s market, the 
program invites listeners to write 
their solution in 150 words or less. 
A total of $150 in cash prizes is 
offered for the best letters each 
week. 


Popout 


One of the most extensive na- 
tional merchandising promotions 
has been undertaken by Casco 
Products Corp., Bridgeport, Conn., 
to supplement its popout cigaret 
lighter advertising campaign this 
fall. 

Grey Advertising Agency, New 
York City, is handling advertising. 
Bert Nevins, Inc., New York City, 
is publicity and public relations 
consultant for the merchandising 
program. 


Super Pyro 

Seasonal promotion of Super 
Pyro anti-rust, and anti-freeze will 
be launched this fall by U. S. In- 
dustrial Chemicals in a wide range 
of media which includes news- 
papers, national magazines, out- 
door hillboards, and trade papers. 

Copy theme of the drive will be 
keyed to a new Super Pyro for- 
mula that “packs extra anti-freeze 
protection into every drop,” and 
“gives new freedom from odor.” 


Geyer, Cornell & Newell, Inc., 
handles the account. 
Salute 


Congratulations to Marty Pierce, 
whose fine photography work was 
in the Briggs annual report which 
took the Financial World’s Oscar. 


Names 


Ross Roy, Inc., Detroit advertis- 

ing agency, announced two new 
appointments in the art depart- 
ment and the return of one man 
from Army service. 
Robert K. Roadstrum, recently 
with the Detroit office of J. Wal- 
ter Thompson Co., has joined the 
creative art staff of Ross Roy, Inc. 
Art W. McLean has been named 
to supervise production and pur- 
chasing of outside art work. He 
was formerly with Gorton Artists, 
Detroit. Robert Machan, assistant 
art director, has returned to the 
agency after overseas service and 
is assigned to the creative art de- 
partment. 


Bob Dunn, of the Ford news 
bureau, married Olga Anas, who 
until recently was in the news 
bureau, last Saturday. 


Herman L. Weckler, vice-presi- 
dent and general manager of 
Chrysler Corp. announced last 
week that John B. Meagher has 
been appointed editor of the Chry- 
sler Motors magazine. 


Formerly on the staff of the New 
York Times magazine, Edward 
Castens has been appointed pic- 
ture representative to handle pic- 
torial material for United States 
News and World Report. 


Long associated with advertis- 
ing, Paul E. McElroy has been 
appointed vice-president in charge 
of sales of Townsend Methods, 


Inc., it is announced by W. S. 
Townsend, president. 
William I. reporter 


and rewrite man for the Chicago 
Sun since May, 1943, has been 
named day city editor replacing 
Will O’Neil, who returns to the 
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local staff at his own request. 
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Stresses Fe 


deral Role 


Hoffman Warns Bankers Against Minimizing 


Influence of U. 


CHICAGO.—Asserting that “we 
have to face the fact that the fed- 
eral government plays an impor- 
tant part in our 
capitalistic sys- 
tem,” Paul Hoff- 
man, chairman 
of the Commit- 
tee for Economic 
Development and 
president of Stu- 
debaker, declared 
in an address 
here that “those 
who claim that 
all we have to do 
is unshackle free 
enterprise are 
guilty of loose, irresponsible talk.” 

“We want a government of laws 
—not a personal government—and 
the government must administer 
those laws,” he told the seventy- 
second annual convention of the 
American Bankers Assn. “But men 
who say that the role of govern- 
ment should be merely that of an 
‘umpire’ have their heads in the 
sand. 

“Our federal government in- 
tends to take at least $20,000,000,- 
000 away from its citizens in taxes 
every year; and it will spend at 
least’ $20,000,000,000. (It’s taking 
$40,000,000,000 and planning to 
spend $40,000,000,000 this year.) 
That fact alone makes it impos- 
sible for the government to be 
neutral in its influence. : 

“In the future as in the past, 
private enterprise must accept 
the larger part of the burden of 
keeping our economy dynamic. 
Nevertheless, the economic oper- 
ations of the government will 
have a substantial effect on dy- 
namics, and a controlling influ- 
ence on stability.” 

Declaring that “shockingly little” 
is known about what our govern- 
ment should do to promote na- 
tional prosperity, Hoffman outlined 
a program for encouragement of 
the “dynamism” of the nation’s 
economy. 

He said a complete recast of the 
tax system is required, with the 
understanding that taxes are not 
paid by business but by people, 
and to the end that the system 





Paul Hoffman 


“creative, inventive forces that 
have been traditional in American 
capitalism.” 


The automotive executive fur- 
ther urged that government plan 
for competition and discontinue 
practices whereby many business 
men, labor leaders and government 
agencies have directed their plans 
against competition by schemes of 
price, maintenance, freezing of 
trade practices and similar meas- 
ures. 

Government, he continued, 
must also undertake to promote 
new and small business. The spe- 
cial handicaps which confront 
small business men must be rec- 
ognized and new or expanded 
fields of credit made available 
and upon proof of capable man- 
agement, he said. 

“Commercial banking, faced with 
the dual responsibility of provid- 
ing an adequate flow of commer- 


00 
oetters 


When an Elk wants some- 
thing, he goes right out after 
it. That’s why 51.1% of the 
800,000 Elks own their own 
business; why 60.4% own 
their own homes. Talk now 
to these go-getters. 
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S. on Economy 


cial credit and, at the same time, 
safeguarding the funds of its de- 
positors, is necessarily limited in 
the amount of equity capital it 
ean furnish,” Hoffman declared. 
“But where such limitation re- 
sults in an inadequate amount of 
desirable credit, perhaps the Fed- 
eral Reserve System can cooperate 
with investment bankers in work- 
ing out new and more effective 
arrangements.” 

Hoffman also advocated that the 
government promote international 
trade. The government, he said, 
has already taken the lead in 
breaking down artificial trade bar- 
riers and restoring opportunity to 
the private trader. 

Proposing a similar program 
by which the government might 
contribute stability to the na- 
tion’s economy, Hoffman con- 
tended that the tax system must 
be revised to help counteract 
both inflation and deflation, with 
tax rates set to balance the 
budget in a period of normal 








DIVVER MOTOR CO. last week formally opened its headquarters, 7730 Georgetown 
Rd., Bethesda, Md., to serve owners of Dodge and Plymouth cars and Dodge trucks 


in the W. 


area. Paul B. Divver, owner, has 18 years of experience in the auto- 


ashington 
mobile business and served as a colonel for four years in the Army. 





prosperity, and then left alone, 
so that in times of high pros- 
perity a surplus of receipts over 
expenditures would be provided. 
Federal and local governments 
could help stabilize the economy 
through better timing of public 
works, with advanced planning 
provided, complete with blueprints 
and detailed schedules for financ- 
ing, he said. 


Urging that unemployment com- 





pensation coverage be expanded 
and consolidated by government, 
he declared that “so far, we have 
scarcely begun the use of insur- 
ance as a social tool.” 

Hoffman added that through a 
proper study of the credit struc- 
ture, government may also have 
an opportunity to develop automa- 
tic controls which will counteract 
booms and depressions. 





54 War Plants 
In Mich. Hum 


For New Owners 


DETROIT. — Fifty-four govern- 
ment-owned plants which were a 
part of Michigan’s wartime arsenal 
of democracy have been returned 
to peacetime production, WAA an- 
nounces. 

The plants, a majority of which 
were purchased or leased by their 
wartime operators, have already re- 
turned $18,803,000 to the govern- 
ment, WAA said. 

In addition, two Muskegon plants 
which operated government-owned 
facilities during the war hdve sub- 
mitted proposals to purchase their 
properties. 

Acceptance of their bids will re- 
turn more than $720,000 to the fed- 
eral treasury. One concern, Camp- 
bell, Wyant and Cannon Foundry, 
bid $636,372 for land, buildings and 
equipment it operated during the 
war. Lakey Foundry and Machine 
seeks to buy for $84,021 the plant 
it now uses. 





Interesting items in Bob Finlay’s adver- 
tising column. 








sale with a background 


People who are proud of their houses are proud of their cars. 


A well-groomed lawn, a fully-equipped playroom, a modern kitchen —all 


reflect a pattern of living that includes smart cars in the 


garage. House & Garden readers belong to this house-proud group who buy 


more cars, and replace them twice as often as average car-owners.* 





SH&G's last prewar survey 


Here is a perfect setting for selling your car. 


House & Garden 
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oo aye AUTO SALES (De Soto-Plymouth), Richmond, Ind., recently completed ex- 
tensive alterations and modernization. Prior to alterations, there were eight supporting 
posts in the showroom and 24 in the service and parts department. A new floor plan 
was worked out to eliminate all supporting posts and provide an overall floor space 


of 11,000 square feet. 
nion Chartered Inc., of West Union, W. Va., $5,000; 
weet U incorporated by Vinton E. Gwinn, 


A West Virginia charter has been | winiam B. Knight jr. and Martha 
issued to West Union Motor Sales,| V. Gwinn. 
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Minimum on Female Wages 
Ruled Out in Washington 


A broad and stringent minimum 
wage-hour order for women em- 
ployed in the state of Washington 
was, in effect, canceled when State 
Atty. Gen. Smith Troy agreed last 
week in Thurston County Superior 
court that the order be declared 
void. Scheduled to have become 
effective June 5, the order called 
for an eight-hour day, 40-hour 
week and a minimum hourly wage 
of 65 cents for all women employed 
in the state except those employed 
on farms, as domestics, in can- 
neries as as rural telephone oper- 
ators. The order would have re- 
placed seven previous orders which 
set minimum rates for various oc- 
cupations at from 27% to 55% cents 
an hour. 

* * * 


Maximum Speed Limit 
Demanded for lowa 


Gov. Robert D. Blue has a formal 
demand from the state safety con- 
ference that a maximum speed 
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te always one best way to arrive at an 


engineering or manufacturing result—but it may take a world of experiment to 


determine that “best way.” Maybe AC can save you time and effort. 


I you have an equipment problem—or are having difficulty in reconciling your 


standards and your costs—why not investigate AC’s wide variety of standard or 


special equipment units? They are backed by 38 years of “know-how’—38 years 


of success in the world’s most competitive business. Norrn a try, isn’t it? Your 


inquiries are solicited. 





BUILDER OF THESE QUALITY PRODUCTS 
AIRCRAFT SPARK PLUGS * AIR CLEANERS - AMMETERS - CARBURETOR INTAKE SILENCERS - CARBURETOR 
INTAKE SILENCER AND AIR CLEANERS - DIE CASTINGS - DIE CASTING MACHINES - BACK FIRE DEFLECTORS 
FLEXIBLE SHAFT ASSEMBLIES - FUEL OIL FILTERS » FUEL PUMPS - FUEL AND VACUUM PUMPS * GASOLINE 
GAUGES - GASOLINE STRAINERS - IGNITION CABLE TERMINALS - INSTRUMENT PANELS - LUBRICATING OIL 
FILTERS - OfL FILTER REPLACEMENT ELEMENTS AND CARTRIDGES - AIR GAUGES - OlL GAUGES * RADIATOR 
PRESSURE CAPS - REPLACEABLE AIR CLEANER ELEMENTS - AUTOMOTIVE SPARK PLUGS - SPARK PLUG 
CLEANERS - SPARK PLUG GAPPING TOOLS - SPARK PLUG TESTERS - SPEEDOMETERS - TACHOMETER 


THERMO GAUGES - VACUUM PUMPS 
AC SPARK PLUG DIVISION + GENERAL MOTORS CORPORATION 


limit be reenacted for the open 
road in Iowa for submission to 1947 
session of the legislature. Iowa law 
fixes no maximum speed limit on 
the open road but merely requires 
drivers to have their vehicles un- 
der control so that they may stop 
within the assured clear distance 
ahead. 

Drivers’ training for all persons 
seeking their first driver’s license; 
semi-annual inspection of all motor 
vehicles; complete examination (in- 
cluding physical) of all drivers 65 
years of age and over; strict con- 
trol over pedestrian traffic; rigid 
physical examination and driver 
training of all school bus drivers; 
and further enlargement of the 
state highway patrol to assist 
smaller communities in traffic con- 
trol, were other recommendations 
made by the conference. 

a * * 
Larger Share of Gas Tax 
Sought by N. C. Cities 


A six-point legislative program 
program calling for greater shar- 
ing by cities and towns of the 
state-collected gasoline tax was 
unanimously adopted by the North 
Carolina League of Municipalities 
at its 37th annual conference last 
week. 

Most important recommendation 
calls for a statutory amendment 
whereby one cent of the six-cent 
state tax on gasoline would be dis- 
tributed among North Carolina’s 
municipalities on the basis of street 
mileage and population. This would 
be in lieu of the present annual 
million dollar allocation of highway 
funds to municipalities. Related to 
this recommendation is the legisla- 
tive proposal that the general stat- 
utes be amended to: exempt mu- 
nicipalities from the gasoline tax 
on fuel used in motor vehicles op- 
erated for public purposes. 

* + * 


Wash. Group Studies 


$3 Vehicle Tag Hike 


The Washington Good Roads 
Assn. indicated at its annual meet- 
ing in Bellingham, Wash., last 
week that it may recommend a $3 
boost in the state’s vehicle license 
fee. 

Douglas A. Shelor, executive vice- 
president of the association, stated 
that this and four other possible 
sources of revenue, needed for re- 
habilitation of the state’s highway 
system, were being considered. 
Recommendations of the group are 
to be referred to the legislature. 

* 7” - 


Initiative Puts FEPC Bill 
Before Calif. Voters 


California will vote at the Nov. 5 
general election on a state fair 
employment practices act, which 
would make it unlawful to refuse 
to hire, to discharge or discrimi- 
nate in conditions of employment 
against any person because of race, 
religion, color, national origin or 
ancestry. 

Being submitted to the people as 
an initiative following defeat of a 
similar proposal in the state legis- 
lature, the measure would create a 
State Fair Employment Practices 
Commission to carry out its aims 
by conciliation, education or state 
order. Orders of the commission 
would be subject to judicial review. 

~ * * 


Colorado Plans Two Plates 


For Motorists Next Year 


Colorado motorists will have two 
license plates on their cars next 
year, according to H. Rodney An- 
derson, state purchasing agent. He 
said the state has acquired suffi- 
cient steel to supply every car with 
two plates for 1947. Only one plate 
per car has been issued since the 
start of the war. The prospects for 
1948 are not quite as bright, Ander- 
son declared. Because of the short- 
age of steel, the 1948 plates will 
have to be made of aluminum. An- 
derson said he did not know if 
aluminum would be plentiful 
enough to provide two plates for 
each automobile. 

* + + 


Louisiana Court Upholds Veto 


Of Anti-Closed Shop Bill 
The Nineteenth District Court 


by the 1946 Louisiana legislature, 
holding that Representative W. J. 
Cleveland, author of the contro- 
versial measure, had no cause for 
action. 

Cleveland had asked the court 
to order the secretary of state to 
put the bill into law, claiming that 
Davis had failed to veto it until 
after the lapse of the 10-day period 
allowed for such action. 

- * . 


Campaign Against Curfew 
Revived in St. Louis 


Asserting that the passage of a 
gasoline station curfew law would 
revive the old blue laws, the St. 
Louis division of the Automobile 
Club of Missouri has begun a fight 
to defeat the measure now pending 
in the local board of aldermen of 
that city. The board of the auto 
organization unanimously opposed 
the bill which, it stated, would 
cause the loss of more than $200,- 
000 in city gas tax revenue annu- 
ally. 

The bill was defeated last Feb- 
ruary after the club made a vig- 
orous fight against it but was re- 
introduced last July and is sched- 
uled to be brought up for a vote 
next month. The measure would 
force all St. Louis filling stations 
to close at 7 p.m. Monday through 
Friday, at 9 p.m. on Saturday and 
1 p.m. on Sunday, with exceptions 
for days before holidays. 





Ferguson Starts 
Tractor Output 
In England 


COVENTRY, England.—Climax- 
ing one year’s planning which 
started shortly after V-J day, 
Harry Ferguson, Ltd., producers 
of tractors and farm implements, 
last week announced the start of 
a production program that will 
turn out 500 tractors a day from 
British domestic and export trade 
here. 

American engineers and execu- 
tives from Detroit headquarters of 
Harry Ferguson, Inc., one of the 
world’s leading producers of me- 
chanized farm equipment, have 
been in England since last fall 
cooperating with Standard Motor 
Co. and other manufacturers, get- 
ting a British production program 
under way. 

Some machine tools, scarce 
throughout Europe, were imported 
from the United States. American 
production methods were intro- 
duced into reconverted British air- 
craft factories with the result that 
the first tractors are already roll- 
ing off the assembly line in record 


“RUM! 


TWO-FOLD 
AUTOMOTIVE MARKET 





Marine engines, fuel, lubricants, 
parts and accessories, 


eS 


Automobiles — that provide the 
y J transportation that has contrib- 

uted greatly to the increase in 

boating. 
Automotive advertisers find in Yachting 
an exceptionally responsive market. 
Yachting’s readers, because they are 
boating fans, have more occasion to use 
automotive products . . . and have the 
means to buy the best. 


Leading publication in the boating field 
in circulation and advertising volume. 





YACHTING PUBLISHING CORPORATION 











has upheld Governor Davis’ veto 
of the anti-closed shop bill passed 


205 E. 42nd Street * New York 17, N. Y. 
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Air Cargo Test Begins 


Hundreds of Items Leave on Round-World Flight 


Encased Only by 


DETROIT.—A new concept of 
air cargo packaging is to be intro- 
duced to the world’s airways today 
(Sept. 30) with the dispatch of an 
experimental shipment of several 
hundred assorted items encased 
only in a micro-thin transparent 
film of plastic called Seal-Peel 

Included in this globe-girdling 
shipment—destination Detroit—are 
television tubes, precision instru- 
ments, aircraft engine parts, phar- 
maceuticals, jewelry, jars of fruit, 
costly china and crystal art objects 
and fresh eggs. 

Only protective covering em- 
ployed to guard against breakage, 
corrosion, moisture, temperature 
extremes and altitude is a gela- 
tinous coating of Seal-Peel applied 
at the Detroit laboratories of the 
Seal-Peel company just prior to the 
round-the-world flight. 

The experimental cargo was 
contributed by scores of Ameri- 
can industrial concerns interested 
in the savings in shipping weight 
and bulk promised by the new 
development. 

Each of the items to be used on 
the 20,000-mile test flight was sent 
to Detroit by air and railway ex- 
press encased in standard pack- 
aging materials, including heavy 
wooden cases, steel containers, 
multiple layers of waxed paper, 
great quantities of excelsior and 
sawdust or heavy coatings of 
grease or cosmaline, depending 
upon the article encased. 

All of these old-fashioned pack- 
aging materials are being weighed 
and measured and upon the con- 
clusion of the test, a report will be 
issued not only on the condition 
in which the cargo survived the 
test, but also in the individual and 
gross savings effected in weight 
and bulk. : 

The test shipment will be routed 
over regularly scheduled air lines 
the entire distance and is expected 
to arrive back in Detroit on 
Oct. 13. 

Accompanying the cargo is 
Constance Liddicoat, Detroit sec- 
retary, who will record temper- 
ature, altitude and humidity con- 
ditions enroute and will observe 
and report on handling methods 
employed at the eight trans- 
shipment points. 

Her report will be incorporated 
into the study and final report to 
be made by a special committee 
of engineers, industrialists and re- 
searchers who will assay the entire 
experiment and make known their 


ATA Sessions 
Start Saturday 
In Chicago 


WASHINGTON.—Business meet- 
ings covering virtually every prob- 
lem affecting motor truck trans- 
portation have been scheduled for 
American Trucking Assn.s’ thir- 
teenth annual convention, Oct. 5-9 
at Hotel Sherman, Chicago. Ad- 
vance registrations indicate a rec- 
ord turn-out of about 2,000. 

Aside from the annual banquet 
Oct. 8, the association will hold 
four general gatherings beginning 
with the first luncheon Oct. 7. 


Chevrolet Sends 


Swett to Syracuse 


SYRACUSE.—Appointment of C. 
W. Swett as zone manager of 
Chevrolet here was announced last 
week by T. H. 
Keating, general 
sales manager. 
Swett joined 
Chevrolet in 1928 
as a sales repre- 
sentative at Port- 
land, Me. and 
has held various 
sales positions in 
Portland, Boston 
and Detroit. He 
has been city 











O. W. Swett manager at Bos- 
ton since 1945. 
He will be succeeded as city 


manager at Boston by J. J. Nyikos, 
assistant zone manager at Syra- 
cuse since 1939. Nyikos first be- 
came associated with Chevrolet in 


Thin Plastic Film 


findings to shippers, manufacturers 
and air cargo authorities. 
Heading this committee is Dr. 
Spencer A. Larsen, director of air 
cargo research at Wayne Univer- 
sity, Detroit, who for the past four 
years has carried on a continuing 
program of research into the air 
shipment of every conceivable 
product of man and nature. 


At the conclusion of the flight, 
the items will be exhibited to in- 
dustry and the public at a four- 
day plastics exposition in Detroit’s 
Hotel Statler, under sponsorship of 
Seal-Peel, Inc., which will take the 
opportunity to introduce several 
new products of similar nature for 
a first public showing. 

Seal-Peel was introduced during 
the war and used extensively by 
the armed forces in the shipment 
of materials overseas. 

The thin, transparent coating 
is said to withstand pressures up 
to 600 pounds per square inch 
and is unaffected by tempera- 








MOBILE RADIO telephone equipment in this Chevrolet panel truck enables a driver 
in Detroit to make and receive local and long distance telephone calis to and from any 
i telephone unit in the United States or overseas. The setup 


Bell system or connectin: 
was demonstrated last Saturday. 





tures ranging from 120 degrees 
below zero to 160 degrees above. 
It is non-conductive and imper- 
vious to salt spray and acids. 

The first of the plastic coverings 
was the development of Anthony 
Burian, who now is a vice-presi- 
dent of Seal-Peel, Inc. Mildred 
Funk, former Detroit school teach- 
er and war plant expediter, “dis- 





covered” Burian and his product 
and on a borrowed financial shoe- 
string transformed them almost 
overnight into a going concern. 
Miss Funk is president and major- 
ity stockholder of Seal-Peel, Inc. 

Members of the flight committee 
for the round-the-world flight in- 
clude George M. Slocum, publisher 





Du Pont to Sell 
Own Anti-Knock 
Fluid in 1948 


WILMINGTON, Del.—The man- 
ufacture and sale of tetra-ethyl 
fluid, anti-knock gasoline mixture, 
will be started in 1948 by E. I. du 
Pont de Nemours & Co., officials 
stated last week. Ethyl patents, un- 
der which billions of gallons of 
gasoline have been treated, are ex- 
piring. 

Basic patents covering the man- 
ufacture of tetra-ethyl lead have 


already expired and those govern- 


ing its use in gasoline will expire 
next year. 

Ethyl Corp. is jointly owned by 
Standard Oil of N. J. and General 
Motors. For the past 20 years it 
has sold all the anti-knock fluid 
containing tetra-ethyl lead that 
was used to raise the octane rat- 
ing of gasoline. Ethyl has its own 
plants and will continue in busi- 
ness. 

The appointment of Ray E. Mil- 
ler as sales director for petroleum 
additives was announced by du 
Pont. He was formerly vice-presi- 





of Automotive News. 


dent of Warren Petroleum Corp. 





IT ONLY TAKES ONE TO 
oe Ae s 


all 3 


IN PORTLAND, OREGON 


It’s a fact! Results of an independent 


survey show that of all the people en- 


gaged in Portland’s nine wholesale 


automotive supply firms, 96% read 


The Journal regularly. And what’s 


more 96% of the people in Portland’s 


retail automotive business. . . stores, 


garages, services stations, etc. regularly 


read The Journal, too! 


That means... when you use The 


Journal in Portland, Oregon, you 


cover all three, distributors, retailers, 


and consumers. The Journal is this 


market’s most potent consumer 
medium. ..it reaches more Portland 
families than any other daily news- 


paper. But, 





1929 as a sales representative at 
Pittsburgh. 


Represented by REYNOLDS-FITZGERALD, Inc., New York, Philadelphia, Chicago, Detroit, San Francisco, Los Angeles, Seattle 


because of its intensive 





readership among men and women 


employed by wholesalers and retailers 


it also serves you as an effective trade 


advertising medium. 


The Journal today, as it has been for 


years, is Portland’s favorite newspaper, 


offering advertisers the largest peace- 


time circulation in its history, both 


daily and Sunday. Its thorough reader- 


ship by people in all walks of life as- 


sures advertisers complete penetration 


of this important Pacific Coast Market. 


Tue JOURNAL 


Afternoon and 


Sunday 


PORTLAND, OREGON 


Only Afternoon Newspaper 
in Oregon's Only Metropolitan Market 


Member Metropolitan and Pac 





ific Parade Grovps 
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Record 1,500 at PAA Session... 





NADA Is Near Decision 
On Handling Charge 


(Continued from Page 1) 


take any future action in the 
handling charge battle unless the 
questionnaires, now in dealer 
hands, show the need. He urged 
dealers to file the necessary affi- 
davits, under OPA regulations, 
if they charged higher handling 
charges before the war. 

Asserting that handling charges 
shouldn’t concern the manufactur- 
ers, Mallon said that OPA took 
the easy way out in attempting to 
embarrass dealers. 

Employer-Employe Relations 
Mallon revealed that NADA will 

form a Public Relations committee 
in October to 
help cope with 
adverse publicity, 
and called each 
dealer “to make 
certain that each 
member of his 
staff is doing a 
proper job in 
public relations.” 
Another commit- 
tee, devoting its 
attention to em- 
ployer - employe 
relations, will 
present in the near future an anal- 
ysis of what can be done under 
the Wagner Act, he said. 

A factory-dealer relations com- 
mittee will be reactivated soon 
to deal with general policies, but 
will not concern itself with “line” 
policies as in prewar, Mallon re- 
vealed. He also warned of com- 
ing tax battles, especially over 
increase in the Social Security 

‘levies, and prompted dealers to 
comply with governmental regu- 
lations “even though we loathe 





. them.” 


Keating, making his first speech 
before a state dealer convention 
since becoming Chevrolet sales 
chief, congratu- 
lated the PAA 
for going on rec- 
ord as opposing 
“packs” and reit- 
erated his back- 
ing of the deal- 
ers’ long fight to 
restore prewar 
discounts. 

He cautioned 
dealers in the 
handling charge 
fight, adding that 
although costs 
are higher now, there must not be 
excessive charges made. “If there 
are,” he warned, “the government 
will probably step in.” 

Referring to Chevrolet’s long- 
standing quality dealer program, 
Keating pointed out that at pres- 
ent his company has only 7,073 
direct and associate dealers com- 
pared with 8,113 at war’s outset. 
“You'll agree,” he said, “that 
we'd have no difficulty filling 
those extra 1,000 points now.‘ But 
We won’t until those dealers, who 
stuck through the war, are well 
taken care of. I hope other man- 
ufacturers are doing the same.” 

Keating declared that too many 
dealers are investing too heavily 
in new buildings and expansions, 
which will be a heavy load in the 
future. He put the blame for ex- 
cessive expansions on both manu- 
facturers and dealers. 

‘Treat ’Em Fairly’ 

Keating said the factories are 
getting many complaints from car 
buyers, and urged dealers to treat 
customers fairly. 

Rep. Lichtenwalter told the con- 
vention that automobile financing 
companies, dealers, banks and 
sales finance companies will be re- 
quired to take out licenses and 
post bonds of $5,000 in order to do 
business in Pennsylvania if legis- 
lation recommended by a special 
committee investigating financing 
is put into law. 

The recommendations, which will 
be submitted to the 1947 legisla- 
ture, have been approved by a 
committee set up by the 1945 leg- 
islature at the suggestion of Gov. 
Edward Martin to probe into what 
he termed “sharp practices.” 

Rep. Lichtenwalter, 
of the committee, said that 

are a 


protection for buyers, and will 





T. H. Keating 








carry clarifying matters of fi- 
nancing procedure.” 

Rep. Lichtenwalter said the rec- 
ommendations provided that in the 
future all -automobile financing 
contracts would adhere to the fol- 
lowing provisions: 

1. Require full disclosure of con- 
tract requirements, setting forth 
clearly the items making up the 
obligations. 

2. Make it mandatory that a copy 
of contract be given the purchaser 
at the time the contract is signed. 

Balloon Notes Scored 

3. Prohibit the issuance of what 
the committee termed “balloon” 
notes, which Lichtenwalter de- 

scribed as an “old practice” of 
staggering the payments in such 
a way that they gradually became 
too large and made it necessary 
to refinance. 

4. Prohibit the purchaser from 
being required to execute separate 
notes in connection with the draw- 
ing up of the installment contracts. 

The act would also stipulate the 
maximum finance rates which 
could be charged on new and used 
vehicles. 

Violators of the act would be 
subject to fines ranging up to 
$500 and imprisonment of one 
year. An unlicensed dealer or 
finance broker who attempted to 
operate would be subject to a 
minimum fine of $500 and a 
maximum fine of $5,000 in addi- 
tion to imprisonment from six 
months to six years. 

Chamberlain stated that “grad- 
ually the public’s opinion of auto- 
mobile dealers 
has been getting 
worse. The pub- 
lic has been find- 
ing out that it 
has been circum- 
vented, misin- 
formed, partly 
informed, kidded, 
and charged for 
things they did 
not get, to say 
nothing on being 
charged for 
things they did 
get but which did not live up to 
expectations. You cannot expect an 
owner to come back to get his 
nose punched just because you got 
away with it once.” 
At a Critical Point 


“Perhaps you individually are 
not a contributor to this declining 
public opinion,” he continued. “The 
fact remains that a_ sufficient 
number of dealers are responsible, 
or your factories would not find 
conditions so bad that they must 
try to fend off the odium by what 
means they can command. 

“I believe that the retail auto- 
mobile business is at a very crit- 
ical point,’ Chamberlain said. 
“We must accept the fact that 
no ‘gravy train’ confronts us... 
The successful dealer in the fu- 
ture will be the one who care- 
fully measures each and every 
detail and sees to it that he has 
the best possible answers. 

“The principles upon which busi- 
ness is based must be sound and 
fair,” he stated. There is no long 
range basis on which the public’s 
business “can be had other than 
on sound, fair business principles.” 

Unless dealers contribute to bet- 
ter public relations, some outside 





Ray Chamberlain 





At PAA Convention . 





PAA OFFICIALS attending the annual dealer convention in Philadelphia last wee. 
Seated at table, left to right, are M. L. Nute, of Kennett Square; M. M. Ross, OU City; 


R. C. Jones, Reading, vice-president; 


H. J. Fritz, 


York, retiring president; Fred H. 


Haller, Pittsburgh; E. J. Powell, Upper Darby, former president; Sam Parker, Bellevue; 
Claude Klugh, manager; E. J. Wolfington, Philadelphia, new president; A. W. Golden, 
Reading, reelected treasurer; E. A. Sahli, Beaver Falls, secretary; Roy Stouffer, Pitts- 
ton; R. W. Frantz, Wilkes-Barre; Roy Marberger, Norristown; Oscar Mohn, Lancaster; 
Lee Frey, Altoona; Guy Woodward, Washington. Standing, left to right, are Leigh W. 
Schadt, Allentown; R. R. Hauser, Bethichem; E. P. Blough, Johnstown; A. T. Knob- 
loch, Erie; 8. J. Brinker, Jannette; Paul Ruch, Clearield. 





CHEVROLET DEALERS, attending the annual Pennsylvania Automotive Assn. meet- 
ing in Philadelphia, chat with T. H. Keating, Chevrolet’s general sales manager, who 
addressed the convention. Left to right, E. A. Sahli, of Beaver Falls; Leigh W. Schadt, 
Allentown; Roy Stouffer, Pittston; Keating; L. C. Krischer, Philadelphia; R. R. Hauser, 
Bethiehem, and Sam H. Parker, Bellevue. 





source of control must be found, 
Chamberlain warned, adding that 
manufacturers are equally respon- 
sible. 
Cites Basic Principles 

He advised dealers to use basic 
principles, fair and equitable to 
all; to become acquainted with em- 
ployment conditions of employes; 
to take active part in local, state 
and national business organiza- 
tions, and to take an active interest 


in and support those things being |, 


done by other associations in al- 
lied lines; not to assume that the 
factory man cannot help or doesn’t 
want to, and once earning a good 
reputation, not to be ashamed to 
admit that it is to be deserved. 

Prewar traffic safety programs, 
which steadily reduced the death 
rate per travel miles, must be in- 
tensified to meet the challenge of 
rising postwar traffic, Johnson told 
the dealers. 

Back to Prewar Level 

He pointed out that traffic is 
back to prewar levels despite the 
loss of five million vehicles since 
1941, and that continuing traffic 
increases will create critical prob- 
lems within the next five years. 


He urged dealers to give ac- 
tive support to state and com- 
munity programs for strict traf- 
fic law enforcement, better driv- 
er licensing, driver training 
courses in all high schools, pro- 
vision of off-street parking in 
downtown areas, uniformity in 
traffic rules and control devices, 
and greater concentration of 
highway funds on roads and 
streets serving principal traffic 
needs. 

Stressing the special hazards of 
night driving, Johnson said that 








EXECUTIVES OF state associations affiliated with American Trucking Assns., Inc., 
gathered on the front steps of ATA headquarters in Washington for a photograph with 
top ATA officials during the week-long discussions they held at ATA on problems of 
the industry. 





70 percent of traffic moves in day- 
time, but 60 percent of traffic 
deaths are at night, making mo- 
tor travel on a mileage basis three 
times as hazardous at night. 

Monday morning’s session closed 
with a humorous, yet significantly 
political talk by Clayton Rand, edi- 
tor and publisher, Gulfport, Miss. 
James Dalton, editor of Motor, 
spoke on “Prosperity Depends on 
Pig Iron.” 

Universal CIT Corp. sponsored 
a noon luncheon, at which Allan 
G. Rude, vice-president in charge 
of sales, spoke. 

‘Easy Money’ Selling 

Rude also emphasized the im- 
portance of public confidence to 
build long-range programs. 

“As soon as production catches 
up with demand,” he declared, 
“‘easy money’ selling is not going 
to last very long.” 

Advising dealers against tak- 
ing finance dealings to ordinary 
banks, Rude said he did not be- 
lieve ordinary banks are equip- 
ped to do the job the dealer ex- 
pects while sales finance com- 
panies have done the job for 
many years. He also warned 
dealers about going into the 
finance field themselves, because 
the installment business is a 
highly specialized field and that 
dealers are going to have their 
hands full of merchandising 
problems in the future. 

H. A. Bellows, eastern sales man- 
ager of the General Tire & Rub- 
ber Co., predicted that although 
68 million passenger car tires will 
be manufactured in 1946 there will 
not be sufficient passenger car 
tires to meet the demand until the 
spring of 1947, 

Two Major Bottlenecks 

“As new car production in- 
creases,” he explained, “passenger 
tires available for replacement 
purposes will decrease, as the tire 
industry is not in a position to 
continue to increase passenger car 
tire production as fast as new car 
production increases. Two of the 
major reasons for the continued 
shortage of passenger car tires is 
the shortage of rayon fabric 
(rayon cord) and the shortage of 
synthetic rubber.” 

Bellows concluded by predict- 
ing that premium passenger car 
tires will be manufactured this 
fall but that white sidewall tires 
will not be available until 1947. 

Final speaker on the program, 
George Romney, general manager 


of Automobile Manufacturers 

Assn., called on 
dealers to iden- 
tify themselves 
through action 
with state and 
national groups 
with public in- 
| terest. 

He urged deal- 
ers to take a 
leading part in 
the highway 
safety field, 
which he predict- 
ed would be “a 
great problem in the future,” and 
to help protect money paid in mo- 
torist taxes by seeing that they 
are used for highway purposes. 
| Touching on the export situa- 
tion, Romney said there has been 
a misunderstanding on that prob- 
lem. 

“The automobile industry is 
not shipping more than 5 percent 
of its vehicles for export, and 
not more than 16 percent in 
trucks,” he declared. 

The industry must keep a for- 
eign distribution setup alive, he 
claimed, stating that the facts of 
the export situation are sound. 

Dealers pledged, at the closing 
session in a resolution unanimous- 
ly adopted, to support fully both 
nat’onal and state highway safety 
conferences, and to join actively 
in local programs in Pennsylvania 
to achieve highway safety. 

Another resolution advocated 
more rigid examination for mo- 
tor vehicle operator licenses and 
periodic re-examination of all 
drivers, and that an amendment 
be submitted to the legislature to 
permit local enforcement of reg- 
ulations concerning pedestrian 
violations. 

The PAA also went on record to 
assist in every way possible war 
amputee veterans in securing cars 
with special attachments. 

Gov. Martin was commended in 
a resolution for “his very timely 
|insistamce upon an investigation of 
‘finance companies and installment 
| dealers” in that such practices on 
jthe part of those affiliated with 
|the automobile industry, “reflect 
poorly on the entire industry, and 
| particularly on dealer and finance 
/companies who are conscientiously 
and sincerely operating in the best 
interests of the public.” 

Pointing out that it is the duty 
of PAA to protect the good name 
of the automobile industry “and 
in particular its members who 
are affected adversely by the 
publicity and knowledge that 
there exists unscrupulous prac- 
tices, the resolution praised Rep. 
Franklin H. Lichtenwalter and 
his committee for their tireless 
efforts, and pledged the contin- 
ued support of this program, 
which it said was fair and im- 


Geo. Romney 








Among other resolutions adopted, 
submitted by R. C. Jones, of Read- 
ing, chairman of the resolutions 
committee, were the following: 

Sincere and continued enforce- 
ment by the state of regulations 
relating to the periodic inspection 
of motor vehicles. 

Appreciation to NADA President 
Mallon for undertaking and de- 
veloping an aggressive program on 
dealer-public relations. 

Appointment of a special com- 
mittee of the association to investi- 
gate and report on the best means 
of promoting safety on highways. 

Officers Are Elected 

Claude S. Klugh, of Harrisburg, 
was re-elected manager for his 
twenty-second consecutive year. 

Other officers elected were: S. 
H. Parker, Bellevue; Guy Wood- 
ward, Washington, Pa.; R. C. 
Jones, Reading; L. W. Schadt, Al- 
lentown; and’R. R. Frantz, Wilkes- 
Barre, vice-presidents; E. A. Sahli, 
Beaver Falls, secretary, and A. W. 
Golden, Reading, treasurer. 

The following were elected di- 
rectors for three-year terms: 

E. P. Blough, Johnstown; Fred 
Haller, Pittsburgh; R. R. Hauser, 
Bethlehem; Roy Marberger, Nor- 
ristown; Paul Ruch, Clearfield; 
Monroe Nute, Kennett Square; 
Russell E. Nittinger, Philadelphia; 
Sahli and Woodward. 





Jones and M. M. Ross, Oil City, 
| were elected to one-year terms as 
directors-at-large. 

The meeting was called to order 
|by Fritz, the retiring president. 
Thomas P. Lowry, president of the 
Philadelphia Automobile Trade 
Assn., delivered the address of 
welcome. 
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Insurance Hearing 


Dealers, Finance Companies Charged with Violating 
N. Y. State Regulations on Policy Certificates 


NEW YORK. — Charges that 
automobile dealers, finance com- 
es and insurance carriers are 
violating state regulations govern- 
ing certificates issued under open 
policies on automobile finance busi- 
ness were heard last week by the 
New York State Insurance Depart- 
ment here. 

Representatives of New York 
banks now entering the automo- 
bile finance field were among the 
spectators at the hearing, which 
was called to consider whether 
present state regulations are ade- 
quate. Suggestions offered will be 
studied before the department 
declares its decision on proposed 
amendments. 

Although asserting that many 
automobile buyers are not getting 
the information in the form con- 





Output vs. Registrations 

Editor’s Note: Some readers 
are confused by production and 
registration figures carried by 
Automotive News. The produc- 
tion estimates are up-to-the- 
minute and cannot be compared 
with the registration tables, 
which involve a time lag of 
about two months. 








templated by the state regulation, 
insurance agents produced no defi- 
nite exhibits of violations. Insur- 
ance company representatives said 
that proper forms are issued in 
the majority of cases but difficul- 
ties arise when neither automobile 
buyers nor salesmen understand 
insurance sufficiently to know what 
coverage has been purchased. 

Recommending that present reg- 
ulation be maintained but that pro- 
visions be made for better enforce- 
ment, Charles J. Schoen, Mount 
Vernon insurance agent, contended 
that long delays occur in the de- 
livery of insurance certificates to 
automobile buyers and the infor- 
mation on certificates frequently 
is not set forth in a way readily 
understood by the assured. 

Also brought up by Schoen, but 
ruled not pertinent, was the right 
of automobile salesmen to handle 
insurance details since most of 
them are not licensed insurance 
brokers or agents. 

Fred M. Herring, secretary of the 
Eastern branch of the National 
Automobile Underwriters’ Assn., 
said insurance companies are obey- 
ing state rulings by preparing cer- 
tificates giving complete data, 
copies of which certificates are in 


LaStofka, C. M. Sanger, and J. G. Doyle. 





A GROUP of Milwaukee Buick dealers with W. F. Hufstader, general sales manager 
of Buick, during the annual meeting of the Wisconsin Trade Assn. at Milwaukee. 
Seated, left to right: Lawrence Becker, C. F. Hackbarth, and W. F. Hufstader. Stand- 
ing, left to right: Walter Wagner, W. M. Thompson, Walter Lytle, W. J. Sawyer, J. J. 





the files of the State Insurance de- 
partment. 

Schoen said he did not dispute 
the insurance companies’ conten- 
tion that proper certificates are 
filed and distributed but he held 
that many certificates actually de- 
livered to financed automobile as- 
sureds are not in accordance with 
formal filings. He charged that 
short form memoranda are used 
sometimes, and then not delivered 
promptly. 

Arguing that the state regula- 
tions are not entirely sufficient to 
protect automobile buyers, J. W. 





Rose, of Buffalo, secretary - treas- 
urer of the New York State Assn. 
of Local Agents, urged more suit- 
able regulations to correct abuses 
which he charged have crept into 
handling of automobile finance 
insurance. 





Patnaude Buys Plant 
Frank E. Patnaude has pur- 
chased a two-story showroom and 
service station in Burlington, Vt., 
from Fred Seguin. Patnaude has 
occupied the quarters for three 


Bathrick Denies 
Dealers Load 
New Autos 


PONTIAC, Mich.—Shortage of 
accessories gives the lie to stories 
that new cars are being “over- 
loaded” when delivered to custom- 
ers, D. U. Bathrick, general sales 
manager of Pontiac motor division, 
declared last week. 

The supply of heaters, Bathrick 
said, is less than 70 percent of re- 
quirements and cars for the West 
Coast and South are being shipped 
without them. 

Bathrick said electric clocks are 
only in 55 percent supply and ac- 
cessory bumper guards 25 percent. 
Just 50 percent of required fog and 
spotlights are available. Only 10 
percent of production is being 
equipped with automatic wind- 
shield washing devices and rear 
window wipers. 

Foam rubber seat cushions are 
almost unobtainable, he added, and 
only 75 percent of required rear 
fender panels can be supplied. Seat 
covers are in fair supply and car 
radio production is in a decline. 

Automobile production has been 
increasing while there has been no 
corresponding increase in the vol- 
ume of accessories coming from 
suppliers, Bathrick said. Thus the 
number of accessories available to 
a new-car purchaser has been 





years. 





dropping steadily, he said. 





New 


Commercial Car Registrations, 48 States for July, 


1946-41 
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Used Cars 


(Continued from Page 1) 


the association started, honorary 
president, and five vice-presidents, 
Jack Prager, Glendale, Calif.; 
Richard Cesare, Rhode Island; 8. 
B. Jacobson, New Orleans; John 
Aldridge, Atlanta, and Oliver W. 
Wood, East Orange, N. J. 
Sincere desire for a permanent 
organization with a solid founda- 
tion dominated the 600 delegates 
at the convention, even though 
tempers flared occasionally as the 
heretofore individualistic used-car 
dealers met their fellows from 
other sections of the country for 
the first time. 
. ’ . Hillard, president of the South- 
Ass you looking for a profitable line trailer. Salesmen, farmers, business men west Used Car Dealers Assn., as 


you can sell for immediate delivery? and others who use a car for carrying | chairman of the day, did much PR ~ Salas a 2 the merchandising Giviston of Mloctete Aute-Lite were 
Thousands of automobile, trailer iscus ‘oledo rece vision managers from tates 


samples or bulky, heavy equipment of to promote harmony and effi- | ‘erence. Headed by Frank A. Nealon, sales r, the group conducted a week-long 
and farm implement dealers are now = any kind will find the American Bantam purpose of the meeting and at | row, left to right, Leo B. O'Loughlin, assistant sales 





Still Signing Up 
é 


Dealers! 











manage 
ciency by holding firmly to the | series of meetings. Plans for the ASIS Atlantic City show also were discussed. First 
manager 
it sales manager; second row, left to right, H. R. Butts, Dallas, southern di- 


+ Nealon; L. B. Murphy, 
getting extra income by selling the UTILITY TRAILER indispensable as | the same time allowing demo- vision; Martin H. Kidder, New York, eastern division; D. M. Skirving,’ Los Amscies, 
popular American Bantam all-purpose _a time and labor saver. cratic discussion. western division; William Feldman, Detroit, midwest division, and J. W. Fairbanks, 


The constitution adopted by the | Chicago, central division. 
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UTILITY TRAILER. Every dealer can Excellent territories are still avail- convention gives a strong indica- 

find hundreds of good prospects. able to qualified dealers. Write tion of the determination to main- Lincoln Ready Parts 
Anyone who operates a light pick-up | American Bantam Car Co., UTILITY | tain a permanent organization. It _ 

truck or any other utility vehicle saves © TRAILER Division, Butler, Pa., for a seiiticn alt hans samiesnaianiin To Modernize (Continued from Page 1) 


trips by putting an extra load in the 


further information. 
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AMERICAN BANTAM CAR COMPANY, BUTLER, PA., U.S.A. 
Manufacturers of SUPERCARGO Truck Trailers > Cable Address: BANTAMCAR 








The Revolutionary 


HIGGINS 


CAMP TRAILER 


Doubles the fun of owning 
an automobile. Perfect for 


hunting, fishing, outings! Economical, 
Opens easily, folds quickly. Ample storage. Sleeps two or four. 
Sturdy, non-corrosive aluminum alloy body with steel bracings; 
Higgins finish, No sway, no drag. Wherever displayed has 
brought in record crowds. Now rolling off the production line. 


DISTRIBUTORSHIPS and DEALERSHIPS OPEN 


For information on territories 
open, write Trailer Division. 





The American Bantam 
UTILITY TRAILER, 
standard model. Tarpau- 
lin and side racks in large 
illustration are extra 


The American Ban- 
tam all-purpose 
UTILITY TRAILER 
is also available as a 
chassis, without body 


New SENSATION 


OF THE SHOWROOMS! 





handy, drudgery-f: 





AUTOMOTIVE 


VENTALARM 


M RE 


shall be National Used Car Dealers 
Assn., Inc. 

“The object of the association 
shall be to serve the best inter- 
ests of used-car dealers and the 
public by: 

“1. Accumulation and dissemina- 
tion of information relative to the 
used-car business. 

“2. Presentation to the public 
of information which will give 
the public a better understand- 
ing of the used-car dealer’s place 
in the economy of the nation. 

“3. Presentation of information 

to regulatory and lawmaking bod- 
ies so that they may have a better 
understanding of the possible ef- 
fects of proposed laws and regu- 
lations and will not inadvertently 
work undue hardship on used-car 
dealers. 

“4. Urging used-car dealers 
everywhere to have a closer fra- 
ternization with one another, so 
that they may come to a fuller 


-|understanding of their responsi- 


bilities to the public and to other 
used-car dealers, and so that used- 
car dealers may work together in 
harmony for the betterment of the 
used-car industry. 


of local and state used-car dealers 
associations. 

“6. Working in any other man- 
ner advisable for the betterment 
of the used-car dealers and the 
public. 

“7. Any other activity consistent 
with the charter as ordered by the 
board of directors.” 

Other points covered election of 
officers, meetings and the method 
of amending the constitution. 

Under the by-laws, membership 
was divided into regular and as- 
sociate at $25 a year, and sus- 
taining, $50 a year. 

Each state is to be represented 
by a director. A member from each 
of the 31 states represented at the 
convention was elected by the state 
delegates, either officially or sub- 


the state and local associations. 


Those chosen were Charles Sto- 
ver, Birmingham, Ala.; Byron Hef- 
ner, Hope, Ark.; Jack Prager, 
Glendale, Calif.; Howard Stark, 
Denver; Paul Livingston, Wash- 
ington, D. C.; L. M. Hargrove, 
Tampa, Fla.; John Aldridge, At- 
lanta; H. J. Robinson, Chicago; 
James S. Baxter, Davenport, Ia.; 
Carl Marker, Fort Wayne, Ind.; 
Floyd Bethel, Wichita, Kan.; S. B. 
Jacobson, New Orleans; Walter T. 
Pfaff, St. Louis; Don W. Farrant, 
Grand Rapids, Mich. 

Selmer Stein, Minneapolis; John 
Canane, Worchester, Mass.; O. H. 
Jacobson, W. Fargo, N. D.; Ray 


East Orange, N. J.; Jerry Cohn, 
Brooklyn, N. Y.; Jack Kendall, 
Oklahoma City; Art Schufler, Ore- 
gon; Fred Schneider, Cincinnati; 
Cyrus S. Gorson, Philadelphia; 








Louis E. Baker, Providence, R. IL.; 
Roy Jones, South Dakota; B. T. 
Witcher, Greenfield, S. C.; Cliff 
Pettit, Knoxville, Tenn.; Richard 
B. Wylie, Fort Worth, Tex.; Al 
A. Purchase, Norfolk, Va., and Vin 
Koeppel, Wisconsin. 


Other states will choose their di- 
rectors as they join the associa- 


, tion. 


The by-laws provide that special 


“5. Assisting in the organization: 


Detroit Plant 


DETROIT.—Work orders are out 
for a $2,000,000 modernization pro- 
gram for the Lincoln plant in De- 
troit, T. W. Skin- 
ner, Lincoln-Mer- 
cury general 
manager, has an- 
nounced. 

Actual remodel- 
ing of the plant 


underway around 
the first of No- 
vember and will 
be carried on 
: without interfer- 
T. W. Skinner ence with present 
- production sched- 
ules. The program is designed to 
more than double present daily 
production of Lincoln cars in this 
plant, according to Skinner. 
Included in the modernization 
plans are the body construction, 
paint department, trim and final 
car assembly. 








assessments shall never top $10 in 
any six months; that the directors 
elect the officers who will receive 
no compensation other than ex- 
penses; that the fourth Monday 
in October be set as the annual 
meeting time unless changed with 
due notice. 

Committees provided for are 
the executive committee, includ- 
ing officers and additional direc- 
tors named by the directors. The 
directors serve as the member- 
ship committee. 

The president may appoint a 
grievance committee of seven 
members, legislative of 15, rules 
and by-laws of 12, entertainment 
and publicity and advertising com- 
mittee of three members. 


The temporary executive com- 
mittee was honored by resolution 
for its work in getting the con- 





ject to change by the members of | discharged. Members included Bert 


Baker, Don Farrant, Lloyd Weav- 
er, S. B. Jacobson and Louis Gel- 





Hayward, Omaha; Oliver W. Wood, ! 





vention organized, and then was 


ler. Lynn Wertz was secretary and 
workhorse for the committee. 


Others who took an active part 
in the convention included Frank 
Lohmann, of Denver, who was sec- 
retary of the day; Elmer Caslin, 
of San Antonio; Doc Greiner, of 
Toledo; Henry Godfrey, of New 
Jersey; Jack Moss, of Oklahoma 
City; Buck Hanson, of Richmond, 
Va.; Max Bloom, of New York; 
Meyer Marcus, of Pittsburgh; Ed- 
ward A. Rosen, of Omaha; Symour 
Lieberman, of Houston; Phil Mor- 
ris, of Oklahoma; Milton T. Ray- 
ner, of Chicago; Leon Strikeman, 
of Cincinnati; L. J. Cohen, of De- 
troit; John Graham, of Indianap- 
olis; Phil Hurst, of Cleveland, and 
Jim Foley, of Detroit. 

Hillard set the course of the new 
association when he asserted that 
he was accepting the job of presi- 
dent in an effort to so elevate the 
standing of used-car dealers that 
his wife and children could be 
proud of him for being a dealer, 
rather than ashamed. 

“It’s time,” he said, “that we’ ac- 
cept our responsibility in the com- 
munity.” 


— list and the supplementary 
list. 

At the end of each two weeks’ 
period, all orders will be carefully 





is scheduled to get 


reviewed for allocation. 


| All orders from priority claim- 
, ants shall be sorted into the proper 
order of priorities. 

Allocation of priority orders will 
be made as follows: federal agen- 
cies, certified veterans, RFC for re- 
sale to small business, states and 
political subdivisions and _ instru- 
mentalities, eligible nonprofit insti- 
tutions. 

When needs of all priority 
groups are satisfied from current 
availability, normal channels of 
trade will receive allocations in 
the following sequence: first, or- 
ders from automotive fleet oper- 
ators, service garages, and dealers; 
second, automotive distributors and 
manufacturers. 

No allocation is necessary if 
total number of items ordered is 
less than current availability. 

If the total quantity ordered is 
in excess of the final current avail- 
ability of any item, allocation will 
be made by satisfying first the 
smallest orders. 

The new procedures apply to all 
orders dated Sept. 23 or later. 

At the same time, Frank R. Cree- 
don, deputy administrator, WAA 
office of general disposal, ordered 
regional directors to use every 
available means to sell the “huge 
inventory of automotive parts, ac- 
cessories and assemblies.” 

“We cannot just sit and wait 
for orders to fall into our laps,” 
he stated in letters to the re- 
gions. “We must get qualified 
salesmen out pounding the pave- 
ments.” 

He said a national advertising 
campaign had been launched in 
20 national auto trade papers as 
part of efforts to move the large 
inventory “while the market ex- 
ists.” 


Obituaries 


William A. Bell 
GRANTS PASS, Ore.—William A. Bell, 
leading Ford dealer in Josephine county 
since May, 1941, was killed with his wife 
in an auto collision while enroute home 
from Oakland, Calif. Mr. Bell had been in 





partnership with Wilda King and Eugene 
Trehern at Bell Motors. 
- . a 


O. T. Brabson sr. 


KNOXVILLE, Tenn.—Oscar T. Brabson 
sr., for 25 years in the automobile business 
on State St. and a former secretary of the 
old LeConte Motor Co., diep Sept. 13 at 
his home. He was 53. 





Wage Decrease Edict 


Enforced by WSB 

WASHINGTON. — The Wage 
Stabilization Board apparently 
intends to enforce the regula- 
tion that all decreases in wages 
and salaries of less than $5,000 
must have its approval, NADA 
stated last week. 

In the first case to come be- 
fore WSB for an alleged viola- 
tion, it imposed a $6,000 disal- 
lowance for income tax pur- 
poses on a company which, 
without approval, discontinued 
two 10-minute paid rest periods, 





thereby reducing the employes’ 
wages. 
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CAR AND TRUCK factory service executives ee guests of the Automotive, Avia- 
Marine 


last week for a general 








‘tion, Agriculture and 


discussion of mutual problems concerning the availability of tools and shop equipment 
for car dealer service stations. It is planned to hold annual meetings of this nature, 


due to the success of this initial meeting. 


AAAM Conference Attracts 
Factory Service Officials 


DETROIT.—Service executives of 
ear and truck manufacturers met 
with the representatives of 40 shop 
equipment and service tool manu- 
facturers—members of the Auto- 
motive, Aviation, Agriculture and 
Marine Research Institute—at the 
Hotel Detroit Leland here last 
Wednesday to discuss mutual prob- 
lems on tool and shop equipment 
supply. 

This is claimed to be the first 
time in the history of the automo- 
tive industry that a majority of 
the automotive factory service ex- 
ecutives have ever met with such 
a large segment of the manufac- 
turers of both shop equipment and 
tools to discuss problems of mu- 
tual interest. Due to the great suc- 
cess of this initial meeting, it is 
planned to make the session an 
annual event. 


Prominent in the discussions was 
the content and physical makeup 
of this coming year’s AAAM Re- 
search Institute catalog, which is 
made available to all franchised 
dealers in this country. The 1947 
catalog of tools and shop equip- 
ment is expected to be at least 50 
percent larger than the AAAM Re- 
search book was last year and will 
list the products of 60 to 75 manu- 
facturers in this field. 

This coming year’s book will be 
indexed both by name of product 
and by name of manufacturer, 
making it easy for the dealer or his 
service manager to find detailed 
descriptions of any tool or piece of 
shop equipment. It is expected to 
run 400 pages or more in size and 
be available to car dealers right 
after the middle of the year. 








Excise 


(Continued from Page 1) 


the federal taxes, he emphasized, 
“are not paid for the right to use 
the highways; they are merely 
a matter of raising general 
funds.” 

Bradley asserted that the motor 
vehicle owner “is singled out” to 
bear a disproportionate share of 
the general tax burden. 

He explained that the most lucra- 
tive of federal excise taxes has 
been the one and one-half cent levy 
on a gallon of gasoline and the 
tax applied to the wholesale price 
of new automobiles and trucks. 

Taking sharp issue with opinion 
that “the highway system is being 
furnished free to highway users in 
a large part,’ Bradley referred to 
the recent Eastman report which 
was based on an exhausted study 
of all forms of transportation. 

“The Eastman report,” he said, 
“demonstrated conclusively not 
only that highway users were pay- 
ing their way but that they had 
actually made substantial overpay- 
ments during the decade preceding 
the study.” 

Bradley further emphasized that 
the Eastman report was “based 
solely on the revenue collected by 
the states, and did not take into 


RUBBER 
CEMENT 


an 
LATEX CEMENT 
for 
e DOOR PANELS 
e WEATHER STRIPPING 
e COMBINING 
e IMPREGNATING 
UBB 
New York 60, N. Y. 


Detroit Representative 


A. G. ENGELHARDT 
45 Hawthorne St. Grosse Pointe, Mich. 





consideration federal excise taxes 
paid by highway users, running 
into millions of dollars annually.” 


Recognizing the need for im- 
provement in the nation’s high- 
ways, Bradley drove the follow- 
ing points home to his audience: 

1. Maintenance and _ reconstruc- 
tion of the country’s highway plant 
are urgently required at many 
points. Unless every state has a 
sound long - range program for 

highway improvement, development 
will be seriously retarded and mil- 
lions of dollars in motor vehicle 
taxes will be dissipated. 

2. Immediate efforts must be ap- 
plied to bring about increased high- 
way safety. 

3. Increases in the number of 
motor vehicles and in traffic volume 
during the next decade should pro- 
duce sufficient highway user reve- 
nue at current tax rates to finance 
the highway users share of the 
highway program. 
Bradley praised the President’s 
Highway Conference and assured 
his audience that manufacturers 
were “acutely conscious” of their 
responsibility to make motor vehi- 
cles as safe as possible. 
In conclusion, he urged that three 
factors be kept “uppermost” in con- 
sideration of postwar highway con- 
struction projects: “First, the need; 
second, the planning of sound pro- 
grams; third, the ability of the tax- 
payer to foot the bill.” 
Limitations 

Sloan described the auto in- 
dustry today as being beset by 
“all manner of limitations. It is 
not what we would like to do, 

what we had planned to do, or 
expected to do,” he said. “It is 
what we are permitted to do.” 

Sloan asserted that indifferent 
workers have taken the place of 
effective workers, work stoppages 
have taken the place of continuous 
operations, and absenteeism had 
taken the. place of full service. 
“Naturally,” he declared, “it does 
not work.” 

Sloan said the opportunities for 
the nation for greater accom- 
plishment were never greater, on 
the one d, and the obstacles 
against ‘some progress never 
more discouraging, on the other. 

Collier’s Publisher 
Calling highway barriers a threat 
to the American standard of living, 
William kL. Chenery, publisher of 





Phone Niagara 3464 





Collier’s weekly, asked the confer- 





states.” 


Peace Sought at Mack, Allis... 





cents, while the UAW held out for 
19% at GM. 


Another factor understood to be 
influencing the delay in the Chrys- 
ler showdown is the national CIO 
convention, scheduled for mid-No- 
vember at Atlantic City. This par- 
ley is expected to frame the strat- 
egy for the allout wage drive next 
year. 

Reuther in Mack Talks 

In this country, the drive for 
labor peace was centered on the 
Mack Truck strike, which over the 
weekend entered its sixth month. 
Reuther himself entered the nego- 
tiations in Washington last week 
following a request from federal 
conciliators. 

UAW demands for a union shop 
at Mack’s three plants is the 
stumbling block to settlement of 
this strike. The company is firmly 
opposed to union shop, but agree- 


Dr. Shulman to Stay 


As Ford-UAW Umpire 

DEARBORN.—Dr. Harry 
Shulman has decided to con- 
tinue as umpire of disputes be- 
tween Ford Motor Co. and the 
UAW-CIO, according to John 8. 
Bugas, vice-president in charge 
of company industrial relations. 

Last July Dr. Shulman an- 
nounced that he would resign 
as umpire Sept. 15 to devote all 
his time to teaching at Yale 
university, where he is Sterling 
professor of law. Both the com- 
pany and union, however, were 
opposed to this decision and 
persuaded him to stay on. He 
has been the Ford umpire for 
38% years. 








ment has been reached on wage 
and other working issues. 

The Allis-Chalmers controversy 
was nearing the settlement point 
after five months of strike idle- 
ness. Workers at the Pittsburgh 
plant have already gone back to 
their jobs, and the other strike- 
bound plants are expected to fol- 
low suit shortly. 

Conciliation was continuing in 
the Chrysler-Canada strike, 
which started June 18. Only one 
cent separated the government 
and the CIO in the negotiations 
on the wage dispute that pre- 
cipitated the widespread strikes 
in the Dominion. 

Strikes ended last week at the 
Gary (Ind.) mill of Carnegie-IIlli- 





ence to defend a free market be- 
tween states, unhampered by bar- 
riers and discriminations. 

Discrimination against inter- 
state trucking, where it exists, 
Chenery said, is a part of a very 
large effort to separate the states 
into 48 different economies. 

“If this could actually be 
achieved,” Chenery said, “it would 
be disastrous to the states as well 
as the nation. Most of the laws and 
regulations (of a ‘barrier’ nature) 
were established at the request of 
citizens who felt unwilling or un- 
able to meet the competition of 
their fellow citizens of other 


Grange Master 
With farmers constantly produc- 
ing larger quantities of raw materi- 
als basic to industrial production, 
it is essential that they be served 
by an expanding network of rural 
roads, Albert S. Goss, master of the 
National Grange, also told the con- 


ference. 

Goodrich President 
American produced synthetic rub- 
ber can be the means to reduce 
the higher arbitrary price of crude 
natural rubber which, the United 
States is paying at Far Eastern 
ports, John L. Collyer, president of 
B. F. Goodrich, told the conference. 
Collyer said American rubber can 
be marketed profitably at from 15 
to 17 cents per pound, compared 
with the arbitrary price of 23% 
cents for crude rubber in the Far 
East. 





‘‘We want you to know that Automotive 
News is the most read and quoted paper in 


Efforts Pushed to Settle 
Long-Standing Strikes 


(Continued from Page 2) 


nois Steel and the Adrian (Mich.) 
plant of Bohn Aluminum, but the 
number of automotive supplier 
walkouts stayed at about 40. 

General Motors reported that 11 
strikes were affecting Chevrolet 
production, with a total of 57 ham- 
pering the corjwration’s divisions 
in the U. S. and Canada. 

The most serious supplier strikes 
were at Long Mfg. division of 
Borg-Warner, the Bound Brook 
(N. J.) plant of Bakelite Corp. and 
Sealed Power. 

The UAW also announced last 
week that a national foundry con- 
ference will be held Dec. 7-8 in 
Milwaukee to map a wage drive 
for more than 100,000 foundry 


workers. 
+. *~ * 


Productivity Parley Set 


Oct. 28-29 in Capital 
WASHINGTON.—A ecial labor- 
management conference on the 
problem of worker productivity 
will be held here Oct. 28-29 under 
the auspices of the Budget bureau 
and the Commerce department. 
Federal officials said the major 





objectives will be first to find some 
means of measuring productivity 
and then “to do something about 
the findings.” The Budget bureau 
will direct the meetings in its ca- 
pacity as coordinator of the gov- 
ernment’s statistical data. 

C.. E. Wilson, president of Gen- 
eral Motors, estimated recently that 
productivity has dropped off 20 per- 
cent since prewar. The decline in 
efficiency is regarded as a major 
factor in the slowness of the auto- 
motive industry’s climb towards 
prewar production levels. 


* x * 


Baltimore Cab Drivers 
Spurn Unions, 126-19 


BALTIMORE, Md.—In an elec- 
tion held here last week, Grey- 
hound cab drivers indicated plainly 
that they didn’t want to be repre- 
sented by any labor union. 

When results were tabulated, 
three unions on the ballot had 
amassed only 19 of 145 votes cast. 
The other 126 drivers voted over- 
whelming for “no union” at all 





Fire Destroys Arrow 


KANSAS CITY.—Fire destroyed 
the Red Arrow Trailer Mfg. Co. 
in eastern Kansas City last week. 
S. W. Dixon, general manager, es- 
timated the loss at $200,000. Cause 
of the blaze, which started in the 
paint shop, was not determined. 
Only records and some office fur- 
niture were saved. 











ALL NEW 


HENRY SPEN & CO., INC. 


ALL STEEL 


for Heavy Work 
the New SPEN 144 Ton DeLuxe Trailer 





Model H 


Orders From Dealers Taken Now for 
Immediate Delivery on This Model 


For further information and descriptive folder 
of the complete SPEN Line write to: Sales Dept. 


1995 Pitkin Ave. 


BROOKLYN 7, N. Y. 














RESOLUTE FIRE 


350 MAIN STREET 


Maximum Commissions to Producers 


Specialists in Automobile 


Finance Insurance 


For Finance Companies and Dealers 
Financing Their Own Time-Sales 


Write for Full Particulars 
Without Obligation 


A New England Stock Company Organized in 1926 


INSURANCE CO. 





HARTFORD 4, CONN. 














MARVILLE 
1, 2, and 4 Wheel Trailers 








our establishment.’’—George Soule, Butler 





Nash Co., Butler, Pa. 





Distributorships Available 


Manville Dwyer, Inc. 


Dept. A94 
18385 N. Eastern Ave. 
Los Angeles 32, Calif 
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Amputee Cars Free 


Of N. C. Sales Tax 

IGH, N. C.— The state 
revenue commissioner has ruled 
that automobiles which the Vet- 
erans Administration is pur- 
chasing for North Carolina vet- 
erans who lost limbs during the 
war will not be subject to the 3 
percent sales tax. 

















Quick and Easy 
Divider Adjustment 
No bother- 
some bolts, 
screws or 
clips are 
needed to ad- 
just the Di- 
viders in this 
new all-metal 





to withstand hard usage. 

Write for free folder showing 
various models. 

Hope Metal Products, Inc. 


Dept. B 1505 Rockwell Ave. 
Cleveland 14, Ohio 























DEALERS NET 


“ela £17.50 A 
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PROMPT > 
SHIPMENTS 


THE CHOICE OF OVER 100,000 
USERS 


One man tows and steers two cars. 
Only 60 seconds to attach. 
Portable—weighs 23 pounds. 


PILOT ADAPTOW COUPLERS 


A Timely accessory for towing 1946 cars 
with box style bumpers. Set of 2 couplers 
$7.50 Dealers Net Price. Order from your 
jobber or write us today. 


FACTORY SALES DIVISION 


PILOT. MANUFACTURING CO. 











BATTLE CREEK 3, MICHIGAN 





Steel Shortage Closes Hudson... 





Hits 83,849 


Jan. 1 to an estimated 2,076,900. 

The comparatively meager out- 
put across the border last week 
is attributed to Chrysler’s continu- 
ing strike and Ford again being 
held to only three days of opera- 
tions. 

Of the total number of vehicles 
built in U. S. plants last week, 
passenger amounted to an 
estimated 58,310 compared with 
the revised 55,625 in the previous 
week. 

Commercial vehicle output last 
week rose to an estimated 25,539, 
compared with the revised 22,659 
in the previous week. 

Last week’s U. S. tally of 83,849 
vehicles exceeded the 76,893 units 
produced in the comparable week 
in 1941, Automotive News estimates 
show. 

However, it is to be noted that 
during the 1941 period, U. S. auto 
firms were operating more than 
26.6 percent below normal sched- 
ules due to a government limita- 
tion order on peace production. 

Moreover, in the fall of 1941, sev- 
eral auto makers had considerably 
converted to defense operations. 
With the recording of Septem- 
ber assemblies, U. S. car and truck 
makers will have reached the 
three-quarter mark in the 1946 bat- 
tle for volume output. 

At virtually the end of the 
three-quarter period last week, 
an estimated 1,352,907 passenger 
cars and 629,702 trucks have been 
built this year, Automotive News 
estimates show. 

Of the total car assemblies, GM 
divisions have turned out an esti- 
mated 458,827, Chrysler Corp. 389,- 
845, and Ford Motor 296,297 units. 

The combined output of an esti- 

mated 1,982,609 cars and trucks so 
far this year is less than 50 per- 
cent of the 4,029,533 vehicles turned 
out in the same prewar period. 

Several basic materials are be- 
coming increasingly short in sup- 
ply. Sheet steel, lead, copper and 
— continue to head the shortage 
st. 

Hudson, for example, was 
forced to shut down Friday night 
for at least a one-week period 
as a result of a lack of sheet 
steel. Hudson expects to accu- 
mulate a sufficient supply of this 
commodity to Oct. 7. 

Most critical among a compara- 
tively long list of supplier plant 
strikes are the tieups at Long 
Manufacturing division of Borg- 


U.S. Car, Truck Output 


in Week 


(Continued from Page 1) 


Warner and the Centrifugal Fus- 
ing Co. 

The Long strike has cut off the 
major source of clutch plates and 
radiator cores, and the Centrifugal 
dispute has resulted in a critical 
shortage of cast brake drums at 
several auto plants. 





Chevrolet Tops Ford 


In Total Output 

DETROIT. — With Chevrolet 
totaling an estimated 378,807 
and Ford 376,798 cars and trucks 
since Jan. 1, Chevrolet last week 
took a narrow 2,009 lead in the 
1946 production derby. 

In passenger car output, Ford, 
with a total of 245,692 units, is 
$8,587 ahead of Chevrolet with 
207,105. 

In truck production, however, 
Chevrolet has built an estimated 
171,702 units, a lead of 40,596 
over Ford’s 131,106. 

Whether Chevrolet can over- 
take and beat Ford for first 
place in car assemblies this year 
obviously depends on whether 
Chevrolet can outbuild Ford by 
at least a 3,000-car margin per 
week throughout the next three 
months. 





Of last week’s total passenger 
car output, General Motors divi- 
sions built an estimated 24,145 
units compared with the revised 


count of 27,744 in the previous 
week. 
Chrysler Corp. car output 


amounted to an estimated 11,064 
last week, compared with the re- 
vised 6,250 in the previous week. 
However, operations were again 
curtailed as a result of late ship- 
ments of bodies from Briggs, and 
Dodge and Chrysler divisions 
were held to four days and 
Plymouth and DeSoto to three 
days of assemblies last week. 

Ford Motor turned out an esti- 
mated 13,884 cars last week, com- 
pared with the revised 13,624 in 
the previous week. 

Production among the independ- 
ents also continued to gain last 
week. 





Myrtle Beach Motors 


A South Carolina charter has 
been granted to Myrtle Beach Mo- 
tors, Myrtle Beach, S. C. Officers 
are: Herbert B. Loyal, president 
and treasurer; Mary L. Collins, 





vice-president and secretary. 





tion of ‘‘Montana, the Treasure State’’ 


president of Jann & Kelley, Inc. 


SOME OF the 105 guests at the Montana 
Joseph Hartigan, of Campbell-Ewald Co., Ine.; Henry Jann of Jann & Kelley, and 





James Clark, of Chevrolet Motor division. 


At Montana Luncheon .. . 





HOSTS FOR the Montana Newspapers’ luncheons in Detroit last week when presenta- 
was made. Left to right, 
manager Detroit office of Jann & Kelley, Inc.; Joseph Markham, of Butte Standard- 
Post; Richard Morrison, of Missoula Missoulian-Sentinel, and Henry Jann of Chicago, 


David Sampson, 





presentation luncheons were, left to richt, 


Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U. 8S. PRODUCTION ONLY) 
Weeks Ended Sept. 28, Sept. 21 





Week Week Jan. 1 Jan. 1 
Ended Same Ended Sept. to to 
Sept. 28, Week Sept.21, toDate Sept. 27, Sept. 28, 
1946 1941*+ 1946* 1946 1941*+ 1946* 
GENERAL MOTORS 24,145 32,586+ 27,374 98,681 1,750,359} 458,827 
Se are 6,365 4,153 5,861 21,895 984 $4,178 
SUED c's cose bears 833 742 821 3,163 46,260 15,217 
Chevrolet ......... 8,582 20,908+ 12,347 39,214 994,629+ 207,105 
Oldsmobile ....... 8,748 3,001 3,512 18,337 182,359 $1,561 
SN Canc 66560 odes 4,612 3,787 4,833 16,072 227,127 70,766 
CHRYSLER 11,064 20,176 6,250 49,488 887,418} 389,845 
Se es beeere 1,065 1,752 456 6,133 78,214 58,214 
Cys cba xe 'st ete 3,681 6,503 1,843 13,882 282,363+ 125,467 
Plymouth 4,476 9,125+ 3,783 22,845 409,546+ 151,291 
Chrysler .......... 1,842 2,796 168 6,628 116,295 59,873 
EY SPs ky a clas ete 13,884 7,842+ 13,624 50,869 792,174+ 296,297 
Stat aie ed & Haas 6s 11,264 6,508+ 11,089 41,341 690,695+ 245,692 
EE 8 dias miewae 485 341 488 1,433 13,565 7,838 
Mercury 2,135 998 2,097 8,095 87,914 42,767 
CROSLEY .......... 126 N.A. 124 465 N.A. 1,531 
aaa 2,982 1,639+ 2,874 9,775 62,437+ 65,590 
KAISER & FRAZER 872 JW 319 Ree. “wheres 1,539 
ere 2,548 1,722 2,539 8,618 58,349 65,631 
PACKARD .......... 1,023 1,604 309 3,887 55,034 27,676 
STUDEBAKER ..... 2,216 2,879 2,212 8,328 98,080+ 45,941 
MISCELLANEOUS 8,445 325,182+ 
Total Cars, U. S.... 58,310 76,893+ 55,625 226,174 4,029,533+ 1,352,907 


Note: 1941 figures include cars and trucks, U. S. and Canada. 





COMMERCIAL CARS 
(U. 8, PRODUCTION ONLY) 

















Week Week Jan. 1 
Ended Ended Sept. to 
Sept. 28, Sept. 21, to Date, Sept. 28, 
1946 1946* 1946* 1946* 
CHIBVROLET ..nccccccccees 7,281 7,219 27,364 171,702 
Es caAd ay <'c ooh gb 35 oe oat 6,323 6,267 24,048 131,106 
GRD h ig iid'g po. S36 V4 a0 85-0 3,132 1,027 9,579 90,637 
INTERNATIONAL ........ 2,568 2,418 9,383 79,089 
TAGs. das 60 ed4d 4 tece 2,280 2,023 6,826 51,862 
STUDEBAKER 946 942 4,018 31,643 
Pasi eice 635 ow eb epee urse 1,137 1,112 3,740 19,654 
DUA Lda Tesb V8 Sects sdviewe 350 208 1,206 11,042 
ED neve Nag bia salb oe eenlcbirn 375 371 1,392 7,722 
0 ES ree ee Closed Closed Closed 5,023 
EE “s adv 0by 00.4 os.¥ 0 301 299 1,122 6,480 
SN re ree 116 110 460 4,604 
EE ia dal bao ihre’ d « 0-0 ¥' 45 14 227 2,395 
MISCELLANEOUS ......... 685 654 2,528 16,743 
Total Trucks, U. S. ...... 25,539 22,659 91,893 629,702 
Total Cars, Trucks, U. 8S... 83,849 78,284 318,067 1,982,609 
Total Cars, Trucks, Canada 3,236 3,036 11,397 94,291 
Grand Total, Cars and 
Trucks, U. S. and Canada. 87,085 81,320 329,464 2,076,900 


*Revised. tIncludes trucks. N.A.—Not available. Miscellaneous includes 
Autocar, Diveco, Marmon H., Brockway, Four-Wheel Drive, Sterling, etc. 





DETROIT.—Prison terms rang- 
ing up to two years and fines up 
to $10,000 were meted out last week 
to 27 men convicted of operating 
a black market in used cars at 
Cairo, Ill., and Murray, Ky. 

Seven of the defendants an- 
nounced they would appeal the sen- 
tences. Among these was Ben 
Fishel, the only defendant to re- 
ceive the maximum penalty of a 
two-year prison term and $10,000 
fine. 

OPA agents described the 
Cairo-Murray operations as sec- 
ond in financial returns only to 
that at Leesville, S. C., which was 
uncovered early in August. 
Federal District Judge Arthur A. 
Koscinski turned down appeals of 
defense attorneys for leniency in 
deciding on the sentences. The 
judge said he was convinced that 
most of the defendants “knowingly, 
wantonly and recklessly violated 
the law in defiance of the United 
States government.” 

A list of those sentenced follows: 

Fishel, Cairo, Ill, two years 
and $10,000 fine; John D. Lovins, 
Paducah, Ky., 18 months and 
$10,000; John C. A. Nelson, Padu- 
cah, 18 months and $10,000. 
Henton Farley, Benton, Ky., 18 
months and $10,000; James Lassiter, 
Murray, Ky., six months and $5,- 
000; Noble E. Lovins (brother of 
John D.), Murray, six months and 
$5,000; William F. Fitts, Murray, 
six months and $5,000. 

William F. McCage, Murray, six 
months and $5,000; John C. Farmer, 
Murray, six months and $5,000; 
Noble Dick, Murray, eight months 
and $5,000; Leon Collie, Murray, 
four months and $2,500; Rudolph 





Futrell, Murray, four months and 
$2,500. 


David Morgan, Murray, four 


27 Sentenced in U.C. Case; 
Fishel, 6 Others to Appeal 


months and $2,500; B. H. Brown, 

Murray, four months and $2,500; 

Mason Thomas, Murray, four 

months and $2,500; Aubrey 

Hatcher, Murray, four months 

and $2,500; Hoyt McClure, Mur- 

ray, four months and $1,000. 

Clifton B. Garrison, Almo, Ky., 
four months and _ $1,000; Cross 
Spann jr., Murray, 30 days and 
$2,000; John L. Parker, Murray, 30 
days and $2,000; Fred Wyatt, May- 
field, 30 days and $2,000; Gordon 
Ivey, Benton, 30 days and $2,000. 

Ed West, Poplar Bluff, Mo., 30 
days and $2,000; Charles Roberts, 
Murray, 30 days and $1,000; John 
W. Farmer (son of John C.), Mur- 
ray, three years’ probation. 

Jack Sellars, Detroit, three 
years’ probation; John L. Robert- 
son, Detroit, three years’ proba- 
tion. 

Sentences were to be handed 
down Friday for two other defend- 
ants, Clebourne Adams and Keith 
Kennedy, both of Murray. The case 

against another was _ dismissed, 
while a fourth is awaiting trial. 

Besides Fishel, those announcing 
intent to appeal included John D. 
Lovins, Nelson, Farley, Dick, Ivey 
and West. 

Tex. Limits Tag Use 
AUSTIN, Tex.—The attorney 
general’s department ruled last 
week that demonstration license 
tags must be used only on automo- 
biles actually driven on highways 
in demonstrations and cannot be 





‘uced by dealers during pleasure 


trips. 





‘WE HAVE FOUND YOUR Want Ad Dept 
to be always more than satisfactory.’’—- 
David T. Robinson Co. (Dodge-Plym- 





outh), Philadelphia, Pa. 
agar Want Ad Dept., inside back cover 
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HELP WANTED 


ACOUNTANT-OFFICE MANAGER by 
large Western New York distributor, 
preferably but not necessarily with Gen- 
eral Motors or Chrysler experience. Ex- 
cellent opportunity for able and ener- 
getic man capable of advancing to 
treasurership. Give age, marital status, 
experience, references, when available 
and salary expected. Box 1355, c/o Au- 
tomotive News, Detroit 26. 


WANTED—E XPERIENCED PARTS 
WAREHOUSE MANAGER by large au- 








tomobile distributor to operate zone 
warehouse servicing 85 dealers. Must 
know factory warehouse routine and 


record keeping. Must have ability to 
train and supervise warehouse employ- 


ees. Give experience and qualifications 
by letter. Box 1373, c/o Automotive 
News, Detroit 26. 





WANTED EXPERIENCED SHOP FORE- 
MAN. Progressive Ford-Mercury dealer. 
Excellent opportunities for right man. 
All replies strictly confidential. Sharre:t 
Motors, Hagerstown, Maryland. 

WANTED—Service manager, with prog- 
ressive Nash dealetship, excellent oppor- 
tunity for right man. Must be settled, 








sober and experienced. Box 1391, c/o 
Automotive News, Detroit 26. 
WANTED—Automobile mechanics, new 
shop, ideal working conditions, must be 
reliable, experienced. State ability. Box 
1392, c/o Automotive News, Detroit 26. 





AUTOMOBILE MANUFACTURER wants 
man with five years experience as serv- 
ice representative or five years experi- 
ence as service manager for large auto- 
mobile dealer. Age 28-40. Must be free 
to travel. Salary open. Traveling ex- 
penses and use of company car fur- 
nished. Box 1393, c/o Automotive News, 
Detroit 26. 

OPPORTUNITY IN BOGOTA, Colombia, 
South America, for young practical serv- 
ice manager, $350 per month for first 
year with bonus arrangement later if 
proves satisfactory. Must speak SPAN- 
ISH fluently. Write giving details, ex- 
perience and references. Box 1390, c/o 
Automotive News, Detroit 26. 








SERVICE MANAGER 


Wanted, experienced service manager 

for General Motors dealer 25 miles 

from Boston. Will also consider serv- 
ice department foreman. 
BOX 1395 

C/O AUTOMOTIVE 

DETROIT 26 


NEWS 


CLASSIFIED WANT AD DEPARTMENT 





x* 








“BELIEVE ME, sees! 








WE'VE STAYED UP NIGHTS 
LOOKING FOR AN OPPORTUNITY LIKE THIS!" 


Millard + Denyes 











USED CARS WANTED 
SEVEN PASSENGERS, 





limousines, large 


fives; cars must be clean. ces 
reasonable. McCLINTOCK - CADILLAC, 
Lansing, Mich. 





USED CARS FOR SALE 








POSITION WANTED 


SALES MANAGER OR MANAGER—18 
years experience Chevrolet franchises, 
one 300, other 1,000, new units. Desire 
connection leading to part ownership. 
If you need a capable, likable, loyal 
assistant, write Box 75, Attalla, Ala. 


PARTS WHOLESALE MANAGER—Chrys- 
ler trained, capable of managing an 
operation with annual potential of three 
hundred thousand or over, can stream- 
line operation for maximum profits. 
Available October 15. References fur- 
nished. Box 1384, c/o Automotive News, 
Detroit 26. 


HAVE HAD 15 YEARS EXPERIENCE in 
wholesale and retail dealer operations, 
specializing in sales, finance, business 
management and personnel work. Ca- 
pable of handling complete operation in 
all phases of management. Desire to 
make satisfactory connection and make 
small investment. Prefer east or south- 
east but not essential. Replies confiden- 
tial. Box 1398, c/o Automotive News, 
Detroit 26. 


CERTIFIED PUBLIC ACCOUNTANT, for- 
merly office manager and head account- 
ant for Reo Motors, Inc., New York 
branch, available to install accounting 
systems for dealers. Also regular or spe- 
cial audits and tax service. Box 1396, 
c/o Automotive News, Detroit 26. 


DISTRICT MANAGER for independent 
automobile manufacturer desires similar 
position with larger company. College 
graduate, age 29, married. Six years 
successful experience automotive and 
field contact. Box 1388, c/o Automotive 
News, Detroit 26. 

POSITION AS SALES MANAGER for 
Packard dealer in the south. 15 years 
with Packard, age 40, married, excellent 
record and references. Will buy small 
agency outright or interest in large 
agency, or operate agency on a per- 
centage basis. Box 1389, c/o Automo- 
tive News, Detroit 26. 

A-1 SERVICE MANAGER available for 
larger operation or organization of new 























setup. Best references. Please inquire. 
Box 1394, c/o Automotive News, De- 
troit 26. 





PARTS MANAGER desires position. Eight 
years experience with DeSoto-Plymouth 
dealers, veteran, single, free to locate 
anywhere. Can furnish excellent refer- 
ences. Anthony Popp, Minster, Ohio. 


MANUFACTURER'S REPRESENTATIVE 





Automobiles Wholesale 


All Makes — All Models 
Detroit’s Largest Wholesaler 
CENTRAL SALES 


16220 Livernois Detroit 
University 27317 





41 BUICK LIMITED. Four door, heater, 
radio, low mileage, original white wall 
tires, beautiful throughout. Ceiling $2, - 
507. Sell for best offer under ceiling. 
Advance Motor Sales, Des Plaines, Iil. 


20—1942 PLYMOUTH DeLUXE SEDANS. 
Used for hire. Good running condition. 
Lots of 3, $825 each. West 25th Frank- 
lin Auto Sales, 1600 West 25th Street, 
Cleveland 13, Ohio. 








TRUCKS WANTED 











WE WILL BUY 
Army Surplus Trucks 
New or Used 
STUDEBAKER 
G. M. C. 
WHITE 


or any make—any size 
One or a Trainload 


WRITE, WIRE OR PHONE 


E. M. GREGORY 


91383 Gratiot Ave. 
Phone Geneva one 











TRUCKS FOR SALE 

FOR SALE—One Holmes Wrecker, bought 
new two years ago, mounted on a 1937 
Chevrolet 1%-ton Chassis, $1,000. Fen- 
derville Collision Service, 228 E. Erie 
Street, Painesville 28, Ohio. 

BRAND NEW 1945 INTERNATIONAL 5- 
ton tractors, 4x2 drive. 11.00x20 tires. 
Fifth wheel. Price $4,635. Art Zweifel, 
Harrisburg, Pa. 











WELL ESTABLISHED REPRESENTA- 
TIVE calling on the chain stores, hard- 
ware and automotive jobbers in Cali- 
fornia, Arizona, Nevada, looking for 
additional lines. References gladly ex- 
changed. Box 1397, c/o Automotive 
News, Detroit 26. 


BUSES WANTED 


WE BUY BUSES of all makes and models. 
any quantity. Also bus chassis. LINN- 
BAKER EQUIPMENT CO., Lansing. 
Michigan. Phone 83814. 











DEALERSHIP WANTED 
DEALERSHIP WANTED—Partnership ac- 
ceptable. Experienced in all phases of 
dealership. Associated with large dealer- 
ship now. Desire about 200 car setup. 





West coast preferred. Box 1577, ¢/o 
Automotive News, Detroit 26. 
A agency wit 


to 200 unit potential. Middle West pre- 
ferred. Partnership acceptable. Box 1387, 
c/o Automotive News, Detroit 26. 


USED CARS WANTED 








late 


NEW BUS CHASSIS WANTED 


Will purchase any number of new 
Chevrolet, Ford, International, Dodge, 
and all other makes of chassis for im- 
or future de- 
livery. Prompt cash transaction. Those 
selling bus chassis to us NOW can de- 
pend upon continued future sales for 
come as we are one of the 


Aiet 











SEVEN PASSENGER LIMOUSINES, 
models preferred (Cadillac, Packard). 
Must be very clean and ically 


fine. If you know of now, or learn of 
later, one or more in your city for sale 
by estates, banks, etc., write us full de- 
tails price, condition. name and address 
of party selling and we will pay you an 
information fee if we purchase car. 
Everything kept confidential. A. A. Auto 
Service, 157 East 69th Street, New York 
21, New York. 








BUSES FOR SALE 





8 WAYNE SIXTY PASSENGER semi- 
trailer buses. Good physical condition. 
Excellent rubber. Price very reasonable. 
Mack tractors furnished if desired. 
Fletcher Motor Sales, Inc., Jacksonville, 





TRUCK EQUIPMENT FOR SALE 











SPECIAL PRICE 


On Truck Wheels 


7” 6-Stud 20” Wheels-Mounts 7:50x20 
or 8:25x20 Tires. Fits all Army Trucks 
Up to and Including 21~-Ton. 


Civilian Trucks 


GMC 
Studebaker 
Reo 


2-Ton Dodge 

Federal 
List Price $12.90 
~ samuel ™ Dealers 


1 to 50 $5.16 each 
50 to 99 CbeB cr wsessedaseed $4.52 each 
fF eYyerrereeee $3.87 each 


FOB. DALLAS, TEXAS 


ROY HILL 
CHEVROLET CO. 


9th & Lancaster 
Dallas, Texas 
Phone W-1161 








TRUCK TIRES 10.00x22 
price of $65 in 
Har- 


BRAND NEW 
regular tread. Special 
lots of 10 or more. Art Zweifel, 
risburg, Pa. 





PARTS WANTED 





FRAME FOR 1941 Plymouth. Partial or 
complete stocks of Studebaker parts. 
William Catlin & Sons, 301 Park Street, 
Jacksonville 4, Florida. 





WANTED FOR GOVERNMENT FORD 
CARGOES—Front ends, transfer assem- 
blies and transmissions. Willys and Ford 
jeeps, transfer assemblies, . front and 
rear ends, axles and other parts. What 
have you to offer? Wilkinson Wrecking 
Co., Box 116, Ocala, Florida. 





PARTS WANTED—1941 army auto car 
2%-ton tractor, model U-4044 complete 


transmission, rear end and carburetor. 
Orange Motors, 270 Bradford, Albany, 
New York. 





WANTED DODGE CARGOE AXLE 
GEARS, 16 spline only. Wire for ship- 
ping instructions. Wilkinson Wrecking 


| 
eS 





PARTS WANTED 





WANTED—One left front door, one right 
front door, one right rear door for 1941 














Packard Clipper. Fenderville Collision 
Service, 228 East Erie Street, Paines- 
ville, Ohio. 
PARTS FOR SALE 
PONTIAC 


PARTS WHOLESALERS 
Fast Mid-West deliveries. Excep- 
tionally large stock on hand. 
Prompt, courteous treatment. 25% 
discount to dealers. We want your 
business. We can help you. 

THOMS PONTIAC Co. 

Phone Forest 8992 
5225 Delmar Blvd. St. Louis 8, Mo. 








CHEVROLET PARTS 
Large stock Louis 
sonville, Connecticut. 


shipped same day. 
Chevrolet, Thomp 





FOR SALE—2 Cadillac 8-cyl. tank engines 
completely equipped with carburetors 
starters, generators, fuel pumps, hydra- 
matic transmissions, etc, These motors 
were used for test purposes and are in 
fine condition for many uses such as 
boats, power plants. etc. Ben Jerome 
Motor Sales Co., 280 South Saginaw 
Street, Pontiac 19. Michigan. 





CAN DELIVER 1941 Plymouth grills in 
any amount up to 300. Christopher Motors. 
1200 N. E. 2nd Avenue, Miami 36, Fila 





GENUINE FORD PARTS—We ship any. 


where. We have the hard-to-get items. 
Call or write. Tranter-Williams, 4016 
Allston, Cincinnati, Ohio. 





MANY CRITICAL NEW SURPLUS 
PARTS FOR CHEVROLET. Send for 
list. Discounts at least 55%. FOB Pitts- 
burgh, Pa. COD Speedway Distributing 





Corporation, 5144 Baum Blvd., Pitts- 
burgh 6, Pa. 
PRICE SCOOP on genuine Oldsmobile 


1939 center grilles, cast aluminum, (2 


pieces) in original cartons from Olds 
factory. List $30. Net $9.95 F.O.B. 
Davenport, Iowa. VINCENT J. NEU- 
OLDSMOBILE. 





LARGE STOCK CHEVROLET PARTS. 
Ship anywhere. Promptly. Bousa Motors, 
Inc., Willimantic, Connecticut. 





PONTIAC PARTS 


We have one of the largest stocks of 
genuine Pontiac parts in New Eng- 
land, All parts shipped ©.0.D., same 
day order is received. 25 percent 
discount to all dealers. 


UNIVERSITY MOTOR SALES 
1971 Mass. Ave. Cambridge 40, Mass. 











ATTENTION ! ! 
EX-SERVICEMEN 


Automotive News will gladly insert 
Position Wanted ads in this section, 
free of charge, for men or women who 
have been honorably discharged from 
military service, providing applicant 
furnishes (1) proof of honorable dis- 
charge; (2) reference as to former 
connection with any branch of the 
automotive industry. Welcome home; 
there’s a job waiting for you some- 
where among our readers. 


GEORGE M. SLOCUM, Publisher 





Yard, Box 116, Ocala, Florida. 


Kindly insert the following 
(1) or (3) editions of AUTOMOTIVE 


insertions. Count each word, 


—————oO OO —-, 





1 .ccosccosesscesonsosvecesosesesesosonespecanee 2... 

__ EE ee enn aey Se WO 7 
11... » ABrcsensecnescsovepensvesitns 
BG ..sssscrasccoccserpeovosoosscosonsesesosonte 17 
lis cnschcini-chscatneptntnansnisaeloosebasaidess De scenes sts ccctnptectnont 
OR arcaesnsen passe’ sotnprssenntniceanensniniseh BP a ccossccncsansenastsnssoen 
TR cecnecntiocancnrnssnesesepsescnssscenuoied BB nn ncorsercsncescasvorene 
IR ae Cs TC ESS 
Address.......)¢(H..Rgplte..L-arate 








SHOP EQUIPMENT FOR SALE 


MANBEE WHEEL ALIGNING and bal- 
ancing equipment. Hardly used. Bargain. 
Box 2029, Longview, Texas. 








WRECKER EQUIPMENT—Portable tow 
chief for pick-up installation. Never 
used. Bargain. Box 2029, Longview, Tex. 








FOR SALE 


COMPLETE RECAPPING SHOP 


PASSENGER MOLDS: FIRESTO 
CHAMPION TREAD DESIGN 
5 Miscoe—Will cure 5625x17, 
600x16, 650x15 
2 600x16 Cross molds 
3 660x16 Miscve with one spacer 
for curing 700x15 
1 700x16 
1 650x16 


Miscoe 
1 560x17 


Miscoe 
Miscoe 
TRUCK MOLDS: FIRESTONE 
TRANSPORT TREAD DESIGN 


1 600x20 
650x20 


VULCANIZING 
1 475x19 Champ 
1 550x17 Champ 
1 650/700x16 Combination Champ 
. 7 600x16 Champ 
2 30x5 through 1400x24 Grimes 
truck molds 
16 H.P. Buffer 
The above is complete 
valves, traps, spacer rings, road rims, 
etc.; including everything necessary to 
set up cumplete shop for wm 4 
operation. Write, wire or phone 
sale Distributors, Inc., 610 Louisa 8t., 
Flint 4, Michigan. Phone 56-1611, 


with pipes, 











WILL TRADE 





WILL TRADE new 1946 Luscombe Silvaire 
with 26 hours actual time for new Cad- 
illac 62 four-door sedan or super Buick 
convertible. Box 1399, c/o Automotive 
News, Detroit 26. 





AUTO EQUIPMENT FOR SALE 








Improved Automatic 
TOW PILOT—17% 
_ Bumper to Bumper Tow y Bar” 
TOW PILOT ADAPTOW 
UPLERS 


A Timely Accessory Adapter for Easy 
Hook-up on 1946 and Oversize Box- 
Style or Fold-Over Type Bumper Cars. 


Per Set (2 Couplers) —$750 
- RED ARROW TOW BARS _ 
TOW BAR SALES CO. 
FACTORY Lig yee 
TOW BARS—TRAILER HITCHES 
100 S. Ciinton St. Chicago 6, IIL 
ANDover 8888—DOR chester a 


Order Today Immediate Deli 
_Write or Wire for FREE Liteenture” 














; ACCESSORIES FOR SALE 








AUTO SEAT COVERS!!! Sorry! Rayon 
Exhausted!! We have plastic coated ma- 
terial, leatherette trim, custom tailored 
for the following cars: 1946 Nash 
Broughams, 1946 General Motors Sedan- 
ettes and Club Coupes, in gray or blue 
plaids. Also blue sailcloth (very good) 
for 1946 Hudson club coupes. §16.95 
net. 10% with order. Bay Sales, 374 
Bay Street, Rochester 5, New York. 

. 





MISCELLANEOUS 


ENGINE REBUILDING—Crankshaft grina- 
ing aud metailizing. John P. Hughes 
Motor Co., inc., 800 Commerce S&t., 
Lynchburg, Virginia. 








For Immediate Results 
AUTOMOTIVE NEWS 


WANT ADS 








AUTOMOTIVE NEWS, 2666 Penobscot Bldg., Detroit 26, Mich. 
word Want Advertisement, under proper heading in the next 


News, for which find enclosed 6...... 
of TWELVE CENTS (12c) per word for one insertionor Thirty cents (30c) per word for three consecutive 
initial or group of numbers as one word, including signature and address, 
unless Box No. address care Automotive News is desired, in which case add $1 per insertion. 


Ts :vacat casabtvotshmeenne:. goveptnceeitll 4 
A Te nae ecliauns cant iepamaiinaekia 9... 
senativandeanionns 13... abi arcionaneeeill, WOirighaden. 
Rie EERE SUE 19.... 
etehdsnatainanitg 23..... sibiosciiedtidaheaddsiaabesnegn vin wished 
pielenininitnibinciete RR....0. seligaiibeegnonsstal 29 
meteninddhacesincee 33... . 34 


SEATS ORNS VEU Conkipiiy.L rece. 


seoceceoeey 


which is figured at the rate 














HARVEY SIMPSON 


"WALT" BOLTON Chatham, Ont. 


Memphis, Tenn. 


PAUL SMITHSON 
“HOTS” MORRISON Chicago, Ill. 
Louisville, Ky. 


PAUL SEEMAN, 


Uniontown, Pa. “JIM” PALMER 


Jacksonville, Fla. 


“Yes” Men? No, Sir! 


“MIDGE” MIDGLEY Remember that headlineP We used it back in ’44, over a picture 
Arlington, Mass. of Packard’s first Dealer Advisory Council. 


“ED” LIBBEY 
New Rochelle, N. Y 


Ie PL Pi Sity cal Sige OS 


a cet iets Tes tadaaeencutee feats dhamemeeete aen cite 
hr : 


And how right we were! 


Fae Tete 


From our Council members, our top executives hear the plain- 
spoken. ..out-spoken... viewpoints of dealers large and small. 
The nine-man membership is rotated periodically to get the 
thinking of dealers from every section of the country. 


“JILLY” JILLSON 
Waterbury, Conn. 


Pde Fura 


' Does this pay off for Packard dealers? Decidedly yes! The 
"BOB" BICKELHAUPT Council has made important contributions to: 


Clinton, ta. Dealer Sales Agreement 
Dealer Equities Board 
Open-Book car distribution plans 
Effective advertising 

Timely parts and service programs 

Farsighted sales training plans 
Car design HARPER VAUGHAN 

Production planning Birmingham, Ala. 
Sales area protection : 
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“BILL” STAHL It’s just additional evidence that Packard policies are geared 
Monterey, Calif. to field thinking. 


PACKARD 


“AL” TONER “JACK” MITCHELL 
Fitchburg, Mass. Dallas, Tex. 
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“A good company to do business with” 
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a ASK THE MAN WHO OWNS ONE 


“BILL” GREER 


MERRILL JORDAN 
W. Philadelphia, Pa. 


San Diego, Calif 


“CHESS” CHESSHER 


ee! Beaumont, Tex 
EARL MOON . “TED” BOOTH 


Wichita, Kan. . Grand Rapids, Mich. 











